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To  reach  Seattle’s  most  affluent,  discerning  audience, 
talk  to  the  Post-Intelligencer.  Because  we  reach  Seattle 
before  business.  Before  pleasure.  Before  anything.  We  spend 
our  day  selling  to  the  nation’s  1 5th  largest  market.  That’s  up 
from  17  two  years  ago.  Every  morning  we  catch  the  eye  of 
almost  half  a  million  readers.  And  our  audience  is  better 
informed,  more  discerning,  and  making  more  money  than 
the  readers  of  Seattle’s  other  daily. 

So  plug  into  the  Post-Intelligencer.  And  state  your  case  first 
thing  in  the  morning. 

NewsPlan  rates  and  standard  advertising  units  available.  Source:  1980  Belden  Market  Study 


In  Seattle,  weie  the  first  thing 
in  the  morning. 


So  they  threatened  the  magazine.  They  didn't  like  their  picture  in  the  expose  on  "a  gang  of 
thieves  and  killers."  They'd  left  the  gang — back  when  it  was  just  another  motorcycle  club. 
So  they  sued  for  libel;  then  settled  out  of  court.  Fortunately,  the  magazine  had  ERC's 
protection.  Because  for  just  this  kind  of  unforeseeable  threat,  we  pioneered  libel  insurance 
over  50  years  ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 
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AUGUST 

le-IS — Texas  Daily  Newspaper  Assn,  summer  meeting,  Emerald 
Beach  Holiday  Inn,  Corpus  Christ!,  Texas. 

19- 21— Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House 

Hotel,  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs.  N.Y. 

24- 28 — 123rd  International  Typographical  Union  convention,  Shera¬ 

ton  Montreal  Hotel,  Montreal 


SEPTEMBER 

9-11 — PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12— New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19— Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 
17-19— Fla.  Newspaper  Ad  &  Marketing  Executives  Assn.,  Quality  Inn, 
Cypress  Gardens,  Winter  Haven,  Fla. 

20-22— Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23— WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25— Suburban  Newspapers  of  America  ad  conference.  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25 — National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 

24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 

utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27— Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-Oct.  1— PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 


OCTOBER 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4-6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

7-10 — Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

12-16— Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 
de  Janeiro 

15-16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

18-21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21— Inland  Daily  Press  annual  meeting,  Drake  Hotel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 
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Writing  guide _ 

By  Ethei  Grodzins  Romm 

Kicking  the  automatic  writing  habit 

Writing  coaches,  usually  outsiders,  are  new  pros  in  news¬ 
rooms.  They  complain  about  the  cliched  vocabulary  of  reporters. 
“It’s  a  kind  of  automatic  writing,”  says  Peggy  Abt  of  Orange 
County  Community  College,  popular  coach  at  The  Times 
Herald-Record,  Middletown,  N.Y.  “Reporters  often  don’t  make 
conscious  word  choices.  When  I  ask,  ‘Why  this  phrase?’  they 
always  find  a  better  way.  The  problem  is  writing  against  a 
deadline.” 

To  a  reporter  writing  against  the  clock,  all  coaches  are  popu¬ 
lar,  all  storm  clouds  are  black,  all  cops  who  are  not  rookie  are 
veteran  (not  necessarily  of  wars;  “a  veteran  city  police  officer 
was  shot  today.  .  .  .”). 

The  writer  who  covers  one  beat  has  the  worst  problem.  The 
mind  drifts  into  the  miasma  of  that  beat’s  bromides.  To  steer 
away  from  tired  language,  collect  the  wide-awake  words  of  able 
writers  covering  the  same  subject. 

Here  are  a  few  polar  words  together  with  most  of  their  gradua¬ 
tions,  nouns  and  adjectives  together,  not  in  precise  logical  order 
since  that  is  hard  to  do.  As  a  cautionary  note,  a  few  pejorative 
color  words  have  been  tucked  in  parentheses,  to  be  avoided 
unless  attributed  in  news  stories. 

Black-gray-white.  BLACK,  inky,  ebony,  eggplant,  charcoal, 
sooty,  GRAY,  dusky,  smoky,  slate,  granite,  aluminum,  silvery, 
nickel,  pewter,  gunmetal,  asphalt,  ash,  shadowy,  squirrel, 
mouse,  mole,  battleship,  mushroom,  pussywillow,  turtledove, 
putty,  lead,  bruise-colored,  martini,  driftwood,  pearl,  cream, 
oyster,  snow-colored,  WHITE. 

Colin  Nickerson  in  a  front  page  story  in  the  Boston  Sunday 
Globe  on  the  perils  of  farming:  (T)he  sky  is  the  color  of  an  old 
bruise,  dark  puiple  with  ominous  streaks  of  yellow. 
Rookie-veteran.  ROOKIE,  new,  fledgling,  green,  unripe, 
(half-baked),  cub,  young-timer,  recruit,  tyro,  neophyte,  novice, 
beginner,  sprout;  hard-boiled,  seasoned,  expert,  experienced: 
war-horse,  (old  dog),  old  bird,  old-timer,  VETERAN. 
Always-never.  ALWAYS,  continuously,  constantly,  regularly, 
often,  frequently,  commonly,  recurringly,  continually,  usually, 
sometimes,  fitfully,  occasionally,  intermittently,  seldom,  rarely, 
infrequently,  now  and  then,  scarcely,  hardly  ever,  twice,  once, 
NEVER. 

Tasty-Bland.  TASTY,  savory,  appetizing,  flavorsome,  flavor¬ 
ful,  relishing,  good-tasting,  mouth-watering,  delectable,  succu¬ 
lent,  pungent,  piquant,  savory,  delicious,  appetizing,  palatable, 
flat,  insipid,  (unpalatable),  BLAND. 

Popular-Unpopular.  POPULAR,  well-loved,  much-loved, 
beloved,  celebrated,  acclaimed,  renowned,  well-liked,  much- 
liked,  liked,  likable,  tolerated,  (disliked,  friendless), 
UNPOPULAR. 

•  Popular  is  so  popular  because  no  other  word  quite  replaces 
its  meaning. 

•  The  spectrums  for  said  and  asked  are  by  and  large  off  limits 
to  news  reporters,  being  too  full  of  loaded  words.  These  range 
from  claimed  to  charged,  confessed  to  apologized,  rasped  to 
screeched,  suggested  to  insisted,  babbled  to  lisped,  implored  to 
admitted.  Except  for  their  use  in  feature  stories,  editors  screech 
about  most  of  them. 

•  For  a  list  of  204  sports  verbs  for  win  and  lose  (Column  #3), 
send  a  #  10  SASE  (Self-Addressed  Stamped  Envelope)  with  350 
to  me,  17  Highland  Ave.,  Middletown,  N.Y.  10940. 

•  Contributions  from  E  &  P's  Eager  Philologists  are  welcome. 
Send  along  cliches  and  their  spectrums. 
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In  New  England, 
when  you  say 
POOD,  you're 
saying  a  nearly  12 
billion  doiiar 
mouthfui! 

New  England  1981  retail  sales  are  estimated  at  $50,999,102,000*,  with 
per-household  sales  above  those  of  other  U.S.  regions.  But 
it’s  in  food  sales  that  our  markets  truly  shine.  In  1980  we’ll  spend 
$11,972,443*  for  food— $2,618  for  each  of  our  nearly  4.6  million 
families,  topping  the  U.S.  average  and  those  of  most  other  regions. 

Newspapers  seii 
New  England. 

i 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country.  Now,  more  than  ever  .  .  . 


*1981  E&P  Market  Guide 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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earners  ad  proposal 

Denis  Harvey,  vicepresident  and  editor-in-chief  of  the 
Toronto  Star,  told  the  International  Newspaper  Advertising 
and  Marketing  Executives  sales  conference  (E&P,  August  1, 
pg.  12)  that  news  and  advertising  people  must  be  cooperative 
in  order  to  survive  the  competition  of  the  ’80s.  He  added, 
however: 

“We  must  make  sure  that  both  advertising  and  editorial 
people  understand  that  there  is  a  fine  line  that  must  be 
walked  between  cooperation  and  the  integrity  of  the  editorial 
product.” 

This  week  newspaper  publishers,  editors  and  ad  managers 
are  confronted  with  a  request  from  a  major  advertiser,  the 
R.J.  Reynolds  Tobacco  Co.,  maker  of  Camel  cigarets,  that 
they  define  that  “fine  line”  of  cooperation,  in  response  to  an 
unusual  advertising  campaign  proposal,  without  injuring 
the  integrity  of  the  editorial  product. 

The  “Camel  Scoreboard,”  in  brief,  would  be  a  block  of  dis¬ 
play  advertising  space  bought  by  the  advertiser  containing  a 
distinctive  identifying  border  within  which  the  newspaper 
(namely,  the  news  department)  would  lay  out  box  scores  and 
other  final  sports  results  on  Monday  mornings. 

Newspaper  editors  are  widely  divided  on  this.  Some  see 
no  great  conflict  with  the  integrity  of  their  news  pages. 
Others  have  rejected  the  idea  because  it  would  look  like  the 
advertiser  rather  than  the  newspaper  was  presenting  the 
news.  So,  some  papers  are  accepting  the  proposal  and  others 
are  rejecting  it. 

If  the  Camel  suggestion  involved  printing  in  the  paid  space 
some  news  reports  in  which  a  degree  of  editorial  judgment 
was  required,  we  would  agree  with  the  editors  who  see  a 
threat  to  their  editorial  integrity.  But,  since  scores  of  all 
sporting  contests  are  final  and  cannot  be  rewritten,  and  the 
only  judgment  required  is  whether  to  print  or  not  to  print,  we 
can’t  see  that  anyone’s  integrity  will  be  questioned  seriously. 
News  reports  and  analyses  of  the  events  in  question  are  not 
involved  in  the  presentation. 

Acceptance  of  this  advertising  proposal,  however,  un¬ 
doubtedly  will  create  two  problems  for  editors  in  the  future. 
One  will  be  the  real  possibility  of  other  advertisers  wanting 
to  “sponsor”  other  segments  of  the  news  in  a  similar  fashion. 
And  the  other  will  be  the  serious  consideration  facing  editors 
when  the  Camel  campaign  is  curtailed  or  dropped:  Must  we 
continue  to  publish  these  scores  which  have  been  sponsored 
and  not  included  in  our  regular  news  hole,  and  what  will  be 
the  reaction  of  readers  if  we  discontinue  publishing  them 
now  that  they  are  no  longer  sponsored? 


_  Charter  Member 

Audit  Bureau 

UHTlfin  of  Circulations 

KABP 

Member  American 

AN  PA 

<  '  Newspaper 

Publishers  Association 

6  mo.  average  paid  Dec.  30,  1980—25,600 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


with  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March,  1892;  the  Fourth  Estate.  March  1, 1894;  Editor  & 
Publisher,  June  29. 1901 :  Advertising.  January  22, 1925. 
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Writers  fall  victim 
to  ‘uniqueitis’ 


By  Natalie  Davis  Spingarn 

Though  he  is  both  our  only  former 
actor  and  only  divorced  President,  I’ve 
yet  to  see  Ronald  Reagan  described  as 
unique.  Since  he  thus  seems  to  be  the 
exception  that  proves  the  rule,  I  am  going 
to  clean  out  my  unique  file.  I  have  been 
keeping  it  for  about  twenty  years  now, 
and  in  all  this  time  I  have  suffered — espe¬ 
cially  at  campaign  times — from  unique’s 
unique  overkill.  It  has  consistently 
annoyed  and  saddened  me,  not  just  as 
another  misuse  of  the  language,  but  be¬ 
cause  it  has  become  for  me  symptomatic 
of  a  sort  of  desparate  search  for  singular¬ 
ity  in  a  world  that  offers  little  of  it. 

The  late  Bess  Furman  taught  me  the 
dangers  of  the  word  in  the  early  Kennedy 
(John  F.)  days  at  the  Department  of 
Health,  Education  and  Welfare,  when  the 
pursuit  of  excellence  and  distinctiveness 
prevailed.  Bess  had  spent  most  of  her 
newspaper  days  at  the  New  York  Times 
and  reported  that  that  journalistic  emi¬ 
nence,  holding  there  was  nothing  new 
under  the  sun,  did  not  use  unique.  The 
ensuing  years  prove  this  more  theory 
than  practice.  My  unique  file  bulges;  the 
word  studs  not  only  the  Times,  but  the 
Washington  Post  and  other  newspapers 
and  magazines  across  the  country.  Re¬ 
cently,  a  Post  columnist  stated  boldly  that 
Rep.  (Jack)  “Kemp  is  unique  ...”  (he 
meant  as  a  politician,  not  as  a  human 
being).  So  eager  are  writers  to  prove  their 
topic  different  and  worthy  of  reader’s 
attention,  that  almost  all  fall  victim  to 
uniqueitis. 

Websters  defines  unique  neatly: 
“Being  without  like  or  equal;  single  in 
kind  or  excellence .  ”  It  follows  that  some¬ 
thing  either  is  unique  or  not.  But  unique 
qualifiers  abound;  those  who  use  the 
word  often  must  edge  up  to  their  claim. 
Even  so  self-assured  a  man  as  John  Ken¬ 
neth  Galbraith  has  described  Arthur 
Schlesingeras  “almost  uniquely  skilled  in 
the  historian’s  craft,”  and  refers  to  the 
“almost  unique  readibility  of  (Keynes’) 
‘The  General  Theory’.”  And  Marquis 
Childs,  who  has  been  around  long  enough 
to  know  better,  describes  a  senatorial 
birthday  party  as  “perhaps  unique"  and 
in  1%5  thought  LBJ’s  presidential  drive 
“quite  possibly  unique." 

I  have  categorized  my  hundreds  of  uni¬ 
que  clippings.  You  will  not  be  surprised 
to  learn  that  my  “politics”  folder  out¬ 
weighs  all  the  others;  in  fact  I  had  so 
many  political  unique  clips  that  I  had  to 
subdivide  them  (campaigns,  general,  in¬ 
ternational).  The  campaign  clips  evoke  a 
nostalgic  twinge:  Lurleen  Wallace  (in 
1966)  was  not  at  a  loss  to  explain  her 
husband’s  unique  popularity;  the  upcom- 
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ing  1%9  campaign,  according  to  that  nor¬ 
mally  polished  writer,  Theodore  Soren¬ 
son,  rates  five  uniques  in  the  first  three 
paragraphs  of  a  New  York  Times  Maga¬ 
zine  piece;  in  1972  George  McGovern 
sends  out  a  seven  page  letter  proclaiming 
he  is  uniquely  qualified;  on  the  other 
hand,  reaching  for  the  presidency  in  1976, 
Jimmy  Carter  says  he  is  not  uniquely 
qualified  since  “I  have  not  had  unique 
experiences.”  But,  according  to  the  Post, 
it  fell  to  him  to  preside  over  the  United 
States  in  a  "unique”  time.  Perhaps  it  is 
President  Reagan’s  laid-back  quality  that 
wards  off  the  unique  label.  Those  around 
him  attract  uniques — the  Times  magazine 
recently  described  Senator  Jesse  Helm’s 
unique  political  machine — but  how  can 
such  a  relaxed,  average  guy  be  different 
from  the  rest  of  us? 

.  .unique  qualifiers 
abound;  those  who  use  the 
word  often  must  edge  up  to 
their  claim.” _ 

It  is  Richard  Nixon — ah,  Richard  Nix¬ 
on — who  wins  the  unique  stakes.  “A  uni¬ 
que  role,  a  unique  man,”  opines  a  breath¬ 
less  Washington  Post  headline  writer. 
From  initial  victory  to  the  Watergate 
scandal  without  end,  his  is  a  unique  char¬ 
acter.  Let’s  hope  so. 

Once  politicians  are  elected,  my  other 
“political”  and  “social  programs”  clip¬ 
pings  show,  the  search  for  a  action  or 
utterance  that  can  be  described  as  unique 
begins  in  earnest.  This  applies  to  their 
appointees  as  well  as  their  programs. 

Poverty  programs  usually  rate  a  unique 
or  two.  Bill  Moyers  leaves  the  White 
House — an  event  judged  by  Joseph  Kraft 
worthy  of  five  uniques  in  one  column.  In  a 
most  unique  sense.  Presidents  Nixon  and 
Johnson  were  veterans  of  Vietnam.  Hen¬ 


ry  Kissinger  is  uniquely  endowed  with 
patience  and  persistence.  Presient  Ford’s 
effort  to  reach  agreement  with  Congres¬ 
sional  leaders  on  Israeli  aid  is  unique. 
With  his  usual  exuberance,  Hubert  Hum¬ 
phrey  called  Wayne  Morse  "Mr.  Unique. 
who  fought  fiercely  for  what  he  believed 
in.”  That’s  throwing  in  the  towel. 

My  “arts  and  humanities”  clipping  file 
can’t  compete  with  the  “political”  except 
in  literacy  and  art  show  reviews  in  which 
we  read  that  Rembrandt  details  are  uni¬ 
que  and  marvelous,  and  that  a  performer 
is  so  beautiful  that  all  uniqueness  as  a 
human  being  has  been  ironed  out,  that 
Joyce  Carol  Oates  finds  John  Cheever 
unique,  that  nine  Japenese  artists  appear¬ 
ing  on  a  National  Geographic  special 
have  unique  skill.  The  “science  and 
medicine”  and  “psychology”  files  are 
smaller  still  (“this  grant  will  provide  a 
unique  opportunity  to  look  at  sleep  pat¬ 
terns”) — perhaps  scientists  do  exercise  a 
greater  degree  of  preciseness  in  their 
judgements.  The  catch-all  “people”  fol¬ 
der  has  attracted  clips  describing  those 
not  elected  but  akin  to  politicians  as  so¬ 
cial  operatives — Dorothy  Day,  Ralph 
Nader,  Betty  Freidan,  Lane  Kirkland  and 
“The  C.I.A.  Family”,  to  name  several. 

I  find  my  “ads  and  commercial  ven¬ 
tures”  pile  less  depressing  than  the  rest. 
Ads  frankly  have  something  to  sell.  Un¬ 
abashed,  they  claim  their  products  uni¬ 
que.  from  "uniquely  beautiful  clothes” 
and  “perfume  unique  in  the  universe”  to 
a  unique  insecticide  wich  “zeroes  in”  on 
its  prey,  Japan’s  “delightfully  unique" 
worldwide  airline  and  a  unique  interna¬ 
tional  magazine  of  the  fine  arts.  It’s  as 
though  ad  writers  know  the  whole  game  is 
a  joke,  and  they  are  just  entering  into  the 
spirit  of  the  thing. 

Looking  back,  I  found  that  with  the 
exception  of  Watergate  and  Spiro 
Agnew’s  forced  resignation,  practically 
nothing  alluded  to  in  my  clips  seems 
wof'hy  of  the  description  unique.  And 
when  it  came  to  the  moon  shot — the  uni¬ 
que  event  of  the  two  decades — the 
word  is  absent.  Confronted  with  the  real 
thing,  the  human  mind  fails,  and  falters. 


EDITOR'S  COMMENT  I 


Dave  J.  Butler 
.Managing  Editor 
.Messenger- 1  nquirer 
Owensboro,  Kentucky 


“The  Pony  Wire  gives  us  the  added  perspective  we 
wanted.  It  complements  rather  than  duplicates  AP.  We 
have  plenty  of  material,  but  we’re  not  overwhelmed.” 
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Camel  noses  into  news  space 


By  Bill  Gloede 

Over  200  daily  newspapers  have  agreed 
to  allow  the  R.J.  Reynolds  Tobacco  Com¬ 
pany  to  begin  “sponsoring”  weekly 
sports  results  tables.  The  advertisement 
would  surround  what  has  been  tradi¬ 
tionally  viewed  as  news  content. 

In  an  unspecified  number  of  those 
newspapers,  the  firm  will  soon  begin 
paying  for  up  to  a  full  page  of  news  space 
allocated  to  weekly  sports  agate  tables.  In 
return,  the  company  will  receive  the  pri¬ 
vilege  of  presenting  sports  results  as  a 
regular  feature  called  the  Camel 
Scoreboard. 

A  large  percentage  of  the  newspapers 
which  were  approached  by  the  firm,  in¬ 
cluding  the  largest  dailies,  have  rejected 
the  R.J.  Reynolds  proposal  on  the 
grounds  that  it  violates  the  traditional 
separation  of  news  and  advertising  con¬ 
tent.  In  rejecting  the  proposal,  those 
newspapers  may  be  forfeiting  hundreds 
of  thousands  of  dollars  in  potential  adver¬ 
tising  revenues. 

R.J.  Reynolds,  according  to  a  spokes¬ 
man,  is  currently  planning  to  allocate 
“mostly  new  money”  to  the  campaign. 
The  firm  is  considering  signing  yearly 
advertising  contracts  calling  for  up  to  52 
insertions  with  newspapers  which  agree 
to  the  concept.  The  scoreboard  could 
mean  up  to  $500,000  in  new  advertising 
revenues  to  some  newspapers. 

Newspaper  advertising  directors,  in 
fear  of  antagonizing  the  newspapers’ 
largest  national  advertiser,  are  reluctant 
to  speak  for  attribution  on  the  issue  of 
editorial/advertising  separation  raised  by 
the  Reynolds  plan. 

“I’m  not  fighting  as  hard  as  I  could, 
because  I’ve  got  mixed  emotions  about  it 
from  an  editorial  standpoint  —  and  I’m  an 
ad  guy,”  said  one  newspaper  marketing 
executive  whose  newspaper  is  attempting 
to  negotiate  an  alternate,  less  controver¬ 
sial  plan  with  the  cigarette  maker. 

Another  newspaper  advertising  execu¬ 
tive,  whose  newspaper  is  “leaning”  to¬ 
wards  rejecting  the  Reynolds  concept, 
asked,  “If  we  are  willing  to  sell  the  sports 
results  page  to  an  advertiser,  why 
shouldn’t  an  advertiser  ask  to  buy  the 
front  page,  or  the  editorial  page,  or  any 
other  page  in  the  paper?”  He  continued, 
“I  think  we  would  just  prefer  not  to  open 
that  Pandora’s  Box.  The  additional  re¬ 
venue  is  obviously  very  tempting,  but  for¬ 
tunately,  we’re  in  a  strong  enough  posi¬ 
tion  that  we  don’t  have  to  do  that  kind  of 
(Continued^  on  page  21) 
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30  SUBURBAN  LA.  PAPERS 
ACQUIRED  BY  HEARST  CORP. 


Francis  L.  Dale,  publisher  of  the  Los  Angeles  Herald  Examiner,  said  the 
Hearst  Corporation  has  acquired  28  weekly  newspapers  and  2  dailies,  all 
within  Los  Angeles  County. 

The  newspapers,  with  a  total  circulation  of  425,000  copies,  are  owned  by 
4  publishing  groups,  as  follows: 

— CLAS  newspapers,  a  group  of  17  weeklies  and  2  dailies  circulated  in 
Southeast  Los  Angeles  and  owned  by  Mr.  and  Mrs.  William  J.  Brehm  as 
part  of  their  parent  company,  the  W.  J.  McGiffin  Newspaper  Company. 

— America  Publishing  Company  Newspapers,  a  group  of  6  weeklies  own¬ 
ed  by  Mr.  and  Mrs.  Philip  Horwith  and  circulated  in  East  San  Fernando 
Valley. 

— San  Fernando  Sun  and  the  Valley  View  owned  by  Mr.  and  Mrs. 

Michael  Flannery  and  circulated  in  Central  San  Fernando  Valley. 

— Los  Virgenes  Independent,  a  group  of  three  weeklies  owned  by  Mr.  and 
Mrs.  James  Kim  Coffin  and  circulated  in  West  San  Fernando  Valley. 

Dale  said:  “These  acquisitions,  when  combined  with  the  Herald  Examin¬ 
er’s  metropolitan  reach,  will  greatly  increase  our  penetration  into  two  fast 
growing  suburban  areas  in  Los  Angeles  County:  i.e..  South  Central  Los 
Angeles  and  the  San  Fernando  Valley.  They  will  continue  to  publish  under 
their  traditional  names,  as  separate  newspapers  with  essentially  the  same 
local  staffs,  and  continue  to  serve  their  communities  and  advertisers,  but 
will  now  also  be  a  part  of  a  large  community  network,  affiliated  with  the 
Herald  Examiner  capable  of  greatly  expanded  service  to  readers  and  adver¬ 
tisers.” 

“Almost  immediately  the  total  of  the  one  day  distribution  of  the  entire 
network,  will  be  over  700,000  copies.  This  one  day  coverage  for  advertisers 
will,  including  the  Herald  Examiner,  be  larger  than  the  circulation  of  the 
Los  Angles  Times  in  Los  Angeles  County.” 

The  new  suburban  network  will  be  owned  by  Hearst  Community  News¬ 
papers,  Inc.,  an  affiliate  of  the  Herald  Examiner. 

William  J.  Brehm,  who  now  heads  the  W.  J.  McGiffin  Newspaper  Com¬ 
pany,  a  newspaper  company  owning  weeklies  and  dailies  in  the  west  and 
midwest,  will  serve  as  publisher  of  the  suburban  network. 

“This  is  an  unprecedented  step  by  Hearst,”  commented  Brehm,  “which 
recognizes  the  compatibility  of  its  metropolitan  daily  with  community  daily 
and  weekly  newspapers  in  Los  Angeles.  It  fulfills  a  career-long  dream  of 
mine:  i.e.,  to  tie  my  weeklies  into  a  metropolitan  daily  which  I’m  convinced 
will  permit  us  to  upgrade  the  quality  of  our  papers  and  greatly  enhance  the 
flexibility,  convenience  and  coverage  available  to  advertisers.  I’m  excited 
by  our  future  prospects.” 

The  newspapers  which  will  be  included  in  the  new  suburban  network,  and 
affiliated  with  the  Herald  Examiner,  are: 

— Southeast  Los  Angeles:  The  2  daily  papers,  Huntington  Park  Daily  Sig¬ 
nal,  Daily  Southeast  News;  Norwalk  Herald  American,  Bellflower  Herald 
American,  Compton/ Lynwood  Herald  American,  Downey  Herald  American, 
Paramont  Herald  American,  North  Long  Beach  Herald  American,  Lakewood 
Herald  American,  Maywood  Journal,  South  Gate  Press,  Bell  Gardens  Re¬ 
view,  Huntington  Park  Bulletin,  Florence-Firestone-Bulletin,  Artesia- 
Cerritos  Community  Advocate,  Cypress-La  Palma  Community  Advocate, 
and  Los  Alamitos,  Hawaiian  Gardens  Community  Advocate,  Pico  Rivera 
Advertiser  Herald  American,  Bell  Maywood  Industrial  Post. 

— East  San  Fernando  Valley:  Record  Ledger,  Tolucan,  Burbank  Scene, 

Sun  Valley  Scene,  Valley  Scene  and  Canyon  Crier. 

— Central  San  Fernando  Valley:  San  Fernando  Sun  and  Valley  View. 

— West  San  Fernando  Valley:  Agoura  Valley  News,  Westlake  Valley 
News  and  Calahasas  Valley  News. 


Des  Moines  Register 
and  Minneapoiis  Star 
hoiding  merger  taiks 

Des  Moines  Register  &  Tribune  Co. 
and  Minneapolis  Star  &  Tribune  Co.  con¬ 
firmed  this  week  that  they  are  holding 
“preliminary”  merger  talks — talks  which 
could  spawn  the  creation  of  a  corporation 
with  total  assets  of  $234  million,  revenues 
of  $300  million  and  net  earnings  of  nearly 
$14  million,  based  on  1980  figures. 

Executives  from  both  companies, 
which  are  controlled  by  two  branches  of 
the  Cowles  family,  refused  to  discuss  de¬ 
tails  or  elaborate  on  the  reasons  behind 
the  merger  talks. 

“It  simply  would  be  inappropriate  for 
me  to  comment  at  this  stage  of  the  discus¬ 
sions,”  John  Cowles  Jr.,  president  of  the 
Minneapolis  company,  said  on  Monday. 

“We’ve  talked  about  (merging)  on  and 
off  for  a  long,  long  time,”  David  Kruide- 
nier,  chairman  of  the  Des  Moines  con¬ 
cern,  said.  “Beyond  that,  there’s  not 
much  more  I  can  say.” 

While  some  observers  thought  the 
Cowles  discussions  could  mean  plans  to 
go  public,  Bruce  Thorp,  an  analyst  with 
John  Muir  &  Co.,  said:  “They  (the  talks) 
are  not  an  indication  in  and  of  them¬ 
selves.  It  would  make  sense  to  merge, 
however,  if  they  were  public  simply  be¬ 
cause  it  would  make  the  company  more 
attractive  to  public  investors.” 

Thorp  said  he  saw  the  possible  merger 
simply  as  a  way  to  consolidate  the  two 
companies  expenses,  while  strengthening 
their  financial  picture,  giving  them  grea¬ 
ter  ability  to  expand  and  diversify. 

One  Minneapolis-based  analyst  noted 
that  the  Cowles  may  be  seeking  a  larger 
capital  base  to  obtain  financing  for  the 
Minneapolis  company’s  expansion  into 
the  electronic  media. 

Citing  the  Minneapolis  concern’s  in¬ 
vestment  in  an  experimental  system  that 
would  use  telephone  lines  to  deliver  news 
and  classified  ads  to  subscribers,  Arnold 
Ismach,  a  journalism  professor  at  the 
University  of  Minnesota,  said  the  com¬ 
pany  may  want  to  expand  its  cable  hold¬ 
ings,  which  it  acquired  in  1979.  The  cable 
tv  operation,  CableScope,  Inc.,  is  in  Buf¬ 
falo,  N.Y. 

Kruidenier  and  John  Cowles  Jr.  are 
first  cousins.  And  though  family  mem¬ 
bers  have  been  involved  in  running  the 
company  for  50  years,  Cowles  said  Sun¬ 
day  that  they  have  always  existed  as  inde¬ 
pendent  entities. 

The  Des  Moines  company, 
however,currently  holds  about  13%  of 
the  Star  and  Tribune  Company’s  stock. 
In  addition,  Kruidenier  is  vice  chairman 
of  the  board  of  the  Minneapolis  company, 
and  Cowles  is  a  member  of  the  trust  that 
controls  the  voting  stock  in  the  Des 

(Continued  on  page  9) 
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Smith  orders  hearing 
on  Seattie  newspaper  pian 


Attorney  General  William  French 
Smith  has  ordered  public  hearings  in 
Seattle  before  deciding  whether  to 
approve  a  request  by  the  owners  of  Seat¬ 
tle  Times  and  Seattle  Post-Intelligencer 
for  a  cost-cutting  joint  operating  agree¬ 
ment. 

The  Seattle  Times  Co.  and  the  Hearst 
Corp.  applied  March  27  for  antitrust  ex¬ 
emption  under  the  terms  of  the  1970 
federal  Newspaper  Preservation  Act, 
which  requires  one  of  the  papers  seeking 
such  a  joint  production  pact  to  be  in  prob¬ 
able  danger  of  financial  failure,  The 
Hearst  Corp.  said  the  morning  Post- 
Intelligencer  had  lost  money  every  year 
since  1968  and  also  had  been  losing  cir¬ 
culation. 

Under  a  joint  operating  agreement,  the 
dailies  would  halt  commercial  competi¬ 
tion,  combining  all  business,  advertising 
and  production  operations  but  maintain¬ 
ing  separate  and  independent  news  and 
editorial  staffs.  Opponents  of  the  plan, 
including  smaller  dailies  and  weeklies  in 
the  suburbs  and  some*  area  advertisers, 
have  predicted  ending  competition  be¬ 
tween  the  dominant  metro  dailies  would 


Merger 

(Continued  from  page  8) 


Moines  company. 

According  to  an  article  in  the  Min¬ 
neapolis  Tribune,  the  two  companies  also 
share  similar  weaknesses:  “Both  are 
vulnerable  to  swings  in  the  economy, 
both  own  afternoon  dailies  with  declining 
circulations,  both  have  accumulated 
comparatively  steep  long-term  debt  posi¬ 
tions  (although  the  Star  and  Tribune  Co. 
took  ^  step  to  alleviate  that  position  last 
week)  and  both  have  seen  their  earnings 
dwindle.” 

The  net  from  operations  of  the  Star  & 
Tribune  last  year  was  down  by  two- 
thirds,  to  $2  million,  while  net  earnings 
fell  9%,  to  $7  million.  Revenues  rose  6% 
to  $213.7  million. 

Earnings  from  operations  of  the  Regis¬ 
ter  and  Tribune  Co.  dropped  to  about  $2 
million  in  1980  from  $4.8  million  the  year 
before,  while  last  year’s  net  earnings  rose 
to  $6.8  million  by  gains  on  the  disposal  of 
assets.  Revenues  last  year  climbed  14%, 
$86.1  million. 

Both  companies  ended  the  year  with 
substantial  long-term  debt — the  Des 
Moines  concern  at  more  than  $40  million, 
its  Minneapolis  counterpart  at  $31  mil¬ 
lion. 
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bring  higher  ad  rates  and  combined  rate 
incentives  encouraging  advertisers  to  buy 
both  the  dailies  at  the  expense  of  smaller 
competing  papers. 

Smith’s  August  11  order  for  public 
he^ngs  on  the  request  came  despite  a 
recent  warning  by  Hearst  Corp.  lawyers 
that  the  same  economic  forces  that  led  to 
the  demise  of  the  Washington  (D.C.)  Star 
threatened  the  survival  of  the  Post- 
Intelligencer. 

“.  .  .A  joint  operating  agreement 
must  be  negotiated  before  the  failing 
newspaper  has  declined  to  the  point  that 
the  competing  newspaper  has  nothing  to 
gain  from  the  arrangement,”  Hearst 
Corp.  lawyers  said  in  papers  received  by 
the  Justice  Department’s  antitrust  divi¬ 
sion  August  3.  The  comments  were  in 
response  to  the  antitrust  division’s  re¬ 
commendation  May  29  that  hearings  dp 
the  application  be  held. 

“If  the  nation’s  capital  cannot  support 
two  newspapers,”  Hearst  Corp  said, 
“there  is  no  reason  to  think  that  Seattle 
can.  A  lengthy  hearing  process  is  not 
necessary  to  demonstrate  this  obvious 
and  indisputable  fact  ...” 


-The  Star  &  Tribune  Co.  last  week 
announced  an  agreement  in  principle  to 
sell  its  one-third  interest  in  Harper  &  Row 
Publishers  Inc.,  for  more  than  $20  mil¬ 
lion. 

“A  minority  interest  in  .  .  such  a  ma¬ 
jor  book  publisher  is  not  central  to  our 
company’s  principal  businesses  of  news¬ 
paper  publishing,  broadcasting  and  cable- 
casting,”  Cowles  said  in  a  prepared  state¬ 
ment  after  the  announcement  of  the  sale 
on  August  4.  “In  times  of  high  interest 
rates,  it  seems  prudent  to  employ  our 
capital  in  our  operating  units  and  in  the 
acquisition  of  new  operating  units.” 

The  Star  &  Tribune  Co.  currently  oper¬ 
ates  the  Minneapolis  Star  and  Tribune; 
the  Buffalo  Courier-Express;  a  daily 
newspaper  in  Burley,  Idaho,  and  weekly 
newspapers  in  Rupert,  Idaho;  a -cable  tv 
operation  in  Buffalo;  KTVH-tv  ip  Wichi¬ 
ta  and  Hutchinson,  fcan.;  WDRB-tv  in 
Louisville,  Ky. ;  a  chain  of  weeklies'  in  the 
Denver  areas  and  a  directory-publishing 
and  commercial  printing  busipess  in  De¬ 
nver  and  Minneapolis. 

The  Register  and  Tribune  Co.  owns  the 
Des  Moines  Register  and  Tribune;  the 
Jackson  (Tenn.)  Sun;  the  V^aukesha 
(Wis.)  Freeman;  two  weeklies  iii- Inde¬ 
pendence,  Iowa;  television  stations  in 
Moline,  III.,  Honolulu  and  Wailuku, 
Hawaii,  and  radio  stations  in  Madison, 
Wise.,  Denver  and  Portland,' Ore. 


Although  he  rejected  their  argument  by 
ordering  hearings.  Smith  imposed  condi¬ 
tions  on  the  hearing  process  that  obvious¬ 
ly  aimed  at  avoiding  the  “enormous  and 
needless  expense”  Hearst  lawyers. pre¬ 
dicted  would  result  from  lengthy  consid¬ 
eration. 

Smith’s  order  requires  that  the  hearing 
record  be  closed  no  later  than  60  days 
after  the  appointment  of  an  adpiinistra- 
tive  law  judge  who  will  conduct  the  hear¬ 
ings.  Smith  also  said  the  administrative 
law  judge  must  issue  a  recommended  de¬ 
cision  and  accompanying  findings  of  fact 
and  law  within  20  days  after  closing  the 
hearing  record. 

During  a  press  conference  after  the 
announcement  of  Smith’s  decision.  Hank 
Habicht,  special  assistant  to  the  attorney 
general,  said  the  limits  on  the  duration  of 
the  hearings  were  in  recognition  of  the 
“substantial  record”  of  evidence  already 
submitted  by  the  applicants  and  in  public 
comments. 

Asked  how  soon  an  administrative  law 
judge  might  be  chosen  by  the  Justice  De¬ 
partment’s  assistant  attorney  general  for 
administration,  Habicht  said,  “They 
know  the  attorney  general  wants  to 
move  ...  I  would  suppose  it  would  be  a 
matter  of  weeks  at  the  most.” 

In  a  statement  released  to  the  press. 
Smith  said,  “I  am  concerned  that  there  be 
as  little  delay  as  possible  in  this  matter  in 
order  to  minimize  any  possible  damage  to 
the  competitive  prospects  of  the  Post- 
Intelligencer  that  could  result  from  a  leng¬ 
thy  hearing.” 

Despite  the  voluminous  record  of 
documents  filed  by  the  applicants  and  in¬ 
terested  parties.  Smith  said  “the  current 
factual  record”  still  was  insufficient  for 
him  to  determine  whether  the  applica- 
tioon  for  a  joint  operating  agreement  met 
“the  letter  and  spirit  of  the  Newspaper 
.Preservaton  Act.' I  therefore  find  that  a 
hearing  is  necessary  to  resolve  the  factual 
issues  raised  in  the  report  of  the  antitrust 
division.” 

The  antitrust  division’s  report  recom¬ 
mending  hearings  advised  Smith  that 
several  factual  issues  relating  to  the  Seat¬ 
tle  dailies’  request  for  a  joint  production 
pact  remained  in  dispute.  William  F.  Bax¬ 
ter,  assistant  attorney  general  for  anti¬ 
trust,  said  his  review  of  the  evidence 
“does  not  compel  the  conclusion  that  the 
Post-Intelligencer  is  in  probable  danger  of 
financial  failure.” 

Baxter’s  report  identified  five  “mate¬ 
rial  issues  of  foct  that  are  in  dispute: 

§Whether  or  not  appropriately  ad¬ 
justed  P-1  financial  statements  suggest 
continuing  financial  viability  of  the  P-I; 

§Whether  or  not  recent  circulation  and 
advertising  trends  for  the  P-I  portend  in¬ 
creased  revenue  opportunities  for  the 
newspaper; 

§  Whether  or  not  the  P-I’s  expenses  will 
or  can  be  reduced; 

§Whether  or  not  the  P-I’s  equipment  is 
(Continued  on  page  16) 
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In  Durango,  Colo. 

Newsmen  face 
for  refusing  to 

Two  reporters,  one  from  the  Durango 
(Colo.)  Herald  and  another  from  a  local 
radio  station,  were  ordered  to  jail  and 
fined  $500  each  (August  1 1 )  for  refusing  to 
reveal  their  sources  of  information. 

The  jail  sentence  was  temporarily 
stayed  until  September  3,  however,  to 
give  the  reporters  time  to  file  an  appeal. 

The  information  obtained  by  the  repor¬ 
ters  from  confidential  sources  was  used  in 
two  stories  to  detail  what  went  on  during 
a  closed  pretrial  hearing  of  two  men 
charged  with  the  murder  of  a  third  man. 

After  a  special  hearing  at  which  law 
enforcement  and  court  officials  were 
questioned  to  determine  if  they  had 
leaked  the  information.  District  Court 
Judge  A1  Haas  sentenced  reporters  Barry 
Smith  and  David  Tragathon  to  report  to 
La  Plata  County  jail  on  August  15  for  two 
days.  He  also  told  them  they  had  20  days 
from  that  date  to  name  their  sources  or  be 
sentenced  to  an  indefinite  jail  term. 

On  August  12,  attorneys  for  the  repor¬ 
ters  requested  the  stay  in  order  to  have 
time  to  file  an  appeal,  and  it  was  granted 
by  Judge  Haas. 

Colorado  has  no  shield  law  for  repor¬ 
ters.  Will  Lindsey  of  the  Colorado  Press 
Association  said  he  plans  to  immediately 
begin  lobbying  in  an  effort  to  get  the  state 
legislature  to  pass  reporter  shield  law  pro¬ 
tection  during  the  1982  legislative  ses¬ 
sion. 

The  confidential  sources  that  Smith 
and  Tragathon  are  seeking  to  protect  pro¬ 
vided  information  for  stories  printed  and 
aired  on  July  20  and  July  26  of  this  year. 
The  stories  were  put  together  as  part  of  a 
team  effort  between  the  7,000  circulation 
daily  newspaper  and  the  radio  station. 

The  newspaper  and  radio  station  origi¬ 
nally  reported  on  the  arrest  of  two  men 
accused  of  shooting  a  third  man  in 
November  of  1980.  In  January  of  1981, 
County  Court  Judge  James  Childress,  at 
the  request  of  defense  attorneys,  ordered 
the  pretrial  hearing  closed  and  the  case 
was  moved  to  District  Court  with  Judge 
Haas  presiding. 

Attorneys  for  the  Herald  and  the  radio 
•station  made  a  motion  to  open  the  hear¬ 
ing.  After  being  denied  in  t  .e  lower  court, 
the  news  organizations  appealed  all  the 
way  to  Colorado  Supreme  Court.  The 
state’s  high  court  refused  to  hear  the 
case,  thus,  upholding  the  lower  courts’ 
decisions.  The  pretrial  hearings  pro¬ 
ceeded  and  the  press  and  public  were 
barred. 

In  July  of  1981,  the  reporters  for  the 
newspaper  and  radio  station  obtained  in¬ 
formation  about  what  had  transpired  in 
the  closed  hearings.  On  July  20,  both, 
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news  organizations  carried  a  story  that 
told  of  a  defense  motion  to  have  the 
charges  against  their  clients  dismissed  be¬ 
cause  they  alleged  the  confessions  were 
obtained  immediately  after  their  arrest, 
before  they  had  the  opportunity  to  confer 
with  counsel. 

Judge  Haas  ordered  a  hearing  to  deter¬ 
mine  how  that  information  was  leaked  to 
the  reporters.  About  25  employees  from 
the  District  Attorney’s  office.  Sheriff’s 
office  and  court  officers  were  called  to 
testify  and  all  denied  being  a  source  for 
the  story. 

In  addition  to  Smith  and  Tragathon, 
officials  of  the  radio  station  and  Morley 
Ballantine,  Herald  president,  and  John 
Pfeiffenberger,  Herald  managing  editor, 
were  also  called  and  asked  to  reveal  the 
sources  of  the  information.  Ballantine 
and  Pfeiffenberger  testified  that  they  did 
not  know  the  sources.  The  radio  station 
officials  testified  they  did  know,  but 
would  not  reveal  them. 

Smith  and  Tragathon  also  refused  to 
reveal  who  the  sources  were.  Judge  Haas 
warned  that  those  who  knew  the  sources 
could  be  held  in  contempt  of  court  for 
refusing  to  reveal  them  and  scheduled 
another  hearing  for  August  1 1 . 

Byron  Price,  wartime 
censor  chief,  dies 

Byron  Price,  90,  who  was  Associated 
Press’  executive  news  editor  when  Presi¬ 
dent  Franklin  D.  Roosevelt  called  upon 
him  on  December  17,  1941  to  become 
censorship  director,  died  August  6  at  his 
home  in  Hendersonville,  N.C. 

In  his  World  War  II  post.  Price  admi¬ 
nistered  a  largely  voluntary  regulatory 
press  code  that  kept  secret  critical  Allied 
plans. 

After  the  war.  Price,  who  had  been 
with  AP  for  nearly  30  years,  became  the 
ranking  American  member  of  the  United 
Nations  Secretariat.  He  retired  in  1954. 

Robert  Erickson,  61, 
Branham  ad  exec 

Robert  Erickson,  executive  vicepresi¬ 
dent  for  the  West  for  Branham  Newspap¬ 
er  Sales  in  San  Francisco,  died  August  2 
of  an  extended  illness.  He  was  61  years 
old. 

A  former  salesman  at  Moloney,  Regan 
&  Schmitt  newspaper  advertising  repre¬ 
sentative  firm,  Erickson  moved  to  San 
Francisco  in  1968. 


Doctor  clashes 
with  reporter 
over  reports 

How  much  information  should  the  pub¬ 
lic  get  about  the  condition  of  a  wounded 
President? 

In  the  opinion  of  the  medical  profes¬ 
sion,  the  press  should  be  told  only 
whether  he  will  heal  and  be  able  to  func-  ' 
tion  normally  in  office,  said  Dr.  Dennis 
O’Leary,  official  spokesman  during  Pres¬ 
ident  Reagan’s  hospitalization  after  the 
March  30  attempt  on  his  life. 

Reporters  should  be  told  much  more 
than  that,  asserted  Victor  Cohn, 
Washington  Post  medical  reporter. 

“The  public  has  the  right  to  know  ev¬ 
erything,’’  he  said.  “We  in  the  press  ant 
to  see  the  (patient’s)  chart.  We  will  fight 
for  every  scrap  of  information  we  can  get. 
Our  main  problem  is  that  it’s  not  yet  been 
established  that  Americans  have  the  right 
to  know  details  when  an  official  is  wound¬ 
ed  or  ill.’’ 

Cohn  stated  that  in  the  past,  when  pres¬ 
idents  have  been  hospitalized,  “we’ve 
been  fooled  and  lied  to.  A  white  gauze 
curtain  goes  up.’’ 

The  exchange  took  place  August  10  at 
the  64th  annual  convention  of  the  Asso¬ 
ciation  for  Education  in  Journalism  (AEJ) 
at  Michigan  State  University  in  East 
Lansing. 

O’Leary,  medical  director  of  George 
Washington  University  hospital  in 
Washington,  D.C.,  said  he  actually  put 
out  more  information  about  Reagan  dur¬ 
ing  the  crisis  period  than  is  called  for 
under  medical  guidelines. 

“lam  less  conservative  than  my  col¬ 
leagues,’’  he  explained.  But  he  held  to  the 
position  that  a  hospital  patient — even  a 
President — is  entitled  to  some  privacy. 

He  noted  that  patients  also  are  media 
consumers  who  could  be  physically 
effected  by  what  they  see  or  hear  about 
themselves.  He  said  Reagan  was  watch¬ 
ing  television  his  second  day  at  George 
Washingtori. 

Cohn  declared  the  press  has  been 
“sensitized*’  over  the  years  because  of 
missleading  information  released  by  offi¬ 
cial  spokespersons  about  the  condition  of 
presidents  and  other  politicians  whose 
lives  have  been  in  danger. 

In  the  case  of  Reagan,  Cohn  went  on, 
“there  was  too  much  being  put  out  about 
the  ‘old  trooper’  coming  through  the  op¬ 
eration  and  too  little  about  the  near  miss 
and  the  possible  danger  to  the  country  in 
having  an  incapacitated  president.’’ 

Cohn  admitted  that  he  “thoroughly 
checked’’  the  reports  of  the  president 
throwing  out  one-line  jokes  during  his  cri¬ 
tical  period  and  found  “the  reports  were 
absolutely  true.” 
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About  awards 


nalists — Todd  Crowder  and  Charles 
Reineke — and  their  attorney,  William 
Hoffman  Jr.  The  latter  resisted  attempts 
by  school  officials  to  crack  down  on  press 
freedom.  Schanen  successfully  fou^t  a 
suit  which  resulted  in  the  Wisconsin  State 
Supreme  Court  ruUng  that  a  printer  can 
not  be  held  liable  for  the  contents  of  a 
publication. 

PSYCHOLOGICAL  ...  The  Amer¬ 
ican  Psychological  Association 
announced  the  winner  of  a  $1,000  prize 
for  newspaper  writing  is  Peter  A.  Wish, 
Ph.D.,  for  his  series  on  “The  Family  Ex¬ 
perience'’  in  the  Framingham  (Mass.) 
Middlesex  News.  Dr.  Wish  also  gets  ex¬ 
penses  to  attend  the  APA’s  convention  in 
Los  Angeles. 

«  *  * 

GOLDEN  EM  AWARDS  .  .  .  South¬ 
ern  Illinois  University  at  Carbondale  has 
inducted  three  veteran  newspapermen  as 
nuster  editors.  They  are:  William  H.  Mor¬ 
gan,  Sparta  News~Plaindealer^  Albert  L. 
Knox,  Edwardsville  Intelligencer,  and 
David  B.  Kramer,  Gibson  City  Courier. 

*  *  « 

ACHIEVEMENT  PRIZE  .  .  .  Faye 
Plank,  editor  and  publisher  of  Your  Paper 
in  Clovis,  N.M.  (circulation  4,000 
throughout  New  Mexico),  is  the  1981 
Woman  of  Achievement  in  the  National 
Federation  of  Press  Women.  Said  the 
citation:  “The  diminutive,  soft-spoken, 
dynamic  woman  in  her  late  sixties  has 
stood  firm  as  a  community-minded 
citizen  for  many  worthy  causes.” 


FLYING  DOWN  TO  RIO  .  .  .  Win¬ 
ners  of  the  lAPA-Tom  Wallace  Awards  are 
scheduled  to  attend  the  presentation  cere¬ 
mony  October  12  in  Rio  de  Janeiro,  during 
the  annual  meeting  of  the  Inter  American 
Press  Association.  The  plaque  goes  to  the 
Palm  Beach  Post  of  West  Palm  Beach,  Fla. 
for  its  special  section  on  Cuban  and  Hai¬ 
tian  refugees.  Individual  awards  will  be 
given  to:  Christopher  Dickey,  Washington 
Post,  for  his  reporting  from  El  Salvador; 
and  Tom  Horton,  Baltimore  Sun,  for  his 
environmental  analysis  of  the  Amazon 
jungle.  Honors  citations  go  to:  Shirley 
Christian,  Miami  Herald’,  John  Crewdson, 
New  York  Times;  Alex  Dreher  and  Don 
Barletti,  San  Diego  Union;  Stephen  Kin- 
zer,  Boston  Globe,  and  Les  Payne, 
Newsday. 

*  *  * 

PRIZES  INFLATED  .  .  .  The 
amount  of  cash  to  be  paid  to  winners  of 
the  several  Scripps-Howard  Foundation 
awards  is  being  increased  to  a  total  of 
$25,500.  In  the  Ernie  Pyle  writing  contest 
the  prizes  will  be  doubled  to  $2,000  and 
$  1 ,000  and  a  second  prize  of  $  1 ,0()0  will  be 
given  in  the  Edward  Willis  Scripps  award 
for  service  to  the  First  Amendment.  The 
Walker  Stone  editorial  prizes  also  are 
being  doubled  to  $2,000  and  $1,0(X).  For¬ 
mal  entry  blanks,  required  for  the  first 
time  this  year,  are  available  from  the  S-H 
Foundation,  1100  Central  Trust  Tower, 
Cincinnati,  Ohio  45202. 

*  *  3k 

WOMAN  OF  THE  YEAR  ,  .  .  That 
title  was  conferred  by  the  Mexican  Amer¬ 
ican  Opportunity  Foundation  on  Mercedes 
Lynn  de  Uriarte,  assistant  opinion  editor 
of  the  Los  Angeles  Times. 

*  *  * 

BENNETT  SCHOLARS  .  .  .  Twen¬ 
ty-three  children  of  New  York  area  news¬ 
paper  employees  will  receive  financial  aid 
to  begin  college  courses  from  the  James 
Gordon  Bennett  Memorial  Corporation, 
and  66  others  will  be  able  to  continue  in 
college.  The  scholarship  grants  total 
$1 10,000,  according  to  William  A.  Cassel- 
man,  former  executive  editor  of  the  New 
York  News,  who  chairs  the  Bennett  board 
consisting  of  a  dozen  newspaper  repor¬ 
ters  and  executives  (active  or  retired). 

*  *  ♦ 

WINNING  TEAM  ...  Joel  Brinkley, 
Robert  L.  Peirce,  Mary  Dieter  and  Keith 
Williams  of  the  Louisville  Courier-Journal 
won  the  grand  prize  of  $1,000  of  the 
National  Press  Club’s  competition  for  con¬ 
sumer  Journalism.  They  collaborated  on  a 
nine-part  series  that  resulted  in  closer  in¬ 
spection  of  nursing  homes  in  Kentucky. 
Also  newspaper  class  winner  was:  George 
Weigel,  Hanover  (Pa.)  Sun;  with  citations 
to  Nancy  Kessler,  Wilmington  (Del.)  News- 
Journal,  and  Kathy  Clark,  Doylestown 
(Pa.)  Intelligencer. 
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CAPITOLIZING  .  .  .  National  Press 
Club  cited  Bruce  Ingersoll,  Chicago  Sun- 
Times,  for  overall  excellence  in  Washing¬ 
ton  correspondence;  Lee  Egerstrom,  St. 
Paul  Dispatch  and  Pioneer  Press,  for 
series  on  agricultural  money  in  politics; 
and  Bruce  Ingersoll,  for  reports  on 
abuses  in  Farmers  Home  Administration 
loan  program. 

*  *  * 

SIDELINE  SPORTS  .  .  .  Stephanie 
Salter,  31,  has  been  a  sports  writer  for  the 
San  Francisco  Examiner  these  past  five 
years,  covering  about  everything  from 
baseball  to  weight  lifting.  Now  she  holds 
the  Mary  Garber  Award  as  the  outstand¬ 
ing  woman  sportswriter  of  1981.  A  jury  of 
Cal.  State-Northridge  journalism  teachers 
chose  her  entry  of  a  profile  of  Bill  Martin’s 
mother  (Joan  Downey)  as  the  best  among 
nominations  from  sports  editors  around 
the  country. 

*  *  * 

ATTEN-SHUN!  ...  The  Edmund 
Arnold  Award  for  Excellence  in  Army 
journalism  (a  plaque  and  $100)  has  been 
established  by  Communications  Media 
Group  Inc.  (P.O.  Box  23364,  Washing¬ 
ton,  D.C.  20024).  The  award,  honoring 
Prof.  Arnold,  well-known  newspaper  de¬ 
signer  who  teaches  at  Virginia  Common¬ 
wealth  University,  is  intended  to  encour¬ 
age  military  newspeople  “to  work  and  act 
like  newspaper  professionals.” 

*  *  « 

CUB  OF  THE  YEAR  .  .  .  Jeff  Sievers 
of  Suffolk  Life,  a  weekly,  received  the 
James  Murphy  award  as  “cub  reporter  of 
the  year’’  from  the  Press  Club  of  Long 
Island.  The  award  memorializes  the  editor 
of  the  Northport  Observer  who  died  in  an 
automobile  accident  last  year.  Veteran 
newspeople  cited  in  the  club’s  first  com¬ 
petition  included:  Richard  C.  Firstman, 
Carole  Agus,  Brian  Donovan,  Rita  CioUi, 
Noel  Rubinton  and  Bob  Wacker,  all  of 
Newsday;  Karl  Grossman,  Island  Closeup 
News  Service;  Trudy  Cowan,  Bellmore  Lif- 
e;  and  Linda  Strongin,  Mid  Island  Herald. 

*  *  * 

LAND  OF  FRIENDLY 
GRINGOS  .  .  .  Beryl  Ann  Brownell 
wrote  about  them  in  the  Gary  (Ind.)  Post- 
Tribune  and  won  the  Silver  Pen  Trophy 
and  $1,000  in  the  La  Pluma  de  Plata  Mex- 
icana  contest  sponsored  by  the  Mexican 
National  Tourist  Council.  The  presenta¬ 
tion  was  made  in  Acapulco.  Judges  work 
from  typescripts  of  entries  to  insure  im¬ 
partiality. 

*  *  * 

DEFENDERS  OF  THE  HRST  .  .  .  At 
ceremonies  (July  16)  in  the  Playboy  Man¬ 
sion  West,  Hugh  M.  Hefner  First  Amend¬ 
ment  Awards  of  $3,000  each  were  pre¬ 
sented  to  William  Schanen  III,  president  of 
Port  Publications,  Port  Washington, 
Wise.;  and  two  Georgia  high  school  jour¬ 


*  *  * 

PROFESSIONAL  EXCELLENCE 
.  .  .  Erwin  Knoll,  editor  of  the  Progres¬ 
sive  magazine  that  earned  some  notoriety 
by  being  eitjoined  from  publishing  an  arti¬ 
cle  on  the  construction  of  a  nuclear 
weapon,  received  the  third  annual  award 
for  Professional  Excellence  from  the  Qual¬ 
itative  Studies  Division  of  the  Association 
for  Education  in  Journalism.  He  began  his 
journalism  career  on  the  staff  of  E&P  after 
graduating  from  New  York  University. 

*  *  « 

MINDING  THEIR  BUSINESS  ...  At 
a  time  when  critics  are  throwing  barbs  at 
business/economics  reporting  in  the  U.S. 
press,  10  experienced  journalists  are  tak¬ 
ing  advantage  of  the  Bagehot  Program  to 
learn  more  about  business  and  economics 
in  classes  at  Columbia  University.  This  is 
the  seventh  year  of  grants  from  several 
corporations  to  support  the  Walter  Bage¬ 
hot  Fellows.  Chris  Welles,  who  directs  the 
program,  has  named  the  following  stu¬ 
dents  to  receive  free  tuition  and  living  ex¬ 
penses  for  nine  months  of  course  work  and 
seminars:  Charles  G.  Blaine,  Idaho 
Statesman;  Gail  G.  Collins,  Congressional 
Quarterly;  Udayan  Gupta,  Black  Enterpris- 
e;  Ellen  L.  Janies,  Baltimore  Evening  Sun; 
Cynthia  Kasabian,  San  Francisco  Ex¬ 
aminer;  Kevin  J.  Lahart,  Newsday;  Joshua 
Levine,  Adverfuing  Age;  Floyd  Norris,  AP; 
and  Jaye  Scholl,  Trenton  Times. 
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Feature  for  youngsters 
boosts  circulation  I  ads 


Tom  Nielson,  managing  editor  of  the 
Charleston  (S.C.)  Post,  is  one  editor  who 
doesn’t  subscribe  to  the  theory  “after¬ 
noon  papers  are  dead  or  dying.” 

“I  don’t  believe  it,”  Nielson  says. 
“And  my  wife  and  kids  sure  hope  they 
aren’t.” 

Nielson  says  he’s  fighting  to  keep  his 
currently  39,000-circulation,  five-day 
afternoon  paper  upward-bound  in  read¬ 
ers.  “We  went  up  500  after  we  started  the 
Mini  Page  two  years  ago  and  have  added 
300  more  in  the  past  year,”  Nielson  says 
proudly. 

“We  put  2,800  papers  into  the  schools. 
They  buy  the  Thursday  paper  so  they  can 
get  the  Mini  Page.  You  divide  2,800  by 
five  and  we’ve  added  500  plus  papers  a 
day  to  our  circulation. 

“To  me,  it’s  going  better  than  we 
thought.  We  felt  we’d  get  1,000  or  1,500, 
but  2,800  is  great.  It’s  great  for  circulation 
that  in  turn  adds  to  advertising  poten¬ 
tial.” 

Nielson  says  the  Mini  Page,  a  syndi¬ 
cated  four-page  mini-newspaper  for 
youngsters  created  12  years  ago  by  Betty 
Debnam,  has  drawn  strong  response  from 
“teachers,  principals,  school  board  mem¬ 
bers  and  parents.  I’ve  got  parents  who  tell 
me  ‘it’s  the  best  thing  in  your  paper’.” 

Nielson  keeps  the  Mini  Page  interest  up 
in  the  summer  by  running  contests  for 
youngsters  and  inserting  them  on  one  of 
the  four  pages.  “In  the  school  year,  we 
have  teachers  and  classes  design  one  of 
the  pages,  and  because  we  can  use  color, 
it  offers  great  display  for  their  subject,” 
he  says. 

Nielson  isn’t  alone  in  using  the  Mini 
Page  as  a  circulation  or  reader  service 
builder  among  the  500  newspapers  using 
the  Universal  Press  Syndicate  feature. 

Palatka  (Fla.)  Daily  News,  sells  2,200 
copies  weekly  to  area  schools.  Georgia- 
Pacific,  the  predominant  employer  in  the 
area,  donates  the  money  to  the  school 
board  to  purchase  the  newspapers. 

Corpus  Christi  (Tex.)  Caller-Times 
sells  1 ,680  papers  with  the  Mini  Page  to 
area  schools  each  week. 

Santa  Ana  (Calif.)  Register  reports  it 
sends  “85,000  copies  of  the  Mini  Page 
into  340  schools  a  week.  Free  copies  of 
the  Mini  Page  that  are  furnished  for 
school  children  have  been  going  out  to 
Orange  County  schools  on  a  request  basis 
since  the  1973-74  school  year.” 

Advertising  departments  also  derive 
benefit  from  the  Mini  Page. 

Winona  (Minn.)  Daily  News  has  lined 
up  five  local  retailers  for  an  ad  in  the  Mini 
Page  with  each  advertiser  allowing 
youngsters  to  design  the  ad  for  the  front 


page.  “We  are  amazed  at  the  interest  by 
our  advertisers  in  the  Mini  Page.  It’s  an 
exciting  idea,”  says  executive  editor 
Gary  Evans. 

Decatur  (Ill.)  Herald-Review  sold  a 
page  to  a  local  food  advertiser  which  uses 
a  picture  in  the  ad  for  youngsters  to  color. 
A  local  bank  sponsors  the  Mini  Page  in 
the  Quincy  (Ill.)  Herald-Whig,  thereby 
covering  the  paper’s  purchase  price. 

West  Bend  (Wise.)  News  uses  reprint 
copies  of  the  September  10,  1977  Mini 
Page  as  a  promotional  tool  for  all  students 
and  classes  touring  its.plant.  The  issue  is 
about  newspapers,  describes  newspaper 
jobs  and  language,  and  tells  how  to  write  a 
newspaper  story. 

“Teachers  tell  us  it’s  a  strong  educa¬ 
tional  tool.  Kids  are  interested,  and  that’s 
a  key,”  Charleston’s  Nielson  says. 

Sylvia  Trapalis,  a  fifth  grade  teacher  at 
Charleston’s  Divine  Redeemer  School, 
says,  “The  Mini  Page  is  the  greatest  way 
to  get  a  class  completely  together.  My 
strong  students  and  my  weak  students 
work  on  the  Mini  Page  and  get  very  wrap¬ 
ped  up  in  it.  Sometimes  they  are  so  wrap¬ 
ped  up  in  their  Mini  Page  work,  that  I  am 
left 'standing  by  myself.” 

Ms.  Debnam,  a  former  first  grade 
teacher  and  daughter  of  the  late,  well- 
known  Southern  journalist  and  broadcast 


More  than  200  newspaper  co-op  adver¬ 
tising  specialists  heard  presentations 
from  31  product  manufacturers  and  distri¬ 
butors  about  available  co-op  plans  and 
monies  during  Landon  Co-op  Sales  and 
Development  Division’s  First  Annual 
Southeast  Region  Co-op  Seminar  in 
Atlanta  recently. 

Frank  Moss,  director  of  the  Landon 
Co-op  Sales  and  Development  program, 
described  the  seminar  objective  as: 
“Manufacturers  and  newspapers  coming 
together  to  share  and  learn  more  efficient 
ways  to  invest  co-operative  advertising 
dollars  ...  to  move  more  product  to, 
and  through,  the  retailer.” 

“There  are  people  (retailers)  who 
aren’t  sophisticated  in  advertising  .  .  . 
or  haven’t  seen  the  value  of  it  .  .  .or  are 
just  starting  to  see  the  light,  that  they 
should  become  more  retail  conscious  and 
get  involved  to  take  advantage  of  the  co¬ 
op  monies.  And  that’s  where  you  (co-op 
specialists)  can  be  of  tremendous  assist¬ 
ance,”  Philip  Seaton,  Union  Carbide  dis¬ 
trict  manager,  told  the  newspaper  co-op 


commentator  W.E.  Debnam,  visited 
Nielson,  the  Post  and  participating  Char¬ 
leston  schools  last  May.  “She’s  doing  a 
special  page  on  Charleston  in  an  upcom¬ 
ing  issue.”  Nielson  says. 

Ms.  Debnam  stresses  educational  use 
of  the  Mini  Page,  which  has  won  the  Edu¬ 
cational  Press  Award  three  times. 

“I  think  it’s  the  role  of  newspapers  to 
step  into  the  classroom.  The  main  objec¬ 
tive  of  the  Mini  Page  is  to  teach  kids  the 
importance  of  reading,  writing  and  spell¬ 
ing — the  basic  skills.  It’s  important  that 
children  learn  to  rely  on  newspapers  as  a 
valuable  source  of  information.” 

Newspaper  education  representatives 
Dr.  Lois  Avery  and  Beverly  T.  Schultz 
share  Debnam’s  enthusiasm. 

“We  use  the  Mini  Page  to  introduce 
young  students  to  our  own  daily  news¬ 
paper,”  says  Dr.  Avery,  director  of  edu¬ 
cational  services  for  the  Houston  Chroni¬ 
cle.  “By  pointing  out  that  the  Mini  Page 
has  articles,  pictures  and  features  like  our 
daily  newspaper,  it  is  easy  to  have  stu¬ 
dents  make  the  transition  to  the  regular 
newspaper.” 

“The  Mini  Page,”  says  Ms.  Schultz, 
director  of  educational  services  for  Jack- 
son  Newspapers  in  New  Haven,  Conn., 
“is  an  integral  part  of  our  Newspaper  in 
Education  Program  in  New  Haven  for 
one  main  reason — it  works  in  the  clas¬ 
sroom  very  well!  Teachers  praise  it,  and 
their  students  love  it. 

“Because  of  its  excellence,  I  have  been 
able  to  utilize  the  Mini  Page  as  a  part  of 
federal  and  state  grant  programs  for 
schools.” 


specialists. 

“There  was  $28  million  unclaimed  in 
that  (co-op)  fund  up  through  last  year,” 
Carl  Flowe,  assistant  zone  manager. 
General  Motors  Parts,  told  the  newspap¬ 
er  representatives. 

Flowe  noted,  “We  have  13,000  dealers 
out  there  buying  $1,200  a  day  in  small 
parts.  It  doesn’t  take  too  long  to  calculate 
that  and  realize  it’s  quite  a  chunk  of 
change  for  them  to  use.  And,  they  can 
only  use  this  by  advertising.” 

In  addition  to  the  two-day  seminar,  40 
newspaper  Co-op  Specialists  participated 
in  a  half-day  workshop  on  Wednesday, 
July  22,  1981.  This  was  the  twelfth  such 
workshop  designed  to  train  newspaper 
co-op  specialists  in  the  basics  of  selling 
and  coordinating  co-op  programs  as  part 
of  the  Landon  Co-op  Sales  and  Develop¬ 
ment  program.  The  previous  eleven 
workshops  were  held  in  individual  states 
with  a  total  of  more  than  150  newspaper 
co-op  advertising  specialists  partici¬ 
pating. 


Landon  co-op  seminar  eyes 
unspent  retail  accruals 
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Neuharth  warns  against 


an  imperial 

By  M.  L.  Stein 

Editors  and  reporters  must  have  a  high 
commitment  to  accuracy  to  avoid  the 
danger  of  an  “imperial  press,”  Allen  H. 
Neuharth  told  journalism  educators  in 
East  Lansing  (August  8). 

Recalling  that  the  American  media 
have  warned  the  nation  about  the  possi¬ 
bility  of  an  imperial  presidency  and 
judiciary,  the  chairman  and  president  of 
GannettXompany,  Inc.  declared: 

“And  now,  in  1981, 1  have  to  say  if  we 
had  an  imperial  press  in  this  country,  it 
would  be  just  as  great  a  threat  as  an  impe¬ 
rial  presidency  or  an  imperial  judiciary.” 

Neuharth,  the  keynote  speaker  at  the 
64th  annual  convention  of  the  Associa¬ 
tion  for  Education  in  Journalism  (AEJ)  at 
Michigan  State  University,  said  the 
media  must  re-examine  and  re-evaluate 
their  role  in  the  wake  of  the  Janet  Cooke 
affair,  the  Carol  Burnett  libel  suit  against 
the  National  Enquirer  and  the  disclosure 
that  a  New  York  television  station  faked 
letters  from  viewers  of  a  public  service 
show. 

“When  the  Washington  Post  published 
and  then  blindly  defended  that  story  by 
Janet  Cooke,  it  was  thumbing  it’s  nose  at 
a  public  that  depended  on  it  for  accurate 
news  and  information,”  Neuharth  said. 

He  also  took  a  shot  a  Post  city  editor 
Milton  Coleman  who  is  quoted  as  having 
said:  “Even  if  you  take  the  fact  Jimmy 
didn’t  exist,  it  was  a  great  story.” 

“Bull,”  Neuharth  commented. 
“That’s  the  kind  of  attitude  we  must  not 
permit  in  the  profession  of  journalism.” 

Noting  that  America  is  moving  from  an 
industrial  to  an  “information  society,” 
the  Gannett  president  said  the  media’s 
role  will  be  more  important  than  ever,  but 
warned: 

“Serious  doubts  about  our  credibility 
would  render  us  ineffective  in  an  in¬ 
creasingly  complex  information  society. 
Only  a  re-dedication  by  all  of  us  to  the  old 
fashioned  concept  of  accuracy  above  all 
else  can  make  the  media  the  powerful 
moving  force  it  needs  to  be  in  this  new 
society.” 

Neuharth  asserted  that  journalism 
teachers  can  play  a  crucial  part  in  this 
process  by  impressing  upon  students 
“there  are  no  shortcuts  to  fame  and  for¬ 
tune.”  He  urged  journalism  schools  to 
insist  on  a  broad  foundation  in  arts  and 
sciences  and  praised  the  accreditation 
rule  that  limits  journalism  courses  to  25% 
of  the  curriculum. 

Deploring  the  current  student  interest 
in  specialization,  Neuharth  said: 

“Only  those  who  know  what  makes  the 
entire  world  work  can  then  successfully 
concentrate  on  a  piece  of  it.” 
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press” 

The  speaker  was  also  optimistic  about 
the  future  of  newspapers,  despite  the 
closing  of  the  Washington  Star  and  the 
technological  developments  of  cable, 
satellite  transmission  and  teletext. 

“Ten  years  from  today,”  he  predicted, 
“there  will  still  be  thousands  of  daily  and 
weekly  newspapers,  more  than  there  are 
today.  And  while  the  economic  facts  of 
life  dictate  that  the  ownership  of  these 
newspapers  will  continue  to  be  more 
concentrated  .  .  .  they  will  do  an  even 
better  job  for  the  particular  audiences 
they  serve.” 

After  his  speech,  Neuharth  fielded  the 
inevitable  question  about  the  “danger” 
of  group  ownership,  particularly  in  small 
communities. 

He  replied  that  group  newspaper  critics 
are  often  victims  of  stereotypes  based  on 
the  way  groups  were  run  “many  years 
ago  when  William  Randolph  Hearst  had 
his  newspapers  speak  with  a  single  voice 
and  was  accused  of  starting  wars  and 
electing  presidents.” 

“The  Hearst  papers  have  been  on  a 
downhill  slide  for  30  years  and  are  now  a 
third  rate  chain,”  Neuharth  said. 

He  contended  that  today’s  public  is  too 
intelligent  to  accept  such  practices  and 
declared  that  Gannett  newspapers  oper¬ 
ate  on  an  autonomous  basis  with  local 
editors  making  their  own  decisions. 

Asked  if  there  is  anything  about  a  group 
paper  that  is  bad  for  a  small  town, 
Neuharth  conceded  the  tendency  of  re¬ 
porters,  editors  and  publishers  to  move 
on  to  better  jobs  after  two  or  three  years 
creates  a  problem  for  local  citizens  who 
seek  continuity. 

“But,”  the  Gannett  president  added, 
“I  told  one  local  official  that  it  is  better  to 
have  a  good  publisher  for  one  year  than  a 
mediocre  one  for  forty  years.” 

In  a  session  on  “The  New  Approach  to 
Designing  the  Newspaper,”  Phillip  Rit- 
zenberg.  New  York  News  assistant  man¬ 
aging  editor  for  design  and  production, 
urged  journalism  schools  to  turn  out  more 
design  specialists,  noting  that,  to  his 
knowledge,  only  Ohio  University  offers  a 
sequence  in  this  specialty 

“We’re  getting  few  people  who  know 
anything  about  typography,”  he  said. 

Ritzenberg,  who  also  is  president  of  the 
Society  of  Newspaper  Designers,  pre¬ 
dicted  revolutionary  changes  in  newspap¬ 
er  design  in  the  next  20  years,  adding, 
“We  will  have  to  reinvent  the  newspaper 
into  a  sophisticated  information  system.” 
He  pointed  out,  however,  that  brilliant 
design  cannot  compensate  for  poor  edito¬ 
rial  content. 

“Look  at  the  Wall  Street  Journal,"  he 
said.  “It  has  old  fashioned  design,  yet 


manages  to  be  a  very  successful  news¬ 
paper.” 

According  to  Ritzenberg,  designers  on 
advanced  newspapers  have  responsibili¬ 
ties  that  go  beyond  make  up  and  typogra¬ 
phy.  They  also  can  make  news  judgments 
and  have  a  major  voice  in  editorial  con¬ 
tents. 

The  moderator,  professor  Harry  Sta¬ 
pler  of  Michigan  State,  said  the  new  con¬ 
cept  of  the  newspaper  designer  include 
such  casts  as  sta^  organization,  editing, 
audience  research  and  the  relation  of  de¬ 
partments  to  teach  other. 

Kaiser  drops  suit 
against  ABC  News 

The  Kaiser  Aluminum  and  Chemical 
Corporation  said  (July  29)  that  it  was 
dropping  a  complaint  lodged  with  the 
Federal  Communications  Commission 
against  ABC  News  over  a  segment  of 
“20/20”  that  questioned  the  safety  of  alu¬ 
minum  wiring  produced  by  Kaiser. 

Kaiser  had  filed  an  FCC  complaint 
against  ABC  asking  that  the  network  give 
Kaiser  10  minutes  on  the  air.  The  com¬ 
pany  also  began  a  defamation  suit  in  San 
Francisco  Superior  Court,  which  it  has 
agreed  to  drop. 

It  dropped  the  complaint  about  the 
program,  broadcast  April  23,  1980,  after 
the  network  allowed  a  Kaiser  vicepresi¬ 
dent,  Steve  Hutchcraft,  to  make  an  un¬ 
edited  four-minute  presentation  on  the 
network’s  “Viewpoint”  premiere  on  July 
24.  He  appeared  on  the  show  as  the  fin^ 
segment  opposite  Geraldo  Rivera,  who 
did  the  story.  Ted  Koppel  moderated  the 
exchange. 

“ABC,”  Cornell  Maier,  Kaiser’s 
chairman,  said,  “took  a  major  step  to¬ 
ward  providing  balance  and  fairness  by 
letting  the  other  side  of  the  story  be  told 
directly.” 

Salary  disclosed 

Jay  McMullen,  who  was  hired  by  his 
wife.  Mayor  Jane  Byrne,  after  he  left  his 
job  on  the  Chicago  Sun-Times,  earned 
$74,000  as  a  political  advisor  in  1980, 
according  to  records  filed  with  the  Cook 
County  Clerk’s  office  last  week.  As 
Mayor,  Jane  Byrne  earned  $60,0(X)  last 
year.  McMullen,  who  worked  30  years  in 
journalism,  said  his  20  years  as  a  City  Hall 
reporter  made  him  an  expert  political 
advisor.  “I  make  no  apologies  to  anyone 
for  my  salary,”  McMullen  said. 

Copy  chief  to  ME 

Maureen  Gibbons  Urbanowitz,  31,  has 
joined  the  Paterson  (N.J.)  News  as  man¬ 
aging  editor.  The  appointment  of  the  for¬ 
mer  copy  desk  chief  at  the  Morristown 
(N.J.)  Daily  Record  was  announced  by 
Linda  Grist  Cunningham,  executive  edi¬ 
tor  of  the  News.  Urbanowitz  is  a  1972 
graduate  of  Trenton  State  College. 
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Reporters  give  tips  for  better  writing 


Two  reporters  chosen  for  their  skills 
conducted  a  seminar  at  Idaho  State  Uni¬ 
versity,  arranged  by  the  Journalism  Re¬ 
sources  Institute.  Sponsors  were  the 
Gannett  Foundation/Wa/io  Statesman. 

Linda  Kramer  is  a  reporter  for  the 
Associated  Press  at  Portland,  a  1972 
graduate  of  Smith  College  who  worked 
for  the  Holyoke  (Mass.)  Transcript- 
Telegram  and  for  AP  in  New  York  and 
San  Francisco  before  her  present  assign¬ 
ment. 

Lynn -Ludlow  was  city  editor  of  the 
Paxton  (Ill.)  Daily  Record  and  a  reporter 
for  the  Champaign-Urbana  Courier  be¬ 
fore  moving  to  Caifomia  and  staff  posi¬ 
tions  on  the  San  Rafael  Independent- 
Journal,  the  San  Jose  Mercury  and  now 
the  San  Francisco  Examiner.  He  is  a 
graduate  of  San  Francisco  State  Uni¬ 
versity,  where  he  is  now  a  part-time  in¬ 
structor  and  co-editor  of feedback,  a  jour¬ 
nalism  report  and  review. 

Because  the  seminar  discussions  in¬ 
volved  the  interests  of  those  attending 
specifically  and  their  copy,  Kramer  and 
Ludlow  were  asked  to  provide  summar¬ 
ies  of  their  comments.  Examples  are  from 
their  own  work. _ 

Writing  can  be  taught 

By  Lynn  Ludlow 

Writing  can  be  taught.  Genius  can’t.  If 
you’re  a  genius,  you  don’t  need  a  teacher. 
(You  may  need,  of  course,  an  occasional 
kick.)  Violinists  wouldn’t  confront  a 
paying  audience  without  thousands  of  fin¬ 
ger  exercises.  Writers,  inspired  by  advis¬ 
ers  who  claim  writing  can’t  be  taught, 
prefer  to  concentrate  on  deep  thoughts. 
For  those  of  us  who  aren’t  geniuses,  fin¬ 
ger  exercises,  sometimes  known  as  nit¬ 
picking,  have  merit.  If  a  news  story  is 
composed  of  perhaps  1,000  details  of 
commission  and  omission,  removal  of  500 
nits  will  help  a  lot. 

In  the  world  of  Platonic  forms,  as  any 
reporter  can  tell  from  shadows  in  the 
cave,  there  exists  a  City  Editor’s  Book  of 
Wisdom.  It  tells  city  editors  how  to  talk. 
‘‘Write  it,”  says  the  boss,  ‘‘like  you  told 
it  to  me.”  To  become  a  highly  successful 
staff  writer,  one  should  memorize  the  oral 
almanac:  ‘‘Pull  out  all  the  stops.”  ‘‘Hold 
it  to  a  take.”  ‘‘  .  .  .  a  stick.”  ‘‘  .  .  .  a 
galley.”  ‘‘Hoke  it  up — we  need  some¬ 
thing  for  the  banner.”  ‘‘Show  it;  don’t  tell 
it.”  ‘‘Put  your  best  quote  high  in  the 
story.”  ‘‘Write  for  someone  named 
Mabel,  and  if  she  can  get  it,  so  can  1.” 
‘‘More  verbs,  fewer  adjectives.”  ‘‘Peo¬ 
ple  forget.  People  forget.”  ‘‘Make  ‘em 
cry,  make  ‘em  horny.”  ‘‘Keep  it  down.” 
‘‘Let  it  run.”  ‘‘Put  it  in  short  takes.” 
‘‘Railroad  it.”  ‘‘Make  it  sing.”  '‘Hey, 
this  is  a  pretty  good  story — but  you  must 
14 


“In  addition  to  the  die- 
tionary,  current  almanac 
and  other  useful  books  of 
the  trade,  a  Sears  catalogue 
can  help  with  specific,  re¬ 
vealing  description.”— Lynn 
Ludlow _ 

have  another  lede  stuck  up  your  sleeve.” 
‘‘Plug  the  hole  with  something  for  the  first 
edition.”  ‘‘I’ve  seen  worse.”  ‘‘Buy  adic- 
tionary.” 

These  sayings  won’t  actually  help  any¬ 
one  write  better,  but  familiarization 
doesn’t  hurt.  Besides,  it’s  fun  to  say 
them.  Try  it.  Growl.  ‘‘I’ll  tell  you  what, 
kid  .  .  .  ”  Look  as  if  you  were  struck 
with  inspiration.  ‘‘Why  don’t  you,” 
pause,  ‘‘play  it  by  ear?” 

Weak  sentences 

There  is  nothing  so  weak  as  a  sentence 
that  begins,  ‘‘There  is  ...  ”  This  ap¬ 
plies  also  to  most  usage  of  the  indefinite 
relative  pronoun. ‘‘It  was  .  .  .’’“There 
were  ...”  The  sentence  is  robbed  of 
subject  and  predicate.  Save  such  open¬ 
ings  for  emergencies,  such  as  writing 
under  heavy  deadline  pressure.  On  rare 
occasions,  no  other  phrasing  will  do:  “It 
was  so  cold  that  owners  of  brass  monkeys 
decided  to  bring  them  indoors.” 

Details  make  perfection,  said  my 
grandmother,  but  perfection  is  no  detail. 
If  you  write  that  such-and-such  an  execu¬ 
tive  sat  grimly  behind  his  desk,  your  story 
lacks  specific  detail.  So  you  add  that  it’s  a 
desk  of  gunmetal  gray.  It  suggests  a  milit¬ 
ary  defense  and  obviates  the  trite  word, 
“embattled.”  But  if  you  notice  the  name 
of  the  manufacturer,  you’ve  got  specific, 
revealing  detail  which,  in  a  novel,  would 
be  studied  as  symbol.  Now  the  executive 
sits  behind  the  gunmetal  color  Fortress 
desk.  In  addition  to  the  dictionary,  cur¬ 
rent  almanac  and  other  useful  books  of 
the  trade,  a  Sears  catalogue  can  help  with 
specific,  revealing  description.  Here’s  a 
lede  built  on  description: 

He  wears  a  Superman  T-shirt,  a  gold 
ear  button  and  a  mantle  of  cocksure 
confidence  as  he  swings  like  Johnny 
Weissmuller  through  the  trees  of  Gol¬ 
den  Gate  Park. 

His  power  saw  buzzes.  From  a  giant 
monterey  pine,  a  dead  limb  falls  60  feet 
and  thumps  in  a  spray  of  pine  cones  at 
the  entrance  to  the  Arboretum. 

He  grabs  the  saw,  adjusts  his  lifeline 
and  sails  30  feet  to  another  branch.  The 
daring  young  man  on  the  flying  rope  is 
Guido  Silvestri,  35,  one  of  the  half 
dozen  municipal  treetoppers  in  a  town 
with  a  quarter  million  trees. 


They  are  among  nearly  18,000  “mis¬ 
cellaneous  employees”  in  1,500  civil 
service  jobs. 

Writing  ledes 

The  quote  lede  has  big  attractions.  It’s 
objective.  It’s  specific.  Old-time  city  edi¬ 
tors  object.  Quotes  around  a  lede,  they 
contend,  turn  off  the  reader.  Wrong.  For 
example:  “‘Celibacy  is  like  ice  skating,’ 
said  Roman  Catholic  Bishop  Robert 
O’Mooney.  ‘It  gets  easier  with  prac¬ 
tice.’”  The  problem  comes  when  the 
quote  isn’t  worth  quoting.  Most  aren’t. 
Finally,  the  quote  lede  permits  the  writer 
to  avoid  stating  a  theme.  This  often 
means  the  writer  never  comes  to  grips 
with  the  story.  As  with  the  question  lede, 
a  quote  atop  a  story  frequently  begins  a 
disorganized  narrative  in  the  rambling 
manner  of  a  memo.  If  a  quote  is  irresisti¬ 
ble,  keep  it  short  and  snappy.  Plainly 
state  the  theme  in  the  next  graf. 

When  asked  (by  me)  for  a  Trick  of  the 
Trade,  James  Reston  said,  “I  haven’t  got 
time,  kid,  for  more  than  this:  Write  your 
stories  in  the  shape  of  a  ‘Q.’  Start  off  with 
something  interesting,  like  an  anecdote  or 
description  that  ties  in.  Write  all  the  way 
around  the  subject.  When  you  come  back 
to  the  beginning,  give  it  a  twist.”  With 
more  time,  I  might  have  learned  how  to 
persuade  makeup  editors  to  refrain  from 
slicing  off  the  twist. 

What  to  avoid 

If  brevity  is  the  soul  of  wit,  these  are 
amusing: 

*Avoid  “very,”  “quite”  and 
“rather.” 

*Never  whistle  in  the  news  room. 

*Omit  “debuted,”  “hosted,”  “criti¬ 
qued.”  And  the  like. 

*Never  use  “kill”  or  “jump”  as  a 
slug. 

*Skip  “slated,”  “stated,”  “carded,” 
“eked,”  “chalked  up,”  and  their 
cousins. 

*Use  the  dash — if  you  must — with  dis¬ 
cretion,  remembering  it’s  supposed  to 
represent  a  break  in  thought. 

*Stamp  out  “however,”  “yet,” 
“moreover”  and  “but”  when  the  con¬ 
text  of  the  sentence  conveys  the  same 
meaning,  which  is  virtually  every 
time. 

*Take  care  with  “alleged”  and 
“charged.” 

♦Never  ask  the  city  editor  anything 
that  someone  else  can  answer. 

(Continued  on  page  44) 
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The  Oregonian's  Sunday  magazine.  Northwest,  chose  this  Associated 
Press  Wirephoto  for  its  back  cover  feature  headlined  "The  End  of  Charles- 
Watching",  detailing  Prince  Charles's  decade  of  searching  for  The  Princess  of 
Wales. 


Deadlines  bent  to  rush  royal  wedding  souvenir 


As  the  crow  flies,  Portland,  Oregon  is 
about  5,000  miles  from  London,  but  that 
didn’t  stop  the  Oregonian  from  pub¬ 
lishing  a  souvenir  issue  of  its  Northwest 
Magazine,  Sunday,  August  2,  just  four 
days  after  the  wedding  of  Prince  Charles 
and  Lady  Diana  Spencer. 

The  idea  for  the  special  issue  came 
from  Joe  Bianco,  Sunday  editor,  whose 
ancestry  is  Italian  and  not  British.  The 
-project  was  coordinated  with  the  news, 
advertising,  promotion,  production  and 
circulation  departments. 

Color  photos  transmitted  by  the 
Associated  Press  decorated  the  front  and 
back  cover  pages  and  two  inside  pages. 
The  front  cover  was  taken  from  the  offi¬ 
cial  British  souvenir  publication  of  the 
royal  wedding  and  reproduced  from  a  col¬ 
or  transparency  by  AP.  Page  3  inside  was 
completely  filled  with  the  most  widely 
used  pre-nuptial  photo  of  the  royal  cou- 
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pie — Lord  Snowden’s  photograph  show¬ 
ing  Lady  Diana  with  her  arms  around 
Prince  Charles  and  deftly  displaying  the 
engagement  ring. 

A  wealth  of  black  and  white  photos 
from  AP,  The  Oregonian’s  own  staff  and 
files  were  used  extensively.  Stories  came 
from  special  writers  on  the  London 
scene;  from  wire  services  and  from  the 
newspaper’s  staff  (including  Bianco  him- 
selO  who  covered  events  related  to  the 
wedding  from  British  Columbia  to 
Oregon. 

Some  regular  departments,  such  as  the 
poetry,  home,  and  garden  pages  were 
used  for  special  features  on  romantic 
poetry,  British  antiques  and  the  like. 
Other  regular  features  were  lifted  for  the 
royal  wedding  edition. 

(Continued  on  page  16) 
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The  Royal  Wedding  —  (Continued  from  page  15) 


The  special  edition  also  boasted  a  tele¬ 
vision  writer’s  review  of  the  wedding 
ceremony  itself.  Peter  Farrell  wrote  he 
got  up  at  2  a.m.  to  watch  the  ceremony, 
pointing  out  how  the  networks  wanted 
viewers  to  feel  good  about  the  wedding — 
“They  had  already  decided  they  were 
selling  a  fairy  tale.” 

Farrell  declared  his  seat  was  even  bet¬ 
ter  than  that  of  the  Queen  Mother.  At  one 
point,  the  camera  caught  Queen  Mother 
Elizabeth  leaning  over  to  peer  around  her 
grandson  during  the  ceremony  for  a  bet¬ 
ter  look  at  the  bride’s  face.  Farrell  ex¬ 
plained  that  for  the  first  time  at  a  royal 
wedding,  the  BBC  had  cameras  that  pro¬ 
vided  from-the-altar  view  of  the  wedding 
couple  and  mentioned  particularly  the 
shots  of  Prince  Charles  wiping  first  one 


eye,  then  the  other,  and  giving  up  the 
Struve  against  tears. 

Bianco’s  story,  “Enchantment  in  Brit¬ 
ish  Columbia,”  reported  some  of  the 
wedding  celebrations  in  and  around  Van¬ 
couver  and  featured  a  1977  photo  of 
Prince  Charles  wearing  an  Indian  head¬ 
dress  during  a  visit  to  Canada. 

And  of  course,  there  was  a  full  page  for 
the  wedding  dress  photos  and  descrip¬ 
tion,  and  also  a  page  on  other  royal  wed¬ 
dings. 

Oregonian  Editor!.  Richard  Nokes  re¬ 
ports  the  souvenir  section  was  well  re¬ 
ceived  in  the  state  which  has  a  strong 
British  historical  background.  Regular 
production  deadlines  had  to  be  bent  sadly 
out  of  shape,  he  adds,  to  publish  the 
souvenir  that  Sunday. 


Photo  credits 


Readers  of  the  Morristown  (N.J.)  Doily 
Record  got  special  photo  coverage  of  The 
Royal  Wedding,  Thursday,  July  30,  with 
front  page  color  and  o  color  photo  page. 

The  Doily  Record  staff  photographer 
Robyn  Craig  flew  to  London  on  the  Friday 
before  the  wedding  and  sent  back  photos  for 
the  weekend  edition.  Four  rolls  of  color  film 
of  the  wedding  day  were  rushed  back  to 
Kennedy  Airport  on  a  Concorde  flight.  Along 
with  the  film  came  Craig's  tape  recording  of 
her  impressions  and  a  Daily  Record  story  on 
the  wedding  from  that  angle  was  written  in 
the  news  room  in  Morristown. 

Only  color  film  was  rushed  back  on  the 
flight.  Managing  Editor  Kent  Roeder,  ex¬ 
plains  with  a  chuckle,  adding  that  such  ser¬ 
vice  is  by  weight  and  expressing  the  film  and 
tape  cost  $50. 


Francoise  Kirkland  was  named  west  coast 
bureau  chief  of  Gamma-Liaison,  internation¬ 
al  photo  agency  which  works  with  75  photo¬ 
journalists  available  for  assignment  in  28 
countries. 

Kirkland  was  born  in  Paris.  Her  father  was 
London  Times  bureau  chief  there. 

From  1 967  to  1 975,  vrhile  based  in  New 
York,  Kirkland  worked  for  American  and 
French  publications.  She  co-produced 
documentaries  with  her  husband,  photo¬ 
grapher  Douglas  Kirkland. 

Before  joining  the  international  photo 
agency,  Kirkland  had  worked  for  Life  maga¬ 
zine  in  California  and  also  was  the  west  coast 
picture  editor  of  Look  magazine. 


MadUon  yamet  Monica'$  Succeuor  — 
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Wins  'Big  One’ 


Seattle 

(Continued  from  page  9) 


adequate  to  produce  the  newspaper,  and, 
if  not,  the  magnitude  and  timing  of  the 
investment  needed  to  improve  or  replace 
the  equipment;  and 

§Whether  or  not  there  are  qualified 
prospective  buyers  for  the  P-I. 

Baxter  noted  that  P-I  financial  state¬ 
ments  showing  losses  “do  not  tell  the 
whole  story”  because  Hearst  Corp.  still 
may  gain  a  “net  benefit”  from  operating 
the  P-I  through  tax  benefits  and  invest¬ 
ment  credits. 

He  also  said  the  fact  that  P-I  revenues 
were  up  “substantially”  in  late  1980  over 
the  previous  year,  including  “the  most 
profitable  September  and  November 
since  the  early  1960s,”  indicated  a  ques¬ 
tion  exists  over  the  P-I’s  potential  for 
generating  future  profits. 

In  its  response  to  the  antitrust  division 
report,  Hearst  Corp.  repeated  its  earlier 
warning  that  “rejection  of  the  proposed 
arrangement  will  inevitably  result  in  the 
loss  of  the  P-I.  But  even  if  it  were,  the 
Hearst  reply  said,  a  provision  of  the  1970 
Preservation  Act  requiring  the  attorney 
general  to  make  his  decision  “without 
regard  to  ownership  or  affiliations” 
means  the  antitrust  division  analysis  is 
unfounded. 

The  Hearst  reply  also  attacked  the  anti¬ 
trust  division  report’s  conclusion  that  if  a 
buyer  appears  who  is  “willing  and  able  to 
purchase  the  newspaper  and  operate  it  as 
a  going  business,  there  must  be  a  strong 
presumption  that  the  newspaper  is  not 
failing  ...”  Hearst  seems  to  believe  it 
is  entitled  to  preserve  its  own  editorial 
voice  by  entering  a  joint  operating 
arrangement  and  not  exploring  the  possi¬ 
bility  of  selling  the  P-I.” 

It  does  not  follow  necessarily,  Hearst 
said,  that  if  a  buyer  can  be  found,  a  paper 
is  not  failing.  “Hearst  is  not  obligated  to 
sell  the  P-I  to  someone  who,  while  he 
might  have  plenty  of  money,  is  willing  to 
keep  the  P-I  alive  at  a  loss  in  order  to  use 
it  as  a  vehicle  for  his  own  political  or 
social  views,  or  thereafter  to  attempt  to 
negotiate  a  JOA.” 

In  it  latest  filing  to  the  Justice  Depart¬ 
ment,  Hearst  Corp.  cited  June  1981 
advertising  linage  figures  it  said  show  “a 
continuing  P-I  decline,  both  relative  to 
June  1980  and  relative  to  the  Times.”  The 
Hearst  report  said  the  P-I’s  net  loss  for 
June  1981  was  $68,044  and  that  the  most 
recent  projections  for  the  full  year  show  a 
net  loss  of  $2,259,062. 

Under  the  terms  of  the  proposed  JOA, 
Hearst  would  be  guaranteed  a  minimum 
of  the  lesser  of  $25.1  million  or  40%  of  net 
revenue  during  the  first  three  years.  After 
that,  the  Times  would  get  6%  of  profits  as 
a  management  fee,  and  the  remainder  of 
profits  would  be  split,  with  the  Times  tak¬ 
ing  66%  and  Hearst  getting  34%. 
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“provides  flexibility  of  product 
and  color  placement.” 

Bob  Pearce,  director  of  production 
at  the  Seattle  Post-Intelligencer,  says 
their  in-house  Community  capability 
for  supplemental  printing  “provides 
deadline  flexibility,  quality  control, 
and  overall  economic  benefits.  We’re 
especially  pleased  with  the  Goss 
Universal®  Offset  three-color  units, 
which  are  most  productive  and 
deliver  excellent  quality.” 

And  the  list  goes  on.  With  its 
choice  of  three  folders,  four  cutoffs, 
the  Goss  Universal  Offset  unit  and  a 
wide  variety  of  press  configurations 


The  Goss  Community®  is  the  most 
v^atile,  popular  web  offset  press  in 
tite^vorld  —  with  over  1 1 ,000  units 
sold  to  date.  Not  all  Community 
presses,  however,  are  producing 
newspaper  headlines. 

An  increasing  number  are  pro¬ 
ducing  good  news  at  double-width 
press  installations  by  exclusively — 
and  profitably — printing  commercial- 
type  work. 

The  Columbian  of  Vancouver, 
Washington,  has  a  17-uniff  four-folder 
Goss  Community  installation  that's 
servicing  about  35  accounts.  Ray 
Maly,  v.p.  operations,  says  it 


up  to  four-high  st^ability,  the  Gol^^ 
Community  is  an  asset  wherever  it^» 
installed  —  and  for  whatever  reason 
For  more  information,  contact  '  * 
Goss  Products^  Graphic  Systems 
Division,  Roclwell  IntematiDad, 

3100  South  Central  Avenue,  Chicago, 
IL  60650.  Phone:  312/656-8600. 


Rockwell 

International 


...where  science  gets  down  to  business 
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Firestone 


AAellis 


Nocita 


Tartaglione 


Hendrick 


Joanna  Firestone,  a  Detroit  journal¬ 
ist  with  nearly  a  decade’s  experience  in 
reporting  on  Michigan  government, 
joined  the  Detroit  News  as  chief  politics 
writer.  She  was  with  United  Press  Inter¬ 
national  as  state  editor  and  Detroit 
bureau  chief.  Firestone  began  observing 
Michigan  politics  while  a  student  at 
Michigan  State  University  working  on 
the  campus  newspaper  staff.  After  gra¬ 
duation  she  worked  briefly  as  capital  cor¬ 
respondent  for  the  Panax  chain,  and  then 
for  the  Michigan  Department  of  Correc¬ 
tions  before  joining  UPI  in  1973  as  a  state 
house  reporter. 

♦  ♦  ♦ 

Robert  S.  Mellis,  whose  career  be¬ 
gan  with  The  Scotsman  in  Edinburgh  and 
who  recently  was  managing  editor  and 
associate  editor  of  the  Allentown  (Pa.) 
Morning  Call,  was  named  executive  edi¬ 
tor  of  the  Warren  (Ohio)  Tribune  Chroni¬ 
cle.  He  also  has  worked  at  the  Miami 
Herald  as  graphic  arts  director,  St. 
Petersburg  Times  as  newsfeatures  editor 
and  in  reporting  and  editing  at  the 
Rochester  (N.Y.)  Times-Union  and 
Democrat  &  Chronicle. 

♦  *  ♦ 

John  S.  Nocita  became  editorial  art 
director  of  the  Chicago  Sun-Times  Au¬ 
gust  1.  Nocita  started  his  career  as  a 


photo  retoucher  with  the  Chicago  Tri¬ 
bune  in  1959  and  joined  the  Chicago  Daily 
News  in  1968.  When  the  newspaper 
ceased  publishing  in  1978,  he  moved  to 
the  Sun-Times. 

Bob  Tartaglione  was  named  presi¬ 
dent  of  Guide  Newspapers  of  New 
Orleans,  of  which  Cox  Enterprises,  Inc., 
of  Atlanta  is  the  parent  firm.  Tartaglione 
was  formerly  vicepresident  of  the  Jeffer¬ 
son  Pilot  Company,  and  earlier  corporate 
vicepresident  with  the  New  York  Times 
Affiliated  Newspapers  for  17  years. 

Also,  Frank  Heflin  was  named 
vicepresident  of  operations  for  Guide 
Newspapers.  He  formerly  was  associated 
with  Atlanta  Newspapers  Extra  Program. 
*  ♦  * 

William  J.  Hendrick,  editor  of  The 
Big  Stone  Gap  Post,  was  elected  presi¬ 
dent  of  the  Virginia  Press  Association, 
succeeding  Godfrey  W.  Stancill,  pub¬ 
lisher  of  the  Suffolk  News-Herald. 

Also  elected  to  the  official  family  were: 
Frank  Simmons,  managing  editor  of  the 
Newport  News  Times-Herald,  president¬ 
elect;  Tom  Wuriu,  editor  of  the  Journal 
Newspapers  in  northern  Virginia,  vicep¬ 
resident;  Ben  Bowers,  executive  editor 
and  vicepresident  of  the  Roanoke  Times 
<S  World-News,  secretary. 


Pat  Murphy,  news  editor  of  the 
Phoenix  Gazette,  will  retire  August  28 
after  42  years  with  the  Pulliam  newspap¬ 
ers.  Murphy  spent  25  years  with  the  Indi¬ 
anapolis  Star  as  wire  and  makeup  editor 
and  the  past  17  years  with  the  Gazette. 

*  * 

Dale  S.  Robbins,  Sr.  was  named  co¬ 
op  advertising  coordinator  and  special 
events  director  for  the  Tampa  Tribune 
and  the  Tampa  Times,  Media  General 
publications.  He  served  on  the  Tampa 
retail  advertising  staff  and  on  both  the 
retail  and  classified  advertising  staffs  of 
Media  General’s  North  Carolina  news¬ 
papers,  the  Winston-Salem  Journal  and 
Sentinel. 

*  *  ♦ 

New  staff  members  at  the  Charlotte 
Observer  include; 

David  Dykes,  to  assistant  state  editor 
from  the  Dayton  (Ohio)  Daily  News, 
where  he  covered  local  government  and 
politics. 

Pete  Pepinsky,  to  the  Carolina  Living 
staff  as  layout  editor,  from  public  affairs 
director  for  Winthrop  College  in  Rock 
Hill,  S.C.  Previously  he  was  an  editor  and 
reporter  for  Boca  Raton  News. 

Martha  McAteer,  to  the  Carolina 
Living  department  as  layout/design  edi¬ 
tor.  She  was  with  Foster’s  Daily  Demo¬ 
crat  in  Dover,  N.H. 

John  X.  Miller,  to  copy  editor  in 
sports,  moving  from  the  Roanoke  Times 
&  World-News. 

*  «  ♦ 

Shawn  D.  Lewis  joined  the  American 
Bar  Association  as  an  associate  editor, 
ABA  Press.  She  will  assist  in  the  editorial 
planning  and  production  of  two  quarterly 
magazines.  Barrister,  and  Human 
Rights.  Lewis  was  an  assistant  editor  of 
Ebony  Magazine  the  past  five  years. 

♦  ♦  * 

Jim  Risen,  currently  a  business  repor¬ 
ter  at  the  Miami  Herald,  will  join  the  busi¬ 
ness  staff  of  the  Detroit  Free  Press  on 
September  7  and  share  the  automotive 
beat  with  Stuart  Elliott  and  Alan 
Lenhoff. 
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Vaughn  Haile  Dunn  Lifvendahl 


NEW  TITLES  IN  ORLANDO— Harold  R.  Lifvendahl,  president  of  the 
Sentinel  Star  Company,  Orlando,  was  named  publisher  of  the  Sentinel  Star 
and  three  editors  were  promoted  to  new  posts  with  expanded  responsibilites. 

Stephen  R.  Vaughn,  managing  editor  since  1978,  is  the  new  executive 
editor  with  primary  responsibility  for  the  news  operation  and  management  of 
the  editorial  division. 

John  Haile,  editorial  page  editor  since  last  January,  was  named  associate 
editor  with  primary  responsibility  for  the  paper's  editorial  policy. 

William  B.  Dunn,  deputy  managing  editor  for  newsfeatures  and  design, 
was  appointed  managing  editor,  succeeding  Vaughn. 


Roger  Oglesby,  Virginia  Ellis, 
Frank  Kauffman  and  Don  Nauss 
have  joined  the  Dallas  Times  Herald  staff 
of  government  reporters. 

Oglesby  left  his  law  practice  in  Califor¬ 
nia  to  join  the  newspaper  as  a  federal 
court  reporter.  He  formerly  worked  for 
the  Hartford  Courant  and  San  Francisco 
Examiner.  Ellis,  former  state  capital 
bureau  chief  for  the  St.  Petersburg 
rimes,  joined  the  capital  staff.  Kauffman, 
former  staff  writer  for  the  Baltimore  Sun, 
will  cover  city  hall,  and  Nauss,  former 
reporter  for  the  Philadelphia  Bulletin, 
will  cover  government  agencies. 

*  *  * 

John  E.Halladay,  a  reporter  for  the 
Champaign-Urbana  (Ill.)  News-Gazette 
the  past  three  years,  is  now  science  editor 
of  the  news  bureau  of  the  University  of 
Illinois.  Previously  he  was  a  reporter  and 
assignment  editor  for  WICD-TV,  Cham¬ 
paign.  Halladay  succeeds  Arthur  R. 
WiLDHAGEN,  who  is  retiring  August  31 
after  45  years  of  service  to  the  university. 

*  «  * 

Ralph  Frisbie,  circulation  manager  of 
the  LaCrosse  (Wis.)  Tribune  since  1974 
and  an  employee  in  the  department  for  38 
years,  will  retire  in  September. 

*  *  * 

Hill  and  Knowiton,  Inc.,  has  appointed 
Richard  E.  Truesdell  and  Evelyn 
Baratta,  to  vicepresidents  in  the  New 
York  office,  and  Robert  Dietz  in  the 
Dallas  office.  Dietz  has  worked  as  an  edi¬ 
tor  and  reporter  in  the  past  15  years,  in¬ 
cluding  the  post  of  business  editor  of  the 
Dallas  Times  Herald.  In  1971  he  was  a 
Nieman  Fellow  at  Harvard  University. 

*  ♦  ♦ 

Changes  announced  at  the  Sacramento 
Bee  include; 

Dorothy  Colip,  appointed  classified 
telephone  sales  manager,  moving  up  from 
assistant  manager. 

Edward  Canale,  named  assistant 
managing  editor/graphics.  He  previously 
was  special  projects  editor. 

Joseph  P.  Hamelin,  appointed  sports 
editor,  moving  from  the  San  Diego 
Union. 

Richard  K.  Peterson,  appointed  edi¬ 
tor  of  Special  Sections.  He  joined  the  Bee 
in  1975  as  a  copyreader. 

Robert  L.  Swofford,  appointed  edi¬ 
tor  of  Zone  Sections,  a  newly  created 
position. 

Richard  Baldwin,  promoted  to  clas¬ 
sified  advertising  manager  from  co-op 
advertising  manager. 

*  *  ♦ 

Walling  E.  Gray,  a  30-year  veteran 
in  newspaper  advertising,  is  the  new 
advertising  director  of  the  Sandusky 
(Ohio)  Register.  He  replaces  Mack  S. 
Rau,  who  left  several  months  ago  to  work 
for  a  Denver  radio  station  owned  by  prin¬ 
cipals  of  Sandusky  Newspapers,  Inc. 
Gray  moved  from  the  Middletown  (Ohio) 
Journal  where  he  had  been  advertising 
director  for  nearly  12  years. 


Changes  in  the  news  department  of  the 
Detroit  Free  Press  include: 

Steve  Seplow,  currently  acting 
bureau  chief  for  Knight-Ridder  News¬ 
papers  in  Washington,  will  join  the  paper 
in  September  as  assistant  managing  edi¬ 
tor  for  news.  He  will  be  responsible  for 
coordinating  coverage  of  local  and 
national  news. 

Gary  Blonston,  currently  executive 
news  editor,  becomes  a  national  corres¬ 
pondent  by  January  1. 

John  Oppedahl,  currently  executive 
city  editor,  becomes  executive  news  edi¬ 
tor  by  September. 

Scott  McGehee,  associate  editor, 
will  continue  her  duties  for  the  news 
desk,  national  desk,  news  copy  desk, 
business  and  sports,  and  in  addition 
assume  responsibility  for  the  city  desk. 

♦  *  ♦ 

IVER  Davidson  was  appointed  manag¬ 
ing  editor  for  Meredith  Newspapers, 
Cupertino  Calif.,  with  editorial  direction 
of  the  weekly  newspapers.  He  moved  up 
from  assistant  managing  editor,  and  ear¬ 
lier  worked  at  several  of  the  Meredith 
papers  in  editorial  posts. 

*  *  ^ 

Three  new  appointments  in  the  general 
advertising  department  of  the  New  York 
Daily  News  are: 

Carolyn  Meyer,  named  regional 
sales  supervisor  in  charge  of  all  national 
advertising  handled  by  the  News’  outside 
offices,  CWO&O,  Towmar  and  Western 
States  Association.  She  is  also  handling 
advertising  for  alcoholic  beverages, 
tobacco  and  automotive  accessories. 

Arthur  Lindower,  formerly  with  the 
New  York  Post,  joined  the  News  last  year 
as  a  food  sales  representative,  and  has 
been  promoted  to  a  food  sales  supervisor. 

Denis  Anderer,  with  the  News  12 
years,  was  named  a  co-op  supervisor  in 
the  special  classifications  division. 


Rick  Bozich  was  named  sports  col¬ 
umnist  for  the  Louisville  Times.  An  Indi¬ 
ana  University  graduate,  he  worked  for 
the  Anderson  (Ind.)  Bulletin  and 
Bloomington  (Ind.)  Herald-Telephone 
before  joining  the  Times  in  1978. 

*  *  « 

Rita  Jones  is  the  new  corporate  mana¬ 
ger  for  employment  and  affirmative  ac¬ 
tion  for  the  Bingham  companies  of  Louis¬ 
ville,  including  the  Courier-Journal  and 
Louisville  Times.  She  will  be  responsible 
for  recruitment,  placement  and  affirma¬ 
tive  action. 

*  *  * 

Robert  Hartley  resigned  as  execu¬ 
tive  editor 'of  the  Toledo  Blade  and  be¬ 
came  publisher  of  the  Bellevue  (Wash.) 
Journal-American  August  3.  Hartley 
served  as  executive  editor  of  the  Blade 
from  October,  1979,  and  before  that  had 
been  group  editor  of  Lindsay-Schaub 
Newspapers,  Inc.,  Decatur,  Ill. 

*  *  * 

Augie  Favazza,  a  Guy  Gannett  news¬ 
papers’  sports  writer  since  1973,  was 
promoted  to  assistant  sports  editor  and 
will  direct  the  night  operation  of  the  Port¬ 
land  (Me.)  Press  Herald  sports  depart¬ 
ment.  He  was  a  general  assignment  sport- 
swriter  and  sports  copy  desk  editor. 
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Fictitious  ‘Jimmy’  story 
brings  $8.8  miiiion  iawsuit 


A  District  of  Columbia  board  of  educa¬ 
tion  member  and  his  wife  and  a  parent 
with  children  in  the  District’s  schools 
have  sued  the  Washington  Post  for  $8.8 
million  in  damages  they  claim  they  and 
the  District  government  suffered  as  a  re¬ 
sult  of  the  Post’s  publication  of  “Jimmy’s 
World,”  the  story  of  an  8-year-old  heroin 
addict  that  won  a  Pulitzer  Prize  before  it 
was  exposed  as  a  hoax. 

R.  Calvin  Lockridge  said  in  a  lawsuit 
filed  in  D.C.  Superior  Court  August  6, 
that  he  is  suing  on  behalf  of  the  board  of 
education,  the  D.C.  government  and  the 
District’s  citizens.  He  is  joined  in  the  suit 
by  Mildred  Lockridge,  his  wife,  and 
James  Archie  Jr.,  who  says  his  children 
attend  District  schools.  A  spokeswoman 
for  Mayor  Marion  Barry  said  the  District 
government  is  “not  involved  in  the  suit; 
they  are  acting  on  their  own.” 

The  suit  charges  Post  editors  and  ex¬ 
ecutives  approved  reporter  Janet 
Cooke’s  September  1980  story  about  a 
street-wise  8-year-old  heroin  user  identi¬ 
fied  only  as  “Jimmy”  despite  “knowing 
that  doubt  existed  that  said  reports  were 
untrue  and  a  hoax  upon  the  plaintiffs.” 

The  suit  charges  Cooke  and  the  Post 
executives  with  “negligent  disregard  for 
the  truth  and  with  the  specific  intent  to 
defame  and  bring  discredit  to  the  District 
of  Columbia,  its  selected  officials  and 
citizens.” 

In  seeking  $1.1  million  in  compensa¬ 
tory  and  punitive  damages,  R.  Calvin 
Lockridge  said  he  suffered  “abuse, 
harassment  and  public  ridicule”  from  the 
Post  officials  and  the  paper’s  readers  af¬ 
ter  publication  of  Cooke’s  fictitious 
story.  Lockridge  said  he  and  other  school 
board  members  who  represent  “wards 
which  are  alleged  to  be  high  crime  areas” 
had  spent  much  time  and  effort  directing 
school  officials  in  a  futile  search  for  the 
nonexistent  “Jimmy.” 

His  wife  asks  for  $600,000,  claiming 
she  was  harassed  and  “falsely  accused  of 
concealing  the  identity  of  ‘Jimmy’.”  She 
also  said  her  standing  in  the  community 
had  been  diminished  as  a  result  of  the 
Jimmy’s  World  story  and  that  she  had  had 
to  neglect  her  “regular  duties  in  an  effort 
to  identify  and  locate  ‘Jimmy’.” 

Archie  also  sued  for  $600,000  in  total 
damages,  claiming  the  Jimmy’s  World 
account  of  hard  drug  use  by  a  youngster 
who  attended  elementary  school  only  to 
learn  the  math  skills  he  would  need  later 
to  be  a  drug  dealer  had  made  him  fearful 
of  continuing  to  send  his  children  to 
school. 

In  addition,  the  Lockridges  and  Archie 
ask  for  $6.S  million  in  damages  for  the 
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District  of  Columbia.  The  suit  asks  for 
reimbursement  to  the  D.C.  police  depart¬ 
ment  and  other  agencies  under  the 
Mayor’s  office  for  the  “numerous  hours 
and  substantial  sums  of  money  trying  to 
find  “Jimmy”  immediately  after  the  pub¬ 
lication  of  Cooke’s  story. 

Post  Publisher  Donald  Graham  refused 
to  comment  on  the  lawsuit  seeking  com¬ 
pensation  for  alleged  damages  caused  by 
the  Jimmy’s  World  hoax.  But,  Graham 
confirmed  that  the  Post  has  contnbuted 
“around  $100,000  to  a  variety  of  orga¬ 
nizations”  in  the  District  with  programs 
aimed  at  helping  youths. 

Aside  from  the  Post  itself,  individual 
defendants  named  in  the  lawsuit  are: 
Janet  Cooke,  who  resigned  from  the  Posti 
last  April  after  admitting  ‘Jimmy’  had 
been  a  “composite,”  rather  than  a  real 
boy;  publisher  Donald  Graham;  execu¬ 
tive  editor  Benjamin  C.  Bradlee;  manag¬ 
ing  editor  Howard  Simons;  assistant 
managing  editor-metro  Bob  Woodward; 
district  editor  Milton  Coleman ;  and  edito¬ 
rial  page  editor  Meg  Greenfield. 


The\\^shiiigton  Star 
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FAREWELL  AD— Weitzman,  Dym  & 
Associates,  a  Washington,  D.C.  advertis¬ 
ing  and  public  relations  agency,  created 
and  placed  this  full-page  ad  in  the  final 
edition  of  the  Washington  (D.C.)  Star, 
August  7. 


vote  on  the  agreement  would  be  post¬ 
poned  until  the  other  unions  got  “some 
common  issues  straightened  out.” 

Meanwhile,  Craig  Ammerman,  execu¬ 
tive  editor  of  the  Bulletin,  told  E&P  that  a 
plan  for  a  revised  editorial  direction  of  the 
newspaper  has  been  approved  and  is 
ready  to  be  put  in  operation  if  concession 
agreements  can  be  reached 

Ammerman  indicated  the  newspaper, 
should  it  continue  operating,  will  increase 
its  local  news  and  sports  coverage.  He 
said  none  of  the  64  layoffs  announced  for 
non  union  departments  will  come  from 
the  newsroom.  On  the  contrary,  he  said, 
the  newsroom  will  add  staff  members. 


are  William  K.  Ulerich,  president;  Mar¬ 
garet  E.  Krebs,  vicepresident  and  secre¬ 
tary;  F.  Clair  Thompson,  treasurer;  and 
Althea  M.  Ulerich,  assistant  secretary- 
-treasurer. 

William  E.  Sullivan,  former  owner  of 
the  station,  will  remain  as  general  mana¬ 
ger  of  the  5000- watt  daytime  station. 

William  K.  Ulerich,  Clearfield,  Pa.  is 
chairman  of  the  board  and  chief  executive 
officer  of  the  Progressive  Publishing  Co., 
Inc. 
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Bulletin  negotiations 
go  down  to  the  wire 


Negotiations  between  the  Philadelphia 
Bulletin  and  seven  of  its  unions  intensi¬ 
fied  this  week  and  a  federal  mediator  was 
brought  into  the  talks  in  an  effort  to  come 
up  with  a  way  to  trim  $4.9  million  from 
existing  contracts  before  August  16. 

The  Bulletin  announced  August  3  that 
it  would  cease  publication  on  August  16  if 
the  unions  did  not  agree  by  that  date  to 
concessions  to  help  reverse  the  paper’s 
losses  (E&P,  Aug.  8.) 

On  August  8,  it  was  announced  that  an 
agreement  in  principle  had  been  reached 
with  one  of  the  paper’s  eight  unions — the 
198-member  Typographical  Workers  Un¬ 
ion  of  Philadelphia — but  on  August  1 1 , 
TWU  president  Joseph  Lombardi  said  a 


Radio  station 
transfer  approved 

The  Federal  Communications  Com¬ 
mission  has  approved  transfer  of  the 
license  of  radio  station  WAHT-am, 
(Lebanon  County,  Pa.)  to  Valley  Com¬ 
munications,  Inc.,  a  wholly-owned  sub¬ 
sidiary  of  the  Progressive  Publishing  Co. , 
Inc.,  Clearfield,  Pa. 

Corporate  officers  of  the  new  company 
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Scoreboard 

(Continued  from  page  7) 

thing.  Somewhere,  you’ve  got  to  draw 
the  line.” 

Another  ad  director  whose  newspaper 
has  rejected  the  proposal  lamented,  “I 
don’t  see  why  in  Christ’s  name  somebody 
wouldn’t  put  the  race  entries  in  there  and 
let  it  go  —  it’s  sort  of  non-political.” 

The  Reynolds  spokesman  told  E&P, 
“Newspapers,  obviously,  can  do  what¬ 
ever  they  want.  We  don’t,  in  fact,  view 
this  as  a  sponsorship  of  anything.  We’re 
trying  to  present  an  ad  in  an  innovative 
and  creative  way.” 

He  maintained  that  the  tabular  matter 
which  would  be  involved  in  the  advertise¬ 
ment  is  “pure  statistical  data”  which 
“neither  we  nor  any  other  advertiser  has 
any  influence  over.”  He  said  the  only 
stipulation  Reynolds  made  in  offering  the 
plan  was  that  no  sports  results  from  gram- 
mer  schools,  high  schools  or  other  teams 
which  involve  minors  be  included  in  the 
tables. 

Edward  Newsome,  advertising  direc¬ 
tor  for  the  St.  Louis  Post-Dispatch,  said, 
“We  involved  our  chief  executive  officer, 
Michael  Pulitzer,  and  our  executive  edi¬ 
tor,  Dave  Lipman,  and  it  really  involves  a 
matter  of  them  selling  the  news  as  they 
see  it.  This  is  a  rather  old-line  newspaper, 
and  they  felt  it  would  be  misleading  the 
public  if  we  did  it  that  way.” 

Newspapers  which  have  agreed  to  run 
the  scoreboard  may  face  make-up  prob¬ 
lems  with  fitting  wire  service  supplied 
agate  into  the  space  surrounded  by  the 
ad.  The  columns  pictured  on  both  sides  of 
the  ad  create  a  squeeze  which  could  ne¬ 
cessitate  re-sizing  of  the  material,  de¬ 
pending  on  a  particular  newspaper’s 
make-up  requirements. 

Newspapers  which  have  rejected  the 
proposal  may  get  a  second  chance  at  the 
potential  ad  linage.  Among  alternative 
proposals  now  being  proposed  by  indi¬ 
vidual  newspapers  is  a  permanently 
anchored  “strip  ad”  which  could  be  run 
at  the  bottom  of  newspapers’  individual 
sports  tables. 

R.J.  Reynolds  has  not  ruled  out  such  a 
compromise.  But,  according  to  the  com¬ 
pany  spokesman,  “At  this  time,  we’re 
talking  in  terms  of  the  Camel 
Scoreboard.”  As  for  the  other  proposals, 
he  said,  “We’ll  deal  with  them  at  a  later 
time.” 

According  to  an  informal  E&P  sam¬ 
pling,  most  of  the  newspapers  which  have 
agreed  to  run  the  Camel  Scoreboard  are 
in  the  small  to  medium  circulation  size 
range.  Among  the  larger  papers  which 
have  agreed  to  run  the  scoreboard  are  the 
New  York  Post,  Las  Vegas  Sun,  Dallas 
Times-Herald,  Portland  Oregonian, 
Nashville  Tennessean,  Los  Angeles  Dai¬ 
ly  News,  Pasadena  Star-News  and  the 
Newark  Star-Ledger. 
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Among  the  newspapers  which  have  re¬ 
jected  the  proposal  are  the  New  York 
Times,  Washington  Post,  Los  Angeles 
Times,  San  Francisco  Chronicle,  San 
Francisco  Examiner,  Philadelphia  In¬ 
quirer  &  Daily  News,  Detroit  Free-Press, 
Boston  Globe,  Charlotte  News  &  Obser¬ 
ver,  Duluth  News-Tribune  &  Herald, 
Cleveland  Plain  Dealer,  Cincinnati  En¬ 
quirer,  and  the  St.  Petersburg  Times  & 
Independent. 

Newspapers  which  have  not  yet  made  a 
decision  include  the  Los  Angeles  Herald- 
Examiner,  Boston  Herald-American, 
Hackensack  Record,  New  York  News, 
Chicago  Sun-Times,  Chicago  Tribune, 
Long  Island  Newsday,  Cleveland  Press, 
Fort  Lauderdale  News  Sun-Sentinel, 
Dallas  Morning  News,  and  newspapers 
owned  by  the  Scripps-Howard  group. 

Other  newspapers  which  have  agreed 
to  run  the  scoreboard  include  the  Jersey 
City  (N.J.)  Journal,  Staten  Island (N.Y.) 
Advance,  Mobile  (Ala.)  Press  Register, 
Bridgeport  (Conn.)  Post  &  Telegram, 
New  Haven  (Conn.)  Journal-Courier  and 
Register,  Newport  News  (Va.)  Daily 
Press  and  Times-Herald,  Tacoma 
(Wash.)  News-Tribune,  Easton  (Pa.)  Ex¬ 
press,  South  Bend  (Ind.)  Tribune,  Lawr¬ 
ence  (Mass.)  Eagle-Tribune,  Trenton 
(N.J.)  Times,  Wilkes  Barre  (Pa.)  Times- 
Leader,  Waterloo  (Iowa)  Courier,  New 
Brunswick  (N.J.)  Home  News,  and  the 
Clarksburg  (W.  Va.)  Exponent  and  Tele¬ 
gram. 

R.J.  Reynolds  originally  proposed  the 
scoreboard  during  a  meeting  at  the  com¬ 
pany’s  headquarters  in  Winston-Salem, 
N.C.,  on  July  15.  Executives  from  major 
newspapers  and  their  representative 
firms  were  invited  to  attend  the  meeting. 

According  to  the  company  spokesman, 
the  scoreboard  will  not  affect  media  out¬ 
lays  for  other  R.J.  Reynolds  brands. 


Goes  morning 

Bryan — College  Station  (Tex.)  Eagle 
converted  to  morning  publication  on  Au¬ 
gust  1.  John  T.  Williams,  president/pub¬ 
lisher  of  the  Eagle,  a  Harte — Hanks 
newspaper,  said  the  move  will  mean  “we 
can  provide  the  very  latest  news  because 
our  deadlines  are  hours  later  than  out-of- 
town  newspapers.”  About  40  newspap¬ 
ers  have  changed  from  afternoon  to 
morning  editions  in  the  last  two  years. 

Editor  dies 

John  Scott,  managing  editor  and  editor 
of  Wilson  (N.C.)  Daily  Times  for  19  years 
and  a  3(^year  veteran  of  journalism, 
died  July  30.  He  was  59.  Scott,  a  former 
police  officer,  joined  the  Times  in  1%2 
from  the  Columbia  (S.C.)  State  where  he 
served  as  reporter,  wire  editor  and  copy 
chief  for  1 1  years.  He  was  promoted  to 
editor  in  1978. 


Shopper  drives 
Scalfe  weekly 
out  of  business 

It  was  scarcely  noticed  amid  last 
week’s  dismal  reports  of  the  closing  of  the 
Washington  Star,  but  the  Elizabethtown 
(Pa.)  Chronicle,  a  112  year-old  weekly 
owned  by  Richard  Scaife,  folded  its 
masthead  a  day  before  the  Star. 

Like  the  Star,  the  Chronicle  was  a  vic¬ 
tim  of  powerful  competition  for  advertis¬ 
ing  revenues.  But  the  competition  in  Eli- 
zabethton  was  not  the  mighty  Washing¬ 
ton  Post,  but  a  saturation  distribution 
shopper. 

The  shopper,  called  The  Merchandis¬ 
er,  had  an  unpaid  circulation  of  30,000 
and  was  the  favored  medium  of  local  mer¬ 
chants.  The  Chronicle,  with  a  circulation 
of  5,300,  had  lost  “thousands  of  dollars” 
since  Scaife,  heir  to  the  Mellon  fortunes, 
bought  it  two  years  ago. 

The  Chronicle  employed  five  full-time 
editorial  staffers,  two  secretaries,  one 
part-time  worker  and  14  carriers.  The  pa¬ 
rent  company  of  the  Chronicle,  Lebanon 
News  Publishing  Co.  (publisher  of  the 
Lebanon  Daily  News  and  Sunday  Penn¬ 
sylvanian),  is  attempting  to  find  new  posi¬ 
tions  in  the  company  for  the  editorial  staf¬ 
fers. 


STARTING  A 
TMC  PROGRAM? 
DO  IT  RIGHT 
THE  FIRST  TIME! 

Target  Marketing  Com¬ 
munications  will  analyze 
your  market,  recommerxl 
the  most  cost-efficient 
delivery  and  show  you 
how  to  do  it . . .  Right 
the  First  Time! 

Save  valuable  time  and 
money.  Call  the  TMC  Pro¬ 
fessionals  today  at  Tar¬ 
get  Marketing  Communi¬ 
cations.  Stan  Cheren  - 
(714)  556-4460 
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...in  newspaper 
printing  presses 


When  purchasing  presses,  many 
publishers  seem  to  consider  only  one 
source.  Now,  we  respectfully  suggest, 
there  is  a  viable  alternative. 

Whether  you  are  planning  to 
convert  your  present  printing  facility 
to  offset ...  to  print  sharp,  clear  half¬ 
tones  and  sparkling  editorial  or 
advertising  four-color  ...  to  set  up  a 
satellite  operation  ...  or  even  to 
expand  your  present  page  or  color  cap¬ 
acity,  we  believe  that  you  will  find 


M.A.N.-Wood  offset  newspaper 
presses— as  now  engineered,  manu¬ 
factured  and  serviced  by  the  W ood-Hoe 
division—  to  be  worthy  of  your  most 
serious  consideration. 

Our  American  heritage  of  engi¬ 
neering  quality  presses  now  is  aug¬ 
mented  by  the  latest  advances  in 
newspaper  production  technology 
developed  with  our  sister  division  in 
Europe,  M.A.N.-Roland.  This,  plus 
our  strong  capital  base,  has  made  it 


possible  for  us  to  reequip  our  manu¬ 
facturing  facilities  with  modern 
machinery.  It  has  also  dramatically 
improved  our  efficiency  and  increased 
our  production  capacity.  Together , 
M.A.N.’s  press  manufacturing  divi¬ 
sions  are  now  among  the  world’s 
largest  and  most  diversified  producers 
of  high  speed  printing  presses. 

Yes,  the  M.A.N.-Wood  partner¬ 
ship  has  invested  in  your  future  to 
provide  publishers  with  a  viable  alter- 
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native  ...  a  better  choice  of  web  offset  Wood-Hoe  Division,  333  Cedar 
presses.  A  new,  highly  qualified  and  Avenue,  Middlesex,  New  Jersey  08846. 
experienced  management  team.  We’re  eager  to  prove  to  you  that 

improved  quality  control,  and  ex-  we  have  the  newspaper  production 

panded  customer  service  capabilities  systems  to  serve  every  pressroom  need 
are  now  in  place  to  serve  the  ultimate  from  the  weekly  to  the  largest  metro- 
needs  of  our  customers.  politan  dailies  .  .  .  eager  to  demon- 

So  before  you  buy,  shouldn’t  you  strate  the  features  that  make  our 
know  what  we  have  to  offer?  Just  call  equipment  able  to  print  black  and 
William  E.  Seaman,  Vice  President  of  white  through  four-color  with  ease 
Sales  and  Marketing  at  (201)  469-6600.  and  fidelity — reliably. 

Or  write  to:  M.A.N.-Wood  Industries,  WOOD-HOE  DIVISION 


Your  Viable  Alternative 


Wood 
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Edited  by  EARL  WILKEN 

Digital  facsimile  units  process  copy 
at  Canadian  economic  meeting 


In  striking  contrast  to  working  journal¬ 
ists  who  labored  at  teletype  machines  in 
the  press  center  at  the  recent  economic 
summit  meeting  in  Canada,  several  inter¬ 
national  reporters  utilized  digital  facsi¬ 
mile  to  transmit  news  of  the  conference  to 
their  editorial  offices.  While  significantly 
reducing  telephone  line  costs,  this  high¬ 
speed  communications  method  height¬ 
ened  the  reporter’s  information  proces¬ 
sing  efficiency  and  productivity. 

Located  in  a  spacious  granite  building 
which  had  once  served  downtown  Otta¬ 
wa  as  a  railroad  station,  the  press  center 
accommodated  some  1400  accredited 
journalists.  Here,  the  media  reported  on 
news  originated  from  Le  Chateau  Mon¬ 
tebello,  the  world’s  largest  log  building 
and  site  of  the  economic  parley  of  leaders 
of  the  seven  non-Communist  industrial 
nations. 

The  press  center  offered  a  variety  of 
communications  options,  including  tele¬ 
type,  telex  and  telephone.  Journalists 
sending  copy  via  digital  facsimile,  howev¬ 
er,  found  its  sub-minute  transmission 
speed,  user-flexibility  and  convenience 
most  desirable. 

“There’s  no  comparison.  High-speed 
facsimile  is  in  a  completely  different 
league,’’  said  Ruppert  Pennant  Rea,  in¬ 
ternational  economic  editor  of  The  Eco¬ 
nomist  of  London. 

“With  high-speed  facsimile  I  do  not 
have  to  go  through  the  complicated  and 
time  consuming  process  required  of  tele¬ 


type  or  phone  dictation.  Since  I  have  par¬ 
ticular  idiosyncrasy  in  that  I  do  not  type,  I 
must  handwrite  my  copy.  Facsimile  per¬ 
mits  me  to  send  the  hand  written  version 
to  our  London  offices  quickly,  easily  and 
with  high-quality.” 

The  economic  summit  press  center  fac¬ 
simile  system  consisted  of  two  Rapicom 
1500  digital  transceivers  equipped  with  a 
special  Group  3  interface,  enabling  the 
units  to  “talk”  to  any  CCITT  Group  3 
facsimile  machine. 

As  a  service  to  Canada’s  Department 
of  External  Affairs,  Rapifax  of  Canada,  a 
division  of  Rapicom,  Inc.,  provided  the 
facsimile  terminals,  installation,  and  24- 
hour  repair  and  operator  service.  Addi¬ 
tional  Rapicom  facsimile  units  were  also 
installed  by  Rapifax  at  Le  Chateau  Mon¬ 
tebello  for  both  External  Affairs  and  the 
Japanese  delegation. 

During  the  three-day  conference,  the 
two  digital  facsimile  units  sent  nearly  500 
pages  of  copy,  well  in  excess  of  60,000 
words,  to  newspaper  offices  in  Europe 
and  the  Far  East,  including:  Tokyo, 
Japan;  Paris,  France;  Bonn,  West  Ger¬ 
many;  Rotterdam,  The  Netherlands;  Lil¬ 
le,  France;  Hamburg,  West  Germany; 
and  London,  England. 

In  one  transmission  alone,  a  Japanese 
reporter  sent  83  pages  of  copy  to  Tokyo. 
With  fine  detail  resolution,  the  Rapicom 
facsimile  average  transmission  speed  was 
slightly  under  one  minute  per  page.  A 
slow-speed  facsimile  unit  with  three  mi¬ 


nute  speed  per  page  would  have  taken 
three  times  as  long,  at  three  times  the 
cost,  to  send  the  same  amont  of  docu¬ 
ments.  At  international  long-distance 
rates  of  approximately  $3.00  per  minute 
from  Ottawa  to  Tokyo,  the  cost  for  this 
digital  facsimile  transmission  is  $249.00, 
while  the  slower  speed  unit  would  be 
$747.00  In  this  case,  digital  facsimile  re¬ 
sulted  in  a  savings  of  $498.00  and  pro¬ 
vided  excellent  reception  quality. 

Upon  entering  the  facsimile  room  of 
the  press  center,  reporters  were  greeted 
by  one  of  eight  Rapifax  trained  facsimile 
operators,  who  are  graduate  students  of 
the  School  of  International  Affairs  at 
Ottawa’s  Carlton  University.  Reporters 
would  initially  supply  the  student  oper¬ 
ator  with  identification,  receive  terminal 
phone  number,  amount  of  pages  to  be 
transmitted  and  estimated  word  count. 
The  operator  then  evaluated  the  quality 
of  the  original  document  to  determine  the 
speed  at  which  the  copy  "would  be  sent — 
either  fine  detail  (50  seconds  per  page), 
standard  (35  seconds  per  page)  or  high¬ 
speed  (20  seconds  per  page). 

After  taking  the  journalist’s  telephone 
credit  card  number  or  arranging  for  re¬ 
versed  charges,  the  operator  then  placed 
the  document(s)  into  the  facsimile’s  auto¬ 
matic  document  feeder,  pressed  the 
“feed”  and  “send”  buttons,  dialed  the 
receive  terminal,  and,  upon  “hand¬ 
shake”  confirmation,  simply  waited  for 
the  transmission  to  end. 

Digital  facsimile  accepts  handwritten 
documents  and  this  became  especially 
helpful  to  the  Japanese  journalists,  who 
use  Kaji  or  character  writing. 

Without  ever  having  had  prior  experi¬ 
ence  in  facsimile  operation,  the  students 
easily  learned  how  to  use  the  machine.  By 
the  end  of  the  first  day,  in  fact,  they  were 
experts. 

Journalists  who  used  the  Rapicom  fac¬ 
simile  seemed  to  be  aware  of  its  capabili¬ 
ties  and  versatility.  Quite  obviously,  they 
could  only  communicate  with  locations 
that  had  receive  terminals.” 

Henk  Aben,  international  business  edi¬ 
tor  for  the  daily  newspaper  Algemeen 
Dagblad,  The  Netherlands,  felt  relieved 
when  he  discovered  that  digital  facsimile 
would  be  available  at  the  press  center. 

“This  process  is  the  most  efficient 
means  of  transferring  information  to  our 
offices  in  Rotterdam  while  saving  me  a 
considerable  amount  of  work,”  Aben  ex¬ 
plained.  “It  also,  I  suppose,  saves  my 
newspaper  a  great  deal  of  money. 

“At  our  newspaper  we  utilize  teletype, 
shorthand,  slow-speed  and  high-speed 
facsimile  for  hand  copy  transferral.  With 
high-speed  facsimile  I  can  spend  more 
time  reporting  the  news  while  not  having 

(Continued  on  page  26) 
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FRENCH  journalist  Francois  Champentier  (seated)  discusses  digital  facsi¬ 
mile  transmission  procedure  to  Lille,  France,  with  Jamie  Lambert,  a  student 
operator. 
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as  new  features  are  introduced.  Plus,  find  out  how  to 
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Tokyo,  and  Brussels,  finds  the  use  of  fac¬ 
simile  particularly  valuable. 

“We  use  facsimile  not  only  for  report¬ 
ing  on  such  events  as  the  summit,”  Pen- 
nent  Rea  said.  “We  also  use  it  in  such 


print  media.  In  fact,  I  believe  that  we  are 
presently  in  the  transition  period.” 

Group  works 


to  worry  about  time  expended  and  mis-  areas  as  review  purposes.  For  example,  a 
takes  made  with  other  forms  of  com-  piece  written  in  Brussels  about  a  trade 
munication.  Via  facsimile,  whatever  I  dispute  involving  America  and  Japan 
write  is  what  my  editorial  office  receives,  could  be  sent  simultaneously  to  our  peo- 
thus  eliminating  the  possibility  of  trans-  pie  in  New  York  and  Tokyo,  who  then 
cription  error.  After  all,  the  more  people  can  comment  on  the  report.  They  then 
handling  copy,  the  greater  chance  of  send  their  report  to  London  where  it  is 
transcription  error.  edited  and  included  in  the  story,  thus  pro- 

“  After  my  initial  transmission  from  the  viding  comprehensive  points-of-view.  By 
Rapicom  facsimile,  I  called  Rotterdam  to  any  means  other  than  facsimile,  such  in¬ 
check  if  reception  was  adequate.  I  was  depth  reporting  may  not  always  be  possi- 
told  that  the  quality  and  resolution  of  the  ble  due  to  deadline  pressures, 
material  sent  from  the  press  center  facsi-  “For  me,  this  type  offacsimile  arrange- 
mile  was  among  the  best  ever  received.”  ment  is  a  necessity.  Many  of  the  confer- 
During  the  summit  activities,  reporters  ences  I  attend  do  not  have  facsimile  ser- 
from  the  Japan  Economic  Journal  occu-  vices  available  for  the  media.  So  I  must 
pied  the  Ottawa  offices  of  Rapifax  of  rely  on  a  telex  operator  or  phone  a  story 
Canada  in  order  to  have  exclusive  access  in  to  someone  who  takes  shorthand, 
to  facsimile  for  communications  to  Japan.  Usually,  I  will  try  to  find  a  facsimile 
“Facsimile  services  for  our  reporters  machine  somewhere, 
covering  such  a  major  event  as  the  sum-  “At  this  conference,  I  was  quite  sur- 
mit  are  a  necessity,”  said  Akira  Kojima,  prised  of  its  presence,”  Pennent  Rea  con- 

New  York  correspondent  of  the  Japan  tinned. 

Economic  Journal.  “In  fact,  the  availability  of  the  Rapi- 

“  Among  our  primary  purposes  for  us-  com  facsimile  saves  me  in  excess  of  five 
ing  the  Rapicom  facsimile  was  to  receive  hours  in  sending  time  alone.  Normally,  I 
summit  related  articles  published  by  com-  will  use  facsimile  on  the  average  of  fifty 
petitive  newspapers  in  Japan.  By  careful-  times  per  week. 

ly  monitoring  our  competition,  we  were  “Its  really  made  quite  a  difference  as 
able  to  evaluate  the  effectiveness  of  our  far  as  my  productivity  is  concerned.  As 
efforts  and  determine  just  how  our  com-  more  editors  and  reporters  discover  the 
petitors  were  handling  a  particular  issue,  inherent  benefits  of  digital  facsimile,  such 
Without  facsimile,  we  could  not  do  this.”  as  time,  cost  and  transmission  efficiency. 
The  Economist  of  London,  with  main  there  no  doubt  will  be  an  increase  in  the 
offices  in  New  York,  Washington,  Paris,  use  of  high-speed  communications  by  the 


on  newspaper 
interior  design 


Mannschreck  Business  Interiors,  Inc., 
of  St.  Joseph,  Mo.,  has  formed  a  design 
group  specializing  in  interior  design  for 
the  newspaper  industry. 

The  design  group  uses  basic  principles 
of  architectural  interior  design  to  over¬ 
come  specialized  problems  relating  to  the 
newspaper  office. 

The  overall  goal  of  any  design  is  to 
create  the  most  functional  environment 
for  the  type  of  work  being  performed. 
This  process  is  especially  complex  in  the 
newspaper  office,  the  company  said. 

Rapidly  changing  technologies  have 
created  the  need  for  specialized  lighting, 
functional  furniture,  and  a  better  under¬ 
standing  of  the  communications  and  pap¬ 
er  flow  problems  encountered  by  a  daily 
or  weekly  newspaper. 

“The  group  has  evolved  from  a  design 
project  we  completed  late  in  1979,”  said 
Craig  Mannschreck,  president.  “We  de¬ 
signed  and  co-ordinated  the  renovation  of 
the  editorial  facilities  at  the  St.  Joseph 
(Mo.)  News-Press  &  Gazette.  We  work¬ 
ed  extensively  to  overcome  special  prob¬ 
lems,  and  in  doing  so  created  techniques 
that  will  enhance  the  productivity  and 
efficiency  of  any  newspaper  office  using 
them.”  I 


Hbucaift^ 

idgeastal 

wiis  color. 


-  -.  Ilhe  off-white  background  of  our  stat  shoots  right,..- , 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
Is  wur thinking.  , 

■  For  more  information  write  to:  M.  Wagner,  ., - , 

Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 
StJ’aul,  MN  55144.  f  ' 

. “  Or  ca  1 1  tol  l-f  ree  l-800-.^-16,Bll2i4^d§.-P.t  . 

Minnesota).  In  Minnesota,*^  f  ok/i  Uzaoro  Vrsi  i  ■ 
call  1-800-792-1072. _ _  i  olVI  HeafS  YOU  ■ .  . 


A  3M  non-silver  Electrostatic  Stat  starts  out  with  a^ 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

—.'71  It  has  absolutely  no  silver,  so  each  3M  stat  costs  a- 

I  lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats^ 
for  a  lot  of  needs. 

.  1  A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417^, 

f  1175,  and  even  the  low  cost  1165  Camera  System .f 


Eastman  Kodak  to  acquire  Atex 


Eastman  Kodak  Company  said  August 
7,  it  would  acquire  Atex,  Inc.,  of  Bed¬ 
ford,  Mass.  The  acquisition  calls  for  ex¬ 
changing  about  1.1  million  unissued 
Kodak  common  shares  for  all  outstanding 
stock  of  the  privately  held  Atex  firm. 

Kodak  will  pay  about  $79.2  million  for 
the  electronic  copy  processing  systems 
company.  Kodak  common  closed  August 
7,  on  the  New  York  Stock  Exchange  at 
$73,875. 

Atex  had  sales  of  $50  million  in  fiscal 
1981,  ended  May  31,  with  an  estimated 
net  income  of  about  $3.5  million.  Kodak 
will  pay.approximately  25  times  earnings 
for  the  company  which  was  founded  in 
1973  and  employs  about  750  persons. 

Current  operations  of  the  Bedford, 
Mass.,  firm  will  continue  as  a  wholly 
owned  subsidiary  with  Atex  management 
reporting  to  Kay  R.  Whitmore,  executive 
vicepresident  of  Eastman  Kodak  who  is 
general  manager  of  the  Photographic  Di¬ 
vision. 

The  chairman  and  chief  executive 
officer  of  Eastman  Kodak,  Walter  A.  Fal¬ 
lon,  said  the  merger  with  Atex  will  pro¬ 
vide  a  logical  extension  of  technology  and 
expertise  in  Kodak’s  service  to  the 
graphic  markets  to  which  the  company 
has  a  long-term  commitment.  Fallon  also 


said  the  resources  of  Atex  will  contribute 
to  development  of  future  products  for 
those  markets. 

A  company  spokesman  said  the  com¬ 
mitment  to  the  graphic  markets  included 
the  newspaper  industry.  When  asked  by 
Editor  &  Publisher  about  the  acquisi¬ 
tion  of  Atex  to  move  Kodak  into  the 


Canadian  Pacific  sets 
$1.1  biilion  for  firm 

Canadian  Pacific  Enterprises  Ltd.  of 
Toronto,  Canada,  said  in  July  it  would 
buy  for  $1.1  billion  (Canadian)  all  the 
shares  of  Canadian  International  Paper 
Co.  from  International  Paper  Co. 

International  Paper  in  New  York  City, 
said  the  sale  would  be  completed  during 
the  fall  of  1981 .  Edwin  Gee,  chairman  and 
chief  executive  officer  of  International 
Paper,  said  the  transaction  provides  the 
company  with  the  opportunity  to  rede¬ 
ploy  a  significant  part  of  their  assets  and 
increase  financial  flexibility.  The  after¬ 
tax  gain  from  the  sale  will  be  about  $210 
million  (U.S.)  based  on  current  exchange 
rates. 

The  purchase  will  make  Canadian  Paci¬ 
fic  Enterprises  (71%  owned  by  Canadian 


“office  of  the  future”  market  place,  a 
company  spokesman  said  it  was  the  poli¬ 
cy  not  to  comment  on  future  directions. 

Atex  is  a  designer  and  producer  of  elec¬ 
tronic  copy  processing  systems  for  news¬ 
papers,  magazines  and  other  publica¬ 
tions.  In  1974  Atex  delivered  its  first  sys¬ 
tem  to  the  news  magazine  U.S.  News  and 
World  Report.  The  news  magazine  in¬ 
vested  in  Atex  some  years  ago  and  is  said 
to  have  holdings  of  about  20%. 


Pacific  Ltd.  of  Montreal)  the  world's 
second  largest  newsprint  manufacturer 
behind  Abitibi-Price. 

Canadian  International  has  a  rated 
annual  newsprint  capacity  of  more  than 
one  million  metric  tons  from  its  three 
mills  in  Canada.  Canadian  Pacific  owns 
54%  of  Great  Lakes  Forest  Products  Ltd. 
which  has  an  annual  capacity  of  378,000 
metric  tons. 

In  a  related  development.  Power  Corp. 
of  Montreal,  Canada,  announced  August 
10,  it  had  purchased  a  4.4%  interest  in 
Canadian  Pacific  Ltd.  for  $174  million 
(Canadian)  and  obtained  an  option  for  an 
additional  5.6%  interest  for  $216  million. 

The  chairman  and  controlling  sharehol¬ 
der  of  Power  Corp.,  Paul  Desmarais,  said 
Power  will  make  a  significant  investment 
in  Canadian  Pacific  but  will  not  seek  con¬ 
trol.  He  said  the  long-term  future  of  Cana¬ 
dian  Pacific  looked  attractive . 
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A  3M  non-silver  Electrostatic  Stat  starts  out  with  a 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats 
for  a  lot  of  needs. 

A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417, 
1175,  and  even  the  low  cost  1165  Camera  System. 


The  off-white  background  of  our  stat  shoots  right 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  your  thinking. 

For  more  information  write  to:  M.  Wagner, 

Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 

St.  Paul,  MN  55144. 

Or  call  toll-free  1-800-328-1684  (outside  of 
Minnesota).  In  Minnesota,  «  »  «  ii  v/-^. . 

call  1-800-792-1072.  oM  HeafS  YOU  . . . 
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THE  KNIGHT-RIDDER  newspaper  in  Milledgeville,  Ga.,  the  Union- 
Recorder  which  claims  to  be  Georgia's  oldest  newspaper  in  continuous 
publication,  has  moved  into  o  new  20,400  square-foot  facility.  The  Butler 
steel  building  with  a  conventional  brick  front  was  designed  for  economy  while 
maintaining  the  traditional  styling  and  quality  of  the  South.  A  Seaboard 
energy  management  system  controls  the  amount  of  electricity  the  building 
uses  and  is  programmed  for  a  full  seven  day  cycle.  Energy  conservation  was  a 
key  consideration  in  all  aspects  of  the  design.  The  building  site  contains  five 
acres  with  access  to  a  railroad  line. 


Darr  retires  after 
45  years  with  UPl 

James  F.  Darr  retired  August  5,  from 
full-time  duties  as  vicepresident-systems 
development  for  United  Press  Interna¬ 
tional.  Darr,  65,  will  continue  to  work 
with  UPI  on  a  consultancy  basis,  review¬ 
ing  UPI’s  technical  operations  and  under¬ 
taking  special  projects. 

In  his  45-year  career  with  UPI,  Dan- 
designed  and  supervised  many  of  the 
technical  advances  achieved  by  UPI  as 
the  news  service  sought  new  and  better 
ways  to  collect,  edit  and  distribute  news. 

“Of  all  Dan’s  many  developments,  the 
most  significant  was  directing  UPI’s 
move  to  electronic  newsgathering,  edit¬ 
ing,  and  distribution  in  1972,”  Roderick 
W.  Beaton,  president  of  UPI,  stated. 
Beaton  said,  “It  took  UPI  and  the  whole 
industry  from  the  noisy  teletype  to  the 
video  display  era  of  high-speed  news- 
wires.” 

Later  Dan  designed  a  program  to  re¬ 
place  the  telephone  lines  formerly  used  to 
distribute  UPI  news  with  a  satellite  dis¬ 
tribution  system.  Dan  will  continue  his 
involvement  with  this  program,  which 
calls  for  placement  of  receiving  earth  sta¬ 
tions  at  UPI  subscriber  facilities  through¬ 
out  the  U.S. 

Dan  joined  UPI  in  Chicago  in  1936  as  a 
teletype  operator  and  later  became  cen¬ 
tral  division  communications  manager. 
Darr  guided  his  division  through  the 
switch  from  teletype  service  to  the  more 
advanced  teletypesetter  or  TTS  service. 

In  1%3  Dan  joined  the  New  York  staff 
as  assistant  communications  manager 
and  supervised  implementation  of  UPI’s 
Unistox  services,  which  deliver  stock 
tables  to  newspaper  composing  equip¬ 
ment  without  requiring  manual  interven¬ 
tion. 

The  year  1%5  saw  Dan  as  the  architect 
of  UPI’s  real-time,  computer-produced 
teletypesetter  service,  and  later  he  insti¬ 
tuted  system  improvements  to  permit 
automatic  creation  of  TTS  services  from 
UPI’s  major  teletype  all-caps  news  and 
sports  wires. 


Several  years  later  Dan  re-engineered 
the  domestic  news  communication  net¬ 
works  at  UPI  and  implemented  the  first 
extensive  private  “multiplexed”  circuit 
delivery  system  in  the  nation.  This  en¬ 
abled  UPI  to  deliver  several  services  at 
once  over  a  single  phone  line,  saving  UPI 
and  the  news  industry  millions  of  dollars 
in  the  face  of  fast-rising  AT&T  charges. 


James  F.  Darr 


Darr  was  elected  vicepresident- 
communications  in  1972  and  named 
vicepresident-systems  development  in 
1975  with  overall  responsibility  for  com¬ 
munications  planning  and  projects. 

Darr  serves  on  the  following  commit¬ 
tees  of  the  American  Newspaper  Pub¬ 
lishers  Association:  Telecommunications 
Committee;  Satellite  Task  Force;  The 
Project  Management  Group  of  the  SAT- 
FAX  committee;  plus  the  Technical  & 
Network  sub-committee  of  this  group; 
and  the  Wire  Service  Guideline  Com¬ 
mittee. 

In  addition,  Darr  represents  UPI  as  a 
member  on  the  International  Press  Tele¬ 
communications  Council  (IPTC);  plus  a 
sub-committee  called  the  “American 
Working  Party.” 

Darr  will  operate  a  private  consulting 
business  while  continuing  his  work  with 
UPI. 


Handbook  details 
tv  technology 

Broadcast  Management/Engineering 
of  New  York  City  has  released  its  1981 
ENG/EFP/EPP  Handbook. 

The  three  major  categories  covered  by 
the  reference  book  are:  ENG  (Electronic 
News  Gathering);  EFP  (Electronic  Field 
Production);  and  EPP  (Electronic  Post 
Production). 

ENG  is  the  technology  which  has 
grown  out  of  miniature  camera  and  U- 
mhtic  video  tape  technology  while  EFP 
(Electronic  Field  Production)  and  EPP 
(Electronic  Post  Production)  will  offer 
ever-increasing  creative  flexibility  to  the 
television  artist,  including  single  camera 
film  style  production  systems.  This  is  the 
comment  from  Joseph  A.  Flaherty, 
vicepresident  engineering  and  develop¬ 
ment  CBS  Television  Network,  stated  in 
the  introduction  to  the  Handbook. 

The  Handbook  ($39.95)  has  1 2  chapters 
broken  down  into  four  sections.  The  sec¬ 
tions  are:  What’s  happening  in  television 
communications;  Electronic  field  pro¬ 
duction;  Electronic  post-production;  and 
Wrapup. 

The  chapter  on  digital  video  products 
includes  a  review  of  character  gener¬ 
ators.  These  are  the  products  presently 
being  purchased  by  newspapers  for  test 
programs  with  cable-tv  systems.  The  re¬ 
view  covers  character  generators  priced 
under  $6,000,  those  between  $6,000  and 
$20,000  and  those  over  $20,000. 

The  1981  Handbook  is  an  excellent  re¬ 
ference  work  for  those  who  need  to  know 
more  about  present  mini  video  hardware 
and  other  developments  in  the  electronic 
journalism  arena.  Newspaper  executives 
who  need  a  quick  reference  work  in  this 
area  should  examine  the  recent  release 
from  BM/E. 

West  coast  firm  buys 
east  coast  newsprint 

The  four-week  old  strike  against  Brit¬ 
ish  Columbia  forest-product  companies 
by  members  of  three  unions  has  not  cre¬ 
ated  a  newsprint  crunch  as  yet  for  U.S. 
west  coast  newspapers.  Most  of  the 
newspapers  had  advance  notice  of  the 
impending  strike  and  built  newsprint  in¬ 
ventories. 

One  commercial  firm  on  the  west 
coast,  however,  decided  to  buy  tonnage 
from  the  New  York  City  broker,  Walter 
D.  Peek.  The  third  generation  Peek  com¬ 
pany  has  been  selling  newsprint  from 
Canadian  and  U.S.  mills  on  contract 
terms  for  over  50  years. 

Although  the  price  of  the  1 20  ton  purch¬ 
ase  was  not  disclosed,  present  per  ton 
rates  are  in  the  $400  to  $500  range  with 
transportation  charges  adding  another 
$100  per  ton  from  the  east  coast. 
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Ad  scene 


By  Dan  Lionel 


Some  questions  about  co-op  network 


Will  the  Newspaper  Co-op  Network 
(NCN),  scheduled  for  launching  Jan.  1, 
1982,  live  up  to  its  projection  as  outlined 
by  Frank  Hennessey,  the  Newspaper  Ad 
Bureau’s  vicepresident  for  co-operative 
advertising,  at  the  recent  INAME  meet¬ 
ing  in  Toronto? 

Will  it  “generate  millions  of  dollars  of 
new  co-op  advertising”  and  make  news¬ 
paper  co-op  advertising  “not  only  easier 
to  place  but  also  more  effective”  as  Hen¬ 
nessey  claimed? 

We  put  these  queries  to  Young  &  Rum- 
bicam’s  in-house  co-op  specialist, 
Richard  Bogash,  who  held  Hennessey’s 
job  at  the  NAB  before  being  named  co-op 
coordinator  for  the  New  York  Times  and 
later  joining  Y&R,  where  he  is  currently 
national  accounts  manager  of  the  Cato- 
Johnson  subsidiary  and  is  on  call  by  any 
account  group  whenever  there  is  a  co-op 
ad  problem. 

Bogash  doesn’t  see  the  new  one  order/ 
one  bill  concept  as  actually  increasing  the 
outlay  of  co-op  dollars  in  newspapers. 
“It’s  just  going  to  make  it  easier,”  he 
said,  “but  it’s  not  likely  to  cause  budget 
changes.” 

Concerning  the  feature  which  Hennes¬ 
sey  cited  as  another  advantage  of  the 


NCN  program,  that  it  gives  the  maufac- 
turer  virtual  “total  control”  of  the  copy 
and  layout,  Bogash  was  asked  whether 
this  would  infringe  on  dealer  initiatives  to 
relate  to  the  interests  of  a  local  market? 
“There  are  basically  two  types  of  deal¬ 
ers,”  Bogash  pointed  out.  “There  are  the 
large  stores  whd  are  always  going  to  do 
their  own  copy  and  layouts.  I  think  the 
one  order/one  bill  concept  is  perfect  for  a 
network  of  small  retailers,  where  the 
maufacturers  are  trying  to  find  out  who 
they  are  and  get  them  all  to  pool  their 
co-op  money  and  participate  in  an  ad  with 
their  store  names  and  locations.  It’s 
geared  mainly  to  the  small  retailers  who 
will  now  have  a  opportunity  to  get  into  the 
act  in  a  daily  newspaper.  This  is  the  type 
of  advertisers  who  in  the  past  may  have 
advertised  in  the  local  shopper  or  penny- 
saver.” 

Will  the  new  system  dampen  the  crea¬ 
tive  initiative  of  newspaper  co-op  coordi¬ 
nators  who,  in  the  past,  have  generated 
substantial  co-op  advertising  with  ideas 
conceived  by  the  newspaper?  “No,  be¬ 
cause  I  think  all  papers  will  want  to  work 
together  on  this  thing,”  said  Bogash. 
“What  I  think  is  that  a  lead  that  may  be 
developed  by  a  paper  say  in  Louisville 


might  end  by  helping  a  paper  in  Chi¬ 
cago.” 

Might  the  retailers’  faith  in  co-op 
advertising  be  shaken  if  their  signature  as 
a  ‘shirt  tail’  in  a  nationally  prepared  ad 
doesn’t  pull  as  well  as  his  former  indi¬ 
vidual  ads?  “I’m  not  so  sure  that  dealers 
who  are  going  to  participate  in  this  kind  of 
program  very  often  run  their  own  ads.  I 
really  think  that  the  reader  of  the  ad  will 
take  his  finger  and  run  down  the  list  of 
dealers  to  find  his  nearest  one,  so  the  ad 
should  pull  for  all  those  who  participate,” 
Bogash  said. 

Would  an  agency  take  the  initiative  in 
proposing  this  type  of  co-op  to  a  client? 
“I  think  that  anything  that  makes  ads 
easier  to  place  serves  as  an  incentive  to 
agencies  to  say  to  their  clients,  ‘Look,  we 
can  do  this  now.  It’s  easier,  for  you, 
easier  for  the  dealers  and  easier  for  us  to 
run  co-op’,”  he  said. 

Might  co-op,  placed  nationally,  cut  into 
regular  national  advertising  earmarked 
for  newspapers?  Bogash  didn’t  think  so. 
“There  are  basically  two  different 
budgets,  one  for  co-op  and  the  other  for 
national  for  which  the  agency  draws  up  a 
media  plan  which  might  include  the  entire 
media  buy — newspapers,  tv,  radio,  etc. 
The  dealer  budget  is  separate  and  it  is 
there  to  be  spent.  If  it  isn’t,  it  goes  to 
waste,  although  I  question  the  billions  of 
dollars  supposed  to  be  in  this  area,”  said 
Bogash.  “I  don’t  think  anyone  has  ever 
really  added  it  up.” 


Think  USED  .  .  . 
think  LOCKER! 

Let  LOCKER  buy  or  sell  the  best 
typesetting  equipment  for  you  at  your  price! 


JEFF  LOCKER 


IRVING  LOCKER 


Autologic  APS-5-C,  100  pica,  64K,  80  megabyte  disc  drive, 
reverse  lead,  800  BPI  mag  tape  unit.  New  condition  $110,000 


•  VIP  72-45-3AHS  w/32K.  Completely 

reconditioned.  $16,000 

•  Pacesetter  Mark  V,  16  x  16  $16,000 


Compugraphic  Videosetter  2414  $10,000 
Harris  Fototronic  4000, 

with  built  in  processor  $16,000 


Tell  us  the  typesetting  equipment  you  want 
to  buy  or  to  sell.  We'll  do  the  rest! 


One  call  does  it  all  at 


LOCKER 


Phone  201-777-8985 


PRINTING  EQUIPMENT  CORPORATION 

122  Van  Houton  Avenue,  Passaic,  New  Jersey  07055 


Locker  is  the  largest  typesetting  equipment  specialist  in  the  world! 
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1981 

June 

Linage 

Th*  followliig  Iinci9«  tobulatleiis  hav«  bMii  compiled  by 
Madia  taceids,  liK.  for  tha  axclusiva  publication  of  Editor 
A  Publlthar.  Thay  may  not  iia  raprintod  or  publlihad  in 
any  form  without  axplicit  parmittion  from  Madia  Ra- 
cerdSf  Inc.  NOTE:  Nawspopars  moricad  with  coda  balow 
Includa  odvartliing  in  Poroda  or  Family  Waakly, 
opproxlmota  linoga  at  foilows: 

‘Parada.43,330  tFomlly  Waakly-S1,643 

NOTE:  Dua  to  tha  problam  orlcing  from  tha 
chongot  In  nawcpopar  formats.  Madia  Ra- 
cords  has  odepM  tha  following  policy  in 
tho  Intarast  of  llnoga  comparability: 

(A)  All  six-column  formats  ora  maosurod 
os  six  columns  and  than  convartad  and  ra- 
portad  os  alght  columns. 

(B)  All  sight  column  formats  ora  mao- 
surad  and  raportad  os  sight  columns. 

(C)  All  nina-celumn  formats  ora  mao- 
surad  and  raportad  os  nina  columns. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

Arrwricmi  News-e .  572,959  25,872  600,614  59,376 

tAmerican  News-S .  609.000  _  411.499  _ 

Grand  Total .  1,181,959  25,872  1,012,113  59,376 

AKRON,  OHIO 

8(Mcon  Journal^! .  2,364,652  111,001  2,194,079  110,118 

•Beacon  Joumal-S .  1.181.715  98.504  1. 473.649  166.048 

Grand  Total .  3,546,367  209,505  3,667,728  276,166 

ATLANTA,  OA. 

Constltution-n: .  3,008,345  477,069  2,961,911  588,479 

Journals .  2,978,913  476,289  2,965,474  597,503 

Journal  iConstitution-S  1,892,701  177,616  1,947,186  295,228 

Journal  &  Constitution-sat  497.032  _  432.637  _ 

Grand  Total .  8,376,991  1,130,974  8,307,208  1,481,210 


NOTE:  Consitution-tn  and  Journal-e  published  5  doys  a  week  only. 

BALTIMORE,  MO. 

471,091  202,560  705,773  193,448 

989,079  108,300  1,076,519  62,280 

1,797,453  53,767  1,637,433  77,947 

1,881,629  47,702  1,920,363  75,434 

1.956.360  134.021  2.446.359  177.457 

7,095,612  546,350  7,786,447  586,566 

BERGEN  COUNTY,  NJ. 


Record-e .  2,449,475  366,475  2,484,097  286,056 

•Record-s .  1.554.110  466.036  1.874.258  350.740 

Grand  Total .  4,003,585  832,511  4,358,355  636,796 

NOTE:  Record-e  published  5  days  a  week  only. 

BOCA  RATON,  FLA. 

News-e .  797,642  12,192  861,274  16,350 

tNews-S .  484.309  _  581.154  _ 

Grand  Total .  1,281,951  12,192  1,442,428  16,350 

NOTE:  News-e  published  5  days  a  week  only. 

BOSTON,  MASS. 

Herald  Atnericon-m .  715,979  102,164  754,987  130,493 

Herald  Anterican-S .  378,040  229,780  601,667  284,267 

Globe-d .  2,710,518  98,451  2,373,341  35,344 

•Globe-s  2.662.148  251.472  3.080.296  364  200 

Grand  Total .  6,466,685  681,867  6,810,291  814,304 

BOULDER,  COLO. 

Comero-m  1,817,982  2,464  1,999,499  6,912 

Cameras  663.681  _  862.729 

Grond  Total .  2,481,663  2,464  2,862,228  6,912 

NOTE:  Effective  AAor.  30, 1981,  the  Boulder  Camera  changed  from  evening  to 
morning  pubhcation. 

BRADENTON,  FLA. 

Herald-e .  1,156,598  56,096  'l,225,542 

tHerokJ-S .  609.905  736.984  5.712 

Grand  total .  1,766,503  56,096  1,962,526  5,712 

BUFFALO,  N.Y. 

Courier  Espress-m .  885,579  36,248  839,308  55,246 

•Courier  E*press-S .  1,076,331  145,232  1,169,970  114,336 

News-e .  2,312,461  20,504  2,400,656  94,169 

News-S .  403.003  117.696  484.240  28.000 

Grand  Totol .  4,677,374  319,680  4,894,174  291,751 

CAMDEN,  NJ. 

Courier  Post-e .  2,100,462  118,065  2,108,472  100,280 

tCourier  Post-S .  647.893  3.320  918.967  30.228 

Grand  Totol .  2,748,355  121,385  3,027,439  130,508 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHARLOm,  N.C. 


News-e .  1,681,454  95,672  1,648,473  60,016 

Observer-m .  1,977,689  413,879  1,913,619  160,371 

•Observers .  979.896  130.691  1.154.169  194.992 

Grand  Total .  4,639,039  640,242  4,716,261  415J79 

CHICAGO,  ILL. 

Tribune-m  3,314,852  2,683,068  3,361,175  2,925,538 

Tribune-S  2,169,287  773,535  2,551,547  1,149,441 

Sun-Times-m  2,483,344  576,824  2,562,533  561,193 

•SunTimes-S  770.016  468.588  986.919  659.704 

Grand  Total  8,737,499  4,502,015  9,462,174  5,295,876 

CINCINNATI,  OHIO 

Enquirer-m .  2,973J25  14,592  3,083,267  19,584 

Enquirer-S .  1,699,648  35,036  2,085,707  44,304 

Post-e .  1.355.940  13.568  1.335.453  100.874 

Grand  Total .  6,028,913  63,196  6,504,427  164,762 

CLEVELAND,  OHIO 

Plain  Dealer-m .  2,967,774  327,039  2,857,609  368,744 

Plain  Dealer  s .  1,693,037  85,908  2,113,371  201,535 

Press-e .  1.827.532  350.713  1.599.465  276.168 

Grand  Total .  6,488,343  763,660  6,570,445  846,447 

COLUMBUS,  GA. 

Enquirer  (see  note) .  926,140  130,886  1,100,419  137,526 

•Ledger  Enquirer-S .  587.067  15.792  720.442  22.080 

Grond  Totol .  1,513,207  146,678  1,820,861  159,606 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination,  Mon  through  Fri. 
Linage  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Oispotch-e .  2,188,740  114,460  2,271,644  244,965 

Oispotch-S .  1,525,547  149,872  1,791,146  162,904 

Citizen-Joumol-m .  1.132.401  _  1.030.079  _ 

Grand  Total .  4,846,688  264,332  5,092,869  407,869 

DALLAS,  TEX. 

News-m .  4,591,872  287,679  4,472,967  220,187 

News-S .  2,362,669  260,456  2,415,957  393,833 

Times-Herald-e .  4,038,276  156,402  3,966,861  214,302 

Times-Herald-S .  2.245.846  92.272  2.428.484  122.240 

Grand  Total . 13,238,663  796,809  13,284,269  950,562 

DAYTON,  OHIO 

Joumol  Herald-m .  1,570,788  66,126  1,731,597  16,800 

News-e  1,600,610  282,823  1,783,974  224,890 

•News  S  938.849  _  1.164.795  29.736 

Grand  Total .  4,110,247  348,949  4,680,366  271,426 

DENVER,  COLO. 

Rocky  Mt.  News-m .  4,852,820  4,267,640 

•Rocky  Mt.  News-S .  1,088,792  1,187,356 

Post-e .  3,384,581  108,148  3,396,642  121,268 

Post-S .  2.344.564  _  2  703.329  _ 

Grand  Total . 11,670,757  108,148  11,554,967  121,268 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DETROIT,  MKH. 

Free  Press-m .  2,152,914  522,237  2,139,043  315,219 

•Free  Press  S  693,410  265,579  932,991  179,996 

News-e  2,890,033  437,721  3,086,213  474,231 

News-S  1.506.880  367.945  1.892.894  504.554 

Grand  Total .  7,243J37  1,593,482  8,051,141  1,474,000 

DULUTH,  MINN. 

Herald-e .  878J67  122,852  921,464  113,808 

News  Tribune-m .  960,9)9  124,724  972,977  1)2,576 

•News  Tribune-S .  630.666  130.184  819.697  103.112 

Grand  Totol .  2,469,952  377,760  2,714,138  329,496 

NOTE:  News  Tribune-m  and  Herald-e  has  a  combined  sat  edition.  The  linage 
shown  is  only  in  the  News  Tribune-m.  Effective  Apr.  1),  1981. 

ERIE,  RJL. 

Times-e .  1,321,529  5,056  1,252,983  4,992 

•Times-News-S .  917.379  6.080  946.249  17.000 

Grond  Totol .  2,238,908  11,136  2,199,232  21,992 

FORT  LAUDERDALE,  FLA. 

News-e .  4,111,641  717,655  3,943,828  479,73) 

•News  &  Sun  Sentinel-S  1,843,178  269,207  2,087,552  522,235 

News  &  Sun  Sentinel-sat  1,223,895  1,250,463 

Sun  Sentinel-m .  3.981.202  1.217.497  3.508.253  798  74.1 

Grand  Total . 11,159,916  2,204,359  10,790,096  1,800,709 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  a  week  only 

FORT  WAYNE,  IND. 

Journal  Gozette-m .  1,566,650  69,600 

•Journal  Gozette-S .  726,834 

New  Sentinel-e .  2.018.652  94  960 

Grond  Total .  4,312,136  164,560 

NOTE:  Figures  for  1980  not  availoble 

GARY,  IND. 

Post  Tribune-e .  1,619,345  344,841  1,717,515  2)5,876 

•Post  Tribune-S .  974.914  61.335  1.096.187  54  829 

Grand  Total .  2,594,259  406,176  2,813,702  270,705 

GRAND  FORKS,  N.D. 

Herald-e .  922,109  99,566  885,818  73,392 

tHerold-S .  443.569  564.780  9.728 

Grand  Total .  1,365,678  99,566  1,450,598  83,120 

HARTFORD,  CONN. 

Courant-m .  2,593,277  563,058  2,608,346  373,309 

•Couront-s .  1.400.164  372.804  1.511.766  547  988 

Grond  Total .  3,993,441  935,862  4,120,112  921,297 

HONOLULU,  HAWAII 

Advertiser-m .  2,802,383  2,838,004 

Star  Bulletin-e .  2,866,673  2,886,720 

•Star  Bulletin  & 

Advertiser-S .  1.356.070  1.647.741 

Grand  Total .  7,025,126  7,372,465 


Ad  Expenditure  Trends 
June  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records— 64  Cities  Report 


1981  1980  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

June . $  397,388  373,174  -i-  24,214  -i-  6.5 

First  Six  Months  2,370,205  2,078,337  -i- 291,868  -i-14.0 

Department  Stores 
(Included  in  Retail) 

June .  79,889  76,879  -f  3,010  -i-  3.9 

First  Six  Months  482,616  436,392  -f  46,224  -(-10.6 

General 

June .  113,964  96,893  -i-  17,071  -(-17.6 

First  Six  Months  725,453  583,570  -i- 141,883  -(-24.3 

Automotive 

June .  15,737  14,683  -i-  1,054  -(-  7.2 

First  Six  Months  113,587  97,450  +  16,137  -1-I6.6 

Financial 

June .  27,987  24,970  -1-  3,017  -(-12.1 

First  Six  Months  174,618  155,419  +  19,199  -(-12.4 

Classified 

June .  217,121  191,137  +  25,984  -1-13.6 

First  Six  Months  1,304,753  1,144,027  +160,726  +14.0 

Total  Advertising 

June .  772,197  700,857  +  71,340  +10.2 

First  Six  Months  4,688,616  4,058,803  +  629,813  +15.5 


•News  American-S.. 
News  Americon-e  .... 

Son*m . 

Sun-e... 

Sun-S 

Grond  Totol . 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HOUSTON,  TlX. 

ChroniclM .  5,733,681  636,197  5,745,805  525,677 

Chronicle-S  2,803,868  398,448  3,185,315  429,200 

Post-m  4,409T)17  504,160  4,642,317  480,531 

•Posts  1.580.310  343.716  1.800.125  313.114 

Grand  Total . 14,526876  1882,521  15873,562  1,748,522 

KANSAS  CITY  MO. 

Times-m .  2,426,077  516,522  2851,883  507,716 

Stor-e  1,294,748  95,806  1,085,522  168811 

Stor-S  1.415.095  208.204  1.762.138  245.732 

Grand  Total .  5,135,920  820,532  5,199,543  921,659 

KNOXVILLI,  nNN. 

Joomal-m .  1,390,045  113,013  1,496858  21,708 

News-Sentinel-e .  1,585.163  118811  ’683828  25,164 

•News-Scntinel-S -  925815  57.392  1.142.307  61  120 

Grand  Total .  3,900,423  289816  4,321,993  107,992 

lIXINGTON,  KY. 

Herald  (See  Note) .  1,666,927  118,688  1,749,843  92,980 

•Herald  Leoder-S .  927.403  26872  1.200  267  10  944 

Grand  Totol .  2,594,330  144,960  2,950,110  103,924 

NOTt:  Herald-m  and  Leoder-e  sold  in  combination,  Mon.  through  Fri.  Linage 
of  one  edition  Herald-m  is  shown. 

lITTli  KOCK,  AXK. 

Artoisas  Gazette-m .  1,087,197  438,192  1,179,985  250,696 

•Arkonsas  Gozette-S 556764  170  908  763.091  166.320 

Grand  Total .  1,643,961  609,100  1,943,076  417,016 

LONG  BEACH,  CAIIP. 

Press  Telegram  (see  note)  2,133,918  385,475  2,132,970  489,020 

•Press-Telegram-S .  720.796  61.040  885.776  81.968 

Grand  Total .  2,854,714  446,515  3,018,746  570,988 


NOTE:  Press  Telegrom-m  ond  e  sold  in  combination,  Mon.  through  Fri. 
Linage  of  one  edition  Press  Telegram-m  is  shown. 

NOTE:  Effective  Mor.  1,  1981,  the  nome  Independent  Press  Telegrom-S 
changed  to  the  Press  Telegram. 

NOTE:  Effective  April  13,  l981,thenamelndependent-mwQS  changed  to  the 
Press  Telegram. 


LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,762,938  745,993  2,737,455  751,713 

Newsday-S .  1.424.576  754.006  1.641.229  572.706 

Grand  Total .  4,187,514  1,499,999  4,378,684  1,324,419 

LOS  ANGELES,  CALIF. 

Times-m .  5,380,520  3,130,234  5,508,443  2,880,657 

Times-S .  3,068,034  1,371,310  3,822,618  1,575,902 

Herald-Exominer-e .  1,017,709  146,795  1,090,186  71,050 

Herald-Exominer-S .  310.763  30.978  353.746  17,904 

Grand  Total .  9,777,026  4,679,317  10,774,993  4,545,513 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m  3,283,910  690,502  3,218,236  454,536 

•News-S .  1.050.449  95.044  1.226.363  175.270 

Grand  Total .  4,334,359  785,546  4,444,599  629,806 

NOTE:  Effective  Mar.  1, 1981  the  Valley  News  changed  its  named  to  the  Daily 
News. 

MACON,  GA. 

Telegraph  (see  note) .  953,672  155,499  1,055,680  48,968 

•Telegroph  &  News-S....  583.884  24.203  695240  33.534 

Grand  Total .  1,537,556  179,702  1,750,920  82,502 

NOTE:  Telegraph-m  and  News-e  sold  in  combination.  Mon.  through  Fri. 
Linoge  of  one  edition  Telearaph-m  is  shown. 

MAFKHESTER,  N.H. 

Union  Leoder-d .  1,400,716  256,884  1,468,745  185,792 

‘Mew  Hampshire  News-S  632.180  80.056  811.070  126.296 

Grand  Totol .  2,032,896  336,940  2,279,815  312,088 

MEMRHIS,  TENN. 

Commercial  Appeal-m  2,1X,244  215,054  2,158,458  136,309 

Commmerciol  Appeol-S  1,033,124  136.304  1,302,539 

Press-Scimitar-e .  1.580.131  92.212  1.579.892  132.962 

Grand  Totol .  4,743,499  543,570  5,040,889  269271 

MIAMI,  FLA. 

Herold-m .  3,638,096  1,339,201  3,378,185  1,026,888 

HeraW-S .  2,055,979  763,819  2,293,783  769,913 

News-e .  1.833.093  17.678  1.717.444  12.046 

Grand  Totol .  7,527,168  2,120,698  7,389,412  1,808,847 

MINNEAPOLIS,  MINN. 

Tribune-m .  1,760,512  112,155  1,743,947  99,461 

Tribune-S .  1,644,548  439,484  2,151,996  438,572 

Stor-e .  1,797,902  270,967  1,959,866  354294 

Tribune-sot .  391.872  366.951  _ 

Grand  Total .  5,594,834  822,606  6,222,760  892,327 

MOTE:  Tribune-m  and  Stor-e  published  5  days  a  week  only. 

NASHVILLE,  HNN. 

Bonner-e .  1,954,994  153,048  1,971,543  221,504 

Tennessean-m  2,020,439  153,048  1,942.586  221,504 

•Tennessean-S  1.029.473  195844  1.347.494  117.632 

Grand  Total  5,004,906  501,940  5261823  560,640 
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NEW  YORK.  N.Y. 

Thnes-m .  3,064815  201,727  3,008206  130,640 

Times  S  2,988,997  1210,014  3262244  1213,995 

News-m  1245,142  1,168831  1284,421  1,467,640 

News  S  661807  1  225867  803840  1  805.062 

Post-e  764.064  _  810.550  _ 

Grand  Total .  8,724825  3,905,839  9269261  4,417,337 

NEWARK.  N  J. 

StorLedger-m .  3,154813  171,124  3,114,562  113,776 

•Stor  Ledgers  2.269.009  220.778  2.726217  257.172 

Grand  total  5,423822  391,902  5,840.779  370.948 

OAKLAND,  CALIF. 

Tribune-e .  2,019,074  238,007  1,989,925  197,147 

•Tribune-S .  931.568  54.372  1.310810  111.288 

Grand  Total .  2,950,642  292,379  3,300,735  308,435 

ORANGE  COUNTY,  CALIF. 

Register-d .  5240,403  99,328  4,888,188  95,744 

TRegister-S  1.947842  24.392  2.315.547  4.466 

Grand  Total  7,187,945  123,720  7203,735  100210 

PASADENA,  CALIF. 

StorNews-d .  1,091,464  159,955  1,109,892  151,484 

•StorMews-S .  449.560  31.148  521.725  13842 

Grand  Total  .’. .  1841,024  191,103  1,631,617  165,326 

PASSAIC,  NJ. 

Herald  News-e .  1,077,858  140,495  1,049,328  214,513 

THerold  News-S .  466.724  262.578  562.943  236.448 

Grond  Total .  1,544,582  403,073  1,612271  450,%1 

PATERSON,  NJ. 

News-d .  982.243  90.788  914.158  182.600 

Grand  Total .  982.243  90,788  914,158  182.600 

NOTE:  News-d  did  not  publish  June  9, 1980  due  to  a  work  stoppage  in  the 
distributor's  operation. 

PEORIA,  ILL. 

Journal  Stor-d .  1847,677  159,744  1,590,991  45,904 

•Journal  Star-S .  734.989  18.480  896.993  19.806 

Grond  Totol .  2282,666  178224  2,487,984  65,712 

PHILADELPHIA,  PA. 

Bulletin-e .  1,411,825  689,735  1,577,837  507,483 

•Bulletins  501,195  321,381  643279  241,720 

lnt|uirer-m  2257,397  212,665  2,083,169  177,685 

ln<)uirer-S  2.051.881  366,026  2215240  252.968 

News-e...  1.055.319  10.656  1.069.489  12.240 

Grand  Total  7227,617  1,600,463  7,709,114  1,192,096 

PITTSBURGH,  PA. 

Post  Gozette-m .  1,046,093  716,720  977,197  552,357 

Press-e...  2,143,430  732.434  2.027,646  568,626 

•Press-S  1891.677  20.720  2.157275  7.104 

Grand  Totol  4.881,200  1.469.874  5,162.118  1.128,087 

PROVIDENCE,  R.I. 

Bulletin-e  1,733,694  667,306  1,688,821  474,329 

Joumol-m  1,703,159  401,967  1,594,705  328,547 

Journal-S  1.463.815  203.804  1.845.778  166.012 

Grand  Totol  4.900,668  1,273,079  5.129204  988,888 


NOTE:  Buiienn-e  and  journol-m  has  a  combined  sat.  edition.  The  linoge  is 
shown  only  in  the  Bulletin-e. 

ROCHESnR,  N.T. 

Oemocrot  &  Chronicle-m  1,686,426  105,369  1,490,777  156,002 

Democrat  &  Chronicle-S  968.059  221.224  1,335226  106,416 

Times  Unkxt-e .  1535.777  103.674  1.454.704  135.164 

Grand  Total .  4,190262  430,267  4,280,707  399,582 

NOTE:  Times  Union-c  published  5  days  a  week  only  effective  July  12, 1980. 

ST.  PAUL,  MINN. 

Pioneer  Press-m .  1,262,312  1228,951 

•Pioneer  Press  S  1  401,908  1,732,791 

Dispotch-e  1.754.711  214.957  1.849.761  193252 

Grand  Total  4  418,931  214,957  4211,503  193252 

NOTE:  Pioneer  Ptess-m  and  Dispotch-e  hove  o  combined  sat.  edition.  The 
linage  is  shrtwn  only  in  the  Dispotch-e. 

ST.  PnERSBURG,  FLA. 


Independent-^ . 

. 2,11U11 

52.385 

2,086,014 

55,460 

T>me$*m 

2,853,148  1,135,462 

2,767233 

1,079,380 

*Tifnes-S 

1.329.606 

470.992 

435.100 

Grand  Totol . 

6294.067  1,658.839 

6.468275 

1,569,940 

SAN  ANTONIO,  TIX. 

Express-m . 

.  2,540,828 

276,136 

2.419,279 

145240 

tExpress-News-S.. 

_  1207,666 

129,896 

1,409,348 

142.596 

Express-News-sot. 

.  586,695 

560,478 

News-e . 

. 2260,300 

263,912 

2214.122 

109,448 

Light-e . 

2,407,688 

271,672 

2,296,702 

239272 

*light-S 

1,174,707 

145264 

1,306,455 

176,824 

Light-sot 

475.682 

427 J71 

Grand  Total . 

10,853,566  1.086.680 

10,633,755 

813,480 

NOTE:  Express-m,  News-e  and  Light-e  published  5  days  o  week  only. 
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SAN  DIEGO,  CALIF. 

Union-m .  3,497,381  273,019  3285,966  228.571 

•Union-S .  1219,806  34204  1,982,904  78,168 

Tribune-e .  3.793.981  286.509  3.784.920  228.531 

Grand  Totol .  8,911,168  593232  9,153,790  535270 

SAN  FRAFKISCO,  OUIF. 

Chranicle-m . 2215221  773209  2257283  798248 

Eiaminer-e .  2289,459  757526  2293,998  812,752 

Exominer  &  Chronicle-S  1.400.401  208.120  1  287253  305.448 

Grand  Total .  6205,481  1,738,855  6239234  1,917,048 

SAN  JOSE,  CALIF. 

Mercury-m .  5264245  287,047  5222248  310,041 

News-e .  4578,796  286299  4,406,054  309,929 

•Mercury-News-S .  2.064.529  9.920  2.590.003  29204 

Grand  Total . 12,027270  583,866  12218.905  649,574 


NOTE:  Mercury-m  and  News-e  how  a  combined  Sat.  erjition.  The  Image  is 
ortly  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 


Joumol-e .  1,494,440  80272  1,486,634  71,368 

Times-m  2.124.771  112204  2,063222  88292 

•Times-S  922236  _  1.148.468  _ 

Grand  Total  4541.847  193,176  4,698,724  159,760 

STATE  COLLEGE,  PA. 

Centre  Tknes-e .  1590251  9,504 

Grand  Total .  1590251  9,504 

NOTE:  Figures  for  1980  not  available. 

SYRACUSE,  N.Y. 

Herald  Joumol-e .  1,772291  16,068  1,659,100  12,140 

•HerokJ-American-S .  1,083,995  10,491  1246,704  6282 

Post  Stondord-m .  1.180.868  54.430  1.039.416  90.406 

Grand  Totol .  4,037,154  80,989  3,945220  109228 

TALLAHASSEE,  FLA. 

Democrat-m .  1,641,571  137,942  1,637,555  124,392 

•Democrats  770.890  21.600  805.444  27.072 

Grand  Totol  2,412,461  159,542  2,442.999  151,464 

TAIWPA,  FLA. 

Tribune-m  2239,787  919,463  2,695,093  615253 

•Tribune-S  1525,788  167.100  1.688238  149.168 

Times-e  2.024.160  _  1.853.713  _ 

Grand  Totol  6,389,735  1,086,563  6237,044  764221 

WASHINGTON,  D.C. 

Post-m .  4,829,873  589261  4,568,537  556,948 

•Post-S  2,022,062  555279  2,401288  706,415 

Stor-e  1,662,394  237,977  1  201.498  236,420 

Stor-S  595.754  82.992  784.076  163.120 

Grand  Totol  9,110,083  1,465.609  9,555,499  1.662.903 

WEST  PALM  BEACH,  FLA. 

Post-m .  3,040,709  237,803  2,809,628  244,756 

Titnes-e  2,584,117  218,956  2,425268  212,577 

•Post-S  1.537.029  120.365  1.762.662  127.007 

Grand  Total  7,161,855  577,124  6,997,658  584,340 

NOTE:  Times-e  published  5  days  o  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,558,448  266,244  1,332,879  193,614 

tReporter  Dispatch-S .  776.398  67.624  750.238  153.606 

Grand  Total .  2,334,846  333,868  2,083.117  347,220 

WICHITA,  KANS. 

Eagle-Beacon-m .  1,878,066  527,433  1,902,289  414,667 

Bencon-e .  1,078,181 

•Eogle-Beocoo-S .  651.014  300.563  833.065  194.832 

Grand  Total .  2,529,080  827,996  3,813235  609,499 


NOTE:  Eagle-m  and  Beocon-e  hod  a  combined  sot  edition  The  linage  is 
shown  only  in  the  Eogle-m  for  1980. 


JUNE  19S1f19S0 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

JkLBANY,  N.Y. 

Times-Union-m .  2,015,622  1,960,227 

Knickerbocker  News-e  1,348,993  1,282,197 

Times-Union-S .  810.644  875.481 

Grand  ToKH .  4,1 75.459  4,1 1 7,905 

NOTE:  Heorst  Newspaper  period  runs  May  25- June  28,  1981 

ALTOONA,PA. 

Mirror-e .  1,710,814  1,732,598 

ANAHEIM,  CALIF 

Bulletin-e .  1,645J22  1,457,960 

BANGOR,  ME. 

Daily  News-m .  1 ,026,683  958,336 

NOTE:  Effective  June  1,  1981  totols  reflect  ROP  linage  only— inserts  not 
included. 

(Continued  on  page  32) 
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BIRMINOHAM,  ALA. 

News-e .  2,074,870  251,034  2,195,928  301,672 

News-S .  1,338,722  1,437,072 

Posl-Herald-m .  1,387,876  _  1,439,718  _ 

Grand  Toiol  4,801,468  251,034  5,072,718  301,672 

BRANTFORD,  ONT. 

Expositor.* .  1,751,991  1,665,620 

BRIDGCRORT,  CONN. 

Telegrom-m .  1,491,580  1,626,367 

Post.*  1,641,528  1,818,061 

Post-S  685.230  785.412 

Grond  Total .  3,818,338  4,229,840 

NOTEi  Sat.  Iinoge  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

FreePress-m .  1.630,342  1.632.652 

Free  Press-S .  230.874  252.182 

Grond  Total- .  1,861,216  1,884,834 

CASPER,  WYO. 

Star-Tribune*fnS .  2,224,740  2,269,120 

NOTE:  Includes  inserts — 268,366  lines  in  1981;  156,380  lines  in  1980. 
Family  Weekly  not  included — 56,681  lines  in  1981 ,- 1 56,380  tines  in  1980. 

CHICAGO,  ILL. 

Herold-m .  1,184,265  252,950  1,052,002  153,040 

Herald-S . 178.344  38.093  274.208  39.890 

Grand  Total .  1,362,609  291,043  1,326,210  192,930 

DES  MOINES,  IOWA 

Register-m .  591.181  211.489  581,664  235,752 

Tribune-e .  856,824  930,661 

Register-S .  786.370  66.334  947.918  55.311 

Grond  Total .  2,234,375  277,823  2,460,243  291,063 


DOVER,  DELAWARE 

Oeloware  State  News-eS  919,398  1,047,508 

NOTE;  Figures  shown  ore  on  an  8'Coiumn  basis. 


EDMONTON,  ALTA. 

Joumal-e .  5,614,508  5,363,395 

FORT  WORTH,  TEX. 

Stor-Telegram-m .  3,308,550  607,686  3,125,546  350,702 

Star-Telegrom-e .  3,094,566  712,994  3,112,568  483,488 

Stor-Telegrom-S .  1.828.822  196.054  2.152.600  98.298 

Grond  Total .  8,231,938  1,516,734  8,390,714  932,488 

NOTE:  Includes  inserts  and  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m .  2,870,363  2,858,146 

News-e .  2,236,332  2,303,690 

Star-S .  1.579.395  1.616.771 

Grand  Total .  6,686,090  6,778,607 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,973,981  2,726,894 

LINCOLN,  NEB. 

Journal-Stor-d/S .  1,117,264  1.057,756 

NOTE;  Includes  inserts — 437,346  lines  in  1981;  392,630  lines  in  1980 

LOUISVILLE,  KY. 

Courier-Joumal-m .  1,975,293  268,907  1,944,925  147,848 

Louisville  Times-e .  2,111,836  428,439  2,169,998  227,415 

Courier  Journal  & 

Times-S .  1.609.362  4.736  1.788.657  12.613 

Grand  Total .  5,696,491  702,082  5,903,580  387,876 


NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 
6-column  basis  above.  Classified  published  and  reported  on  10-column 
basis. 


MADISON,  Wise. 

Copital  Times-e .  2,004,073  1,830,604 

State  Joumol-m .  2,038,722  1,884,563 

Stote  Joumal-S .  778.026  1.012.100 

Grond  Total .  4,820,821  4,727,267 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 

MERIDEN,  CONN. 

RKord-Joumal-m .  1,132,166  1,170,890 

MONROE,  LA. 

News-Star-World-d .  1,456,126  1,391,880 

News-Stor-World-S .  732.676  732.676 

Grond  Total .  2,188,802  2,124,556 

NOTE:  Gonnett  Newspaper  period  runs:  June  1  thru  June  28,  1981. 

MONTREAL,  QUE. 

Gozette-m .  4,147,789  3,636,665 

Le  Dinxmehe-Motin-S .  274.920  402.922 

Grond  Total .  4,422,709  4,039,587 


NOTE;  Gazette  incudes  T.V.  Tintes — 36,259  lines  in  1981;  36.417  lines  in 
1980.  Le  Dimanche-Motin  includes  inserts — 37,040  lines  In  1981;  76,104 
lines  in  1980. 

32 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHUA,  N.H. 

Telegraph-e .  1,660,456  1,533,326 

NEW  BRUNSWICK,  NJ. 

HomeNev«-e  1,211,207  1,267,748 

Home  NevK.  S  709.077  840.021 

Grand  Total  1,920,284  2,107,769 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1,900,108  2,043,412 

Times-Herold-e .  1,719,270  1,860,908 

Daily  Press  S  1.137.024  1.286.138 

Grond  Total .  4,756,402  5,190,458 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,359,664  146,363  2,569,039  183,368 

Ledger-Star-e .  2,156,477  515,325  2,226,540  514,171 

Virginian-Pilot  & 

Ledger-Stor-S .  1.408.905  323.820  1.187.698  282.799 

Grand  Total .  5,925,046  985,508  5,983,277  980,338 

NORTH  BAY,  ONT. 

Nugget -e .  996,976  961 ,650 

NORTH  PLATTE,  NEB. 

Telegraph-mS .  835,684  820,101 

NOTE:  Includes  Family  Weekly — 61,248  lines  in  1981;  55,351  lines  in  1980. 

OGDEN,  UTAH 

Standord-Examiner-e .  2,255,944  1,743,164 

Stondard-Examiner-S .  621.942  901.882 

Grond  Total . .  2,877,886  2,645,046 

NOTE;  Sunday  includes  Family  Weekly — 56,686  lines  in  1981 ;  64,680  lines  in 
1980. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,335,263  1,031,271  2,206,300  936,041 

Times-e..  2,193,810  992,852  2,075,533  940,383 

Oklohonron-S .  1.306.457  _  1.502.211  _ 

Grond  Total .  5,835,530  2,024,123  5,784,044  1,876,424 

OMAHA,  NEB. 

World-HeraW-meS .  3,338,412  3,595,382 

ORLANDO,  FLA. 

Sentinel  Stor-a/dS .  4,345,670  1,160,866  4,449,522  1,010,268 

OHAWA,  ONT. 

LeDroit-e .  1,829,228  1,803,519 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  1,607,804  1,585,349 

PHOENIX,  ARIZ. 

RepuWic-m .  5,566,904  191,940  5,332,054  170,366 

Gozette-e .  5,470,374  196,728  5,165,286  170,464 

Republic-S .  2.677.850  _  2.681.728  _ 

Grand  Total . 13,715,128  388,668  13,179,068  340,830 

PORTLAND,  MAINE 

Press-Herald-m .  1.292,579  1,344,483 

Express-e  1  253,863  1,315,416 

Telegram-S .  832.454  746.245 

Grand  Total  3  378,896  3,406,144 

PORTLAND,  ORE. 

Oregonian-mS .  5,064,206  5,354,398 

Oregon  Joumal-e  1.926.624  1.781.122 

Grand  Total  6,990,830  7,135,520 

READING,  PA. 

Times-m/Eogle-e .  1,508,453  1,441,375 

Eogle-S  646.504  848.858 

Grond  Total .  2,154,957  2,290,233 

RENO,  NEV. 

Joumal-m .  985,628  969,612 

Gazette-e .  1,004,654  992,152 

Gazette-Joumal-S .  286.160  350.84Q 

Grond  Total .  2,276,442  2,312,604 

RICHMOND,  VA. 

Times-Dispotch-m .  1,937,816  1,867.582 

Times  Dispotch-S .  1,245,774  1,514,838 

News  Leoder-e .  1 .628.527  1.686.643 

Grand  Total .  4,812,117  5,069,063 

NOTE;  Part-run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m .  2,188,592  2,112,922 

Press-e .  1,833,706  1,816,976 

Press-Enterprise-S .  535.122  636.916 

Grand  Total .  4,557,420  4,566,814 


N0TE;Porode  iinoge  or  preprinted  inserts  not  included. 
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SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,041,363  2,870,924 

NOTE;  Parode  Iinoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  3,117,954  8,645  3,206,553  15,099 

NOTE:  Parade  Iinoge  not  included. 

SCOTTSBLUFF,  NEB. 

Star-Herald-mS .  938,064  907,561 

NOTE:  Includes  Fomily  Weekly — 55,454  lines  in  1981;  60,819  lines  in  1980. 

SEAHLE,  WASH. 

Post-Intelligencer-dS .  2,31 3,742  2,393,31 2 

Times-dS .  4.372.970  4.855.942 

Grand  Total .  6,686,712  7,249,254 

SOUTH  BAY  (Torroncs),  CALIF. 

Breeze-e .  3,423,714  3,547,460 

SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,721,118  1,740,022 

$pokesman-Review-S .  839,489  1,090,978 

Chronicle-e .  1.824,060  1 .809.456 

Grand  Total .  4,384,667  4,640,456 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  ledger-S .  2,712,150  3,390,982 

TOLEDO,  OHIO 


Blode-e .  2,110,574  2,212,149 

Blode-S .  1.145.562  1.378.147 

Grand  Total .  3,256,136  3,590,296 

TOPEKA,  KANSAS 

Capital  Joumol-o/d .  1,236,049  1,138,816 

Copital-Joumol-S .  463.701  568.974 

Grand  Total .  1,699,750  1,707,790 

TORONTO,  ONT. 

Star-e .  5,265,020  4,547,713 

Sun-m .  2.880.777  2.480.702 

Grand  Total .  8,145,797  7,028,415 

TUCSON,  ARIZ. 

Star-m .  3,161,984  3,011,568 

Citizen-e .  3,105,998  2,975,700 

Stor-S .  1.202.145  1.4Q1J3Q 

Grand  Total .  7,470,127  7,388,598 

NOTE;  Sunday  includes  Parode  linage. 

TULSA,  OKLA. 

World-m .  1,693,084  1,627,000 

Tribune-e  1,681,934  1,607,961 

World-S  862.275  1.075.347 

Grand  Total .  4,237,293  4,310,308 

NOTE:  Figures  are  based  on  6'Column  format  and  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e .  5.727,572  4,177,791 

NOTE;  Includes  Today  AAogazine. 

WAUKEGAN,  ILL. 

News-Sun-e .  1,855,238  1,902,292 

WILKES-BARRE,  PA. 

Tinws-Leoder  a/d .  980,658  749,225 

WILMINGTON,  DEL. 

Nevrt- Joumol-m, e .  1,949,793  1,835,355 

News-Joumal-S .  666.457  779.946 

Grond  Totol .  2,616,250  2,615,301 

WILMINGTON,  N.C. 

Star-m .  1,132,796  1,263,164 

Stor-News-S .  504.798  _41Mffl 

Grond  Totol .  1,637,594  1,682,142 

WINDSOR,  ONT. 

Stor-e .  2,668,246  2,664,323 

WINSTON-SALEM,  N.C. 

Joumol-m .  1,537,606  1,568,980 

Sentinel-e .  1,381,198  1,357,076 

Joumol-Sentinel-S .  701.582  238.280 

Grond  Total .  3,620,386  3,864,336 

NOTE;  Part-run  ond  comics  not  included. 

WORCESTER,  MASS. 

Gazette-e .  1,418,291  1,087,712 

Telegrom-m  1,360,933  1,012,617 

Telegrom-S  1.187.841  1.314.771 

Grand  Totol .  3,967,065  3,415,100 
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Newspaper  ad  $ 
rise  15.27o 
in  first  haif 


Ad-Ventures 


Daily  develops  ‘doggie  demographics’ 


Advertiser  spending  in  daily  newspap-  :::• 
ers  increased  15.2%  to  $8.3  billion  during  ?; 
the  first  six  months  of  1981,  according  to  $: 
the  Newspaper  Advertising  Bureau.  -S 

The  national  category  posted  a  25%  in-  S 
crease  over  the  same  period  last  year,  S 
totaling  $1.4  billion.  Retail  rose  12.9%  to  lij 
$4.36  billion,  and  classified  regained  jS 
some  of  the  ground  lost  last  year  by  en-  ij:; 
ding  the  first  half  with  a  14%  increase  to  S 
$2.5  billion.  S 

In  the  month  of  June,  which  contained  $• 
one  less  Sunday  than  the  same  month  last  jS 
year,  expenditures  in  daily  newspapers  i;-: 
rose  9.8%  to  $1 .4  billion.  National  was  up  S 
17.8%  to  $230  million;  retail  rose  5.7%  to  S 
$732  million;  and  classified  gained  12.9%,  % 
totaling  $442.8  million.  $: 

The  news  was  not  so  upbeat  from  New  $: 
England,  where  the  New  England  News-  i:-: 
paper  Association  measures  linage  in-  :$ 
stead  of  revenues.  In  its  June  linage  re- 
port  to  member  newspapers,  NENA  re-  $; 
ports,  “The  first  six  months  of  the  year 
represented  a  mediocre  advertising  pic-  iS 
ture.  The  first  three  months  were  pretty  S 
bad,  while  the  second  quarter  was  a  little 
better  all  around,  although  nothing:;:; 
great.” 

In  the  month  of  June,  NENA  papers 
saw  national  cigarette  linage  contribute  ij: 
heavily  to  a  14%  gain  in  national  linage,  ij; 
Classified,  “on  its  road  back,”  according  jjj 
to  the  NENA,  posted  a  small  gain  of  jij 
1.39%.  Local  ROP  linage  fell  3%  in  the  jjj 
109  dailies  which  belong  to  NENA.  Total  ij: 
ROP  linage  for  the  month  fell  .46%.  ij; 

Golfer  loses  lawsuit 
over  retailer’s  ad 

Professional  golfer  Ken  Venturi  has  ji 
lost  a  Connecticut  Superior  Court  suit  ji 
charging  jeweler  William  M.  Savitt  with  ij 
using  his  picture  without  permission  in  a  ij 
newspaper  ad  promoting  the  non-profit  ji 
Greater  Hartford  Open  Golf  Tourna-  ji 
ment.  i; 

While  Venturi  contended  that  the  ij 
appearance  of  the  advertisement  could  be  ij 
construed  as  an  endorsement  of  Savitt  ij 
Jewelers,  Judge  Mary  Aspell  said,  “The  j; 
ad  was  clearly  a  promotion  for  the  GHO  jj 
and  no  person  of  ordinary  sensibilities  ij 
could  construe  it  otherwise.”  The  ad  ran  j 
in  the  Hartford  Courant. 

Gannett  dailies 
tap  ad  agency 

Gannett's  Oakland  Tribune  and  East-  j 
bay  Today  newspapers  have  signed  Cun-  i 
ningham  &  Walsh/San  Francisco  to  hand-  i 
le  their  advertising. 
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While  it  isn’t  the  first  promotion  of  its  kind  in  the  newspaper  business, 
the  “Ugly  Dog  Contest”  sponsored  by  the  New  Britain  (Conn.)  Herald 
has  led  marketing  director  Bob  Netupski  to  closely  scrutinize  the  size 
and  spending  power  of  the  dog  market  in  and  around  suburban 
Hartford. 

Netupski’s  admittedly  cursory  re- 

search  has  found  that  there  are  i 

some  54,000  dogs  in  his  primary 

market  area.  If  the  owners  of  only  ^ 

half  of  those  dogs  spend  just  $5  a  V 

week  on  their  pets,  Netupski  figures 

the  market  is  worth  over  $5  million 

Mfe;  '1 


annually  in  dog  food  sales.  »»’** 

The  contest,  which  is  running  — r— — — ^  ^ 

throughout  the  month  of  August,  't- 

was  designed  primarily  as  a  reader  T  ^ 

promotion.  However,  Netupski  has  ^ 

used  the  promotion  as  a  vehicle  to 
get  the  data  concerning  the  news- 

paper’s  coverage  of  households  with  _ _  d 

dogs  in  front  of  national  pet  food 

manufacturers.  While  the  promotion  *55* 

has  yet  to  fetch  any  national  adver-  ......  ^ 

Using  linage  (it  is  garnering  some  re-  iir  "Kmf  \ 

tail  advertising),  national  advertisers  .  / 

like  General  Foods,  Gaines  and  Ral- 
ston-Purina  are  mulling  plans 

to  glean  names  and  addresses  of  contest  participants  for  direct  mail 
couponing  efforts. 

Netupski  is  hopeful  that  the  exposure  the  contest  is  generating  for  the 
paper  may  wean  some  national  linage  from  big  city  papers,  Sunday  sup¬ 
plements  and  weeklies  and  into  his  newspaper.  But  even  if  it  doesn't,  he 
says,  “We’ve  had  an  awful  lot  of  fun  with  this.” 

Arizona  paper  publishes  Yellow  Pages 

The  Mesa  (Az.)  Tribune  recently  published  its  own  “Yellow  Pages” 
directory  and  delivered  it  to  every  home  in  Mesa. 

The  paper,  a  division  of  Cox  Arizona  Publications,  made  a  profit  on 
the  venture  and  plans  to  publish  further  issues  at  six-month  intervals. 
The  advertising  was  sold  by  the  newspaper’s  ad  staff. 

The  distribution  was  boosted  with  a  promotional  effort  in  which  a  se¬ 
quential  lucky  number  was  printed  on  the  inside  cover  of  the  Yellow 
Pages,  and  a  three-month  contest  was  launched  with  prizes  ranging  from 
color  tv  sets  to  a  free  tank  of  gasoline. 


Reaching  the  back-to-school  set 


Sanger  Harris,  a  Dallas  based  retail  chain,  recently  teamed  with  the 
Dallas  Times  Herald  and  Marvel  Comics  in  the  sponsorship  of  a  special 
edition  Marvel  comic  book  which  was  distribued  to  consumers  in  the 
newspaper’s  Sunday  editions. 

The  comic  book  featured  Spider- 
Man,  The  Incredible  Hulk  and  18  A 

pages  of  Sanger  Harris  advertising  j 

for  childrens’  ready-to-wear 

fashions.  The  promotion,  the  first  in  tJS'coMif  wm 

a  series  of  Marvel  inserts  to  be  ' 

wholly-sponsored  by  a  major  retail-  ^  nnv 

er,  kicked  off  a  five-week  back-to- 

HtS"'  Dallai Times  Herald 

riallls  91U1C5.  I  ho  best  newspaper  Ml  ihc  &>uihwcM 

Media  campaigns  mounted  by 

both  the  retailer  and  the  Herald  alerted  Dallas  residents  to  the  insert  and 
the  related  promotional  activities.  The  Times-Herald  ran  a  radio  cam¬ 
paign  announcing  the  insert  and  posted  special  promotional  rack  cards 
wherever  the  newspaper  is  sold. 
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Syndicates 

By  Lenora  Williamson 

Washington  Post  acquires  17  of  Star’s  comics 


With  the  loss  of  the  Washington  Star 
comics  pages,  some  14  of  the  comics  dis¬ 
appeared  from  the  capital  scene — but  the 
Washington  Post  immediately  added  17 
of  the  Star’s  favorites,  announcing  that 
the  paper  would  now  have  not  only  the 
“best”  comics  collections  in  any  news¬ 
paper  but  the  “biggest”  as  well. 

The  Post  published  a  page  of  the  added 
comics  on  Saturday,  following  the  Star’s 
closing  Friday,  August  7,  and  on  Sunday 
gave  readers  three  pages  of  the  strips  in 
black  and  white  versions  in  the  Metro 
section.  The  Post  said  its  “new,  bigger- 
than-ever”  color  comics  section  with  all 
the  added  comics  (picked  up  from  the 
Star)  will  debut  Sunday,  August  23.  But 
until  the  color  presses  catch  up  with  the 
changes,  the  Post  will  keep  Sunday  read¬ 
ers  “current”  in  black  and  white. 

Universal  Press  Syndicate  got  six  of  its 
seven  comics  that  had  been  in  the  Star 
picked  up  by  the  Post — and  also  its  Mini 
Page  for  children.  The  group  included 
“Doonesbury”  of  course.  Garry 
Trudeau’s  strip  had  moved  to  the  Star 
when  Universal  acquired  the  Washington 
Star  Syndicate  in  1979.  Also  added  from 
UPS  were  “Cathy”,  “Ziggy”,  “Her¬ 
man”,  “Tank  McNan.ara”,  and  “For 
Better  or  Worse.” 

Four  of  King  Features’  six  comics 
which  had  been  in  the  Star  are  now  with 
the  Post:  “Beetle  Bailey”,  “Hagar  the 
Horrible”,  “The  Lockhoms”  and  “Hi 
and  Lois.” 

Field  Newspaper  Syndicate’s  “B.C.”, 
“Wizard  of  Id”  and  “Miss  Peach”  were 
picked  up  by  the  Post.  United  Feature 
Syndicate's  “Garfield”  and  “Nancy” 


Allan  Priaulx  has  been  named 
vicepresident  and  general  manager  of 
King  Features  Syndicate  by  the  presi¬ 
dent,  Joseph  F.  D’Angelo.  Priaulx  suc¬ 
ceeds  Benson  M.  Srere,  who  will  move  to 
executive  assistant  to  the  president  of 
The  Hearst  Corporation,  Frank  A.  Ben- 
nack,  Jr. 

Both  appointments  are  effective 
September  8  and  Priaulx  will  work  with 
Srere  during  the  transitional  period. 

Priaulx  was  executive  editor  and  then 
editor  of  the  syndicate  for  five  years  until 
his  appointment  as  a  vicepresident  earlier 
this  month.  (E  &  P,  August  1) 

*  ♦  ♦ 

New  York  Times  Special  Features  will 
handle  the  Washington  Star  column  “TV 
Tonight”,  written  by  Judy  Flanders,  ex¬ 
clusively  as  of  August  17,  with  the  closing 
of  the  Star.  The  column,  which  moved 
daily  on  the  New  York  Times  News  Ser¬ 
vice  wire,  was  sold  to  subscribers 
through  Special  Features. 

Also,  Mary  McGrory’s  column,  which 
had  appeared  in  the  Washington  Star,  will 
continue  via  The  New  York  Times  News 
Service  wire.  Special  Features  will  make 
the  column  available  to  News  Service 
subscribers  who  want  to  use  it. 

♦  af  ♦ 

Editorial  cartoonist  Dick  Wright  of  the 
Providence  Journal-Bulletin  joins  United 
Feature  Syndicate  in  national  distribution 
with  four  cartoons  a  week  beginning  Au¬ 
gust  16. 

Los  Angeles-bom,  Wright  began  his 
career  as  a  freelance  cartoonist  in  South¬ 
ern  California  and  in  1974  became  edito¬ 
rial  cartoonist  for  the  San  Diego  Union. 

Wright’s  cartoons  are  animated  and 
distributed  to  more  than  50  television  sta¬ 
tions  by  Newsweek  Broadcasting  and  a 
collection  of  his  work  was  published  last 
year. 


ksmm 


The  Washington  Post  announced  its  ac¬ 
quisition  of  comics  which  had  run  in  the 
Washington  Star  with  a  full  page  black 
and  white  layout  the  day  after  the  Star 
closed. 

moved  over  as  did  Newspaper  Enterprise 
Association’s  “Bom  Loser”  and  “Ber¬ 
ry’s  World.” 

Five  other  syndicates  with  one  or  two 
comics  in  the  Star  lineup  were  not  repre¬ 
sented  so  far  in  the  moves. 


JACK  ANDERSON 

The  Washington  connection  for 
more  than  900  newspapers! 

Tens  of  millions  of  newspaper  readers  look  forward  to  Jack 
Anderson's  byline  every  day.  Jack  and  his  staff  of  investiga¬ 
tive  reporters  deliver  inside  stories  on  the  rich  and  power¬ 
ful,  the  latest  embarrassing  scandal  out  of  Washington  and 
incisive  political  muckraking. 

Make  the  most-read  newspaperman  in  the  world  your 
connection  in  our  nation's  capitol.  For  rates  and  availability 
call  CHRIS  PIERSON  toll  free  at  1-800-221-4816. 


Ill 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 
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Notes  on  people 


Publisher  Rupert  Murdoch  told  Forbes 
Magazine  in  the  August  issue  that  he 
doesn’t  wish  to  purchase  any  more  news¬ 
papers,  but  is  interested  in  the  electronic 
future  from  a  programming  end.  An  ex¬ 
ample  of  that  interest  is  his  investment  in 
“Gallipoli”,  the  Australian-made  movie 
soon  to  be  released  in  the  United  States. 

A  family  touch  is  that  Murdoch’s 
father.  Sir  Keith  Murdoch,  as  a  war  re¬ 
porter,  helped  to  bring  the  Australian 
forces’  ordeal  in  Gallipoli  during  World 
War  I  to  the  front  pages. 

*  ♦  ♦ 

A  man  who  began  his  newspaper  career 
70  years  ago  wrote  his  farewell  observa¬ 
tions  in  the  Wheeling  (W.Va.)  Intel¬ 
ligencer  and  other  Ogden  newspapers. 
Tom  Flynn,  who  spent  nearly  50  of  those 
years  with  the  Ogden  Newspapers,  will 
be  89  September  10.  Flynn  retired  in  1972 
as  editor  of  the  editorial  page  of  the  Intel¬ 
ligencer,  having  relinquished  his  post  as 
editor  two  years  earlier,  but  he  has  con¬ 
tinued  to  write  his  weekly  column. 


Tom  Flynn 


Flynn  commented  that  his  “farewell” 
will  in  all  probability  be  the  last  thing  he 
will  write  for  publication.  He  is  handicap¬ 
ped  in  his  movements  and  can  read  a 
newspaper  with  difficulty  and  can  consult 
a  dictionary  only  through  a  reading  glass. 

But,  he  adds,  the  most  frustrating  of  all 
“is  my  dwindling  ability,  in  mind  and 
body,  to  keep  pace  with  the  times.  The 
electronic  age  overwhelms  me.  Even  in 
the  once  familiar  surroundings  of  a  news¬ 
paper  plant  I  am  like  Judy  Garland  in  Oz 
or  Alice  in  Wonderland.  A  newspaper 
composing  room  without  a  pound  of  met¬ 
al  in  its  process,  a  place  where  a  photo¬ 
graph  takes  the  place  of  solid  type,  consti¬ 
tutes  a  mechanical  leap  forward  which 
leaves  me  bewildered.” 

However,  Flynn  launched  into  other 
observations  on  the  Reagan  economic 
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program.  Social  Security,  international 
tensions,  and  a  final  word  to  media 
associates: 

“Remain  ever  vigilant  to  detect  and  quick 
to  resist  any  threat  to  freedom  of  the 
press,  from  whatever  source  it  comes.  In 
doing  so,  however,  keep  in  mind  that 
press  freedom  is  a  right  of  the  people,  not 
a  privilege  of  publishers  or  broadcasters. 

In  pursuit  of  your  trade  bear  in  mind  that 
you  are  custodians  of  this  right.  Do  not 
abuse  it.” 

The  veteran  editor  wrote  he  has  “no 
complaints  to  make.  I  have  been  permit¬ 
ted,  for  a  longer  period  than  most,  to  en¬ 
gage  in  work  I  enjoyed  and  that  in  conge¬ 
nial  company.  I  have  been  witness  to  the 
tqaking  of  history  .  .  .  I  cannot  deny  that 
it  is  with  a  twinge  of  regret  that  I  lay  down 
the  tools  of  my  trade — a  typewriter,  an 
unabridged  dictionary,  a  World  Almanac 
and  all  the  newspapers  and  other  infor¬ 
mant  material  I  could  lay  hands  on  and 
find  time  to  read.  But  it  is  also  with  a  sigh 
of  relief.  I  am  tired.” 

*  «  i(c 

A  former  summer  reporter  for  the  New 
Brunswick  (N .i.)Home  News  has  made  it 
to  the  top. 

Robert  E.  Mulholland,  who  was  named 
president  and  chief  operating  officer  of 
the  National  Broadcasting  Comany  July 
30,  is  a  native  of  Bound  Brook,  N.J.,  and 
one  summer  while  home  from  Northwest¬ 
ern  University,  he  joined  the  Home 
News,  covering  North  Brunswick  and 
Piscataway. 

By  time  of  his  new  appointment 
Mulholland  was  a  20-year  veteran  with 
N  BC ,  the  past  four  years  serving  as  presi¬ 
dent  of  the  NBC  Television  Network. 

Mulholland  joined  NBC  as  a  newswri- 
ter  in  Chicago  and  later  was  midwestem 
field  producer  for  the  Huntley-Brinkley 
Report.  He  was  executive  vicepresident, 
NBC  News  from  1974  to  1977,  when  he 
moved  to  the  television  network  as  ex¬ 
ecutive  vice  president,  Olympics,  and  la¬ 
ter  that  year  was  named  president  of  the 

television  network. 

*  *  « 

For  1,130  column  deadlines,  the 
“Fence  Talk”  farm  editor  of  the  Tulsa 
World,  Herb  Kamer  kept  readers  up  on 
all  the  agriculture  news  in  his  area.  Hav¬ 
ing  retired  recently,  Karner  is  planning  a 
train  trip  across  Canada  and  a  trip  to 
South  America  with  his  wife. 

The  newsman  whose  first  print  work 
was  handsetting  type  for  a  catalog  com¬ 
pany  in  Sand  Springs,  Oklahoma,  eight 
years  later  was  in  the  newspaper  world 
writing  a  column  for  the  Broken  Arrow 
(Okla.)  Ledger.  He  joined  the  Tulsa 
World  in  1957  and  two  years  later  became 
farm  editor. 

—Lenora  Williamson 
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IT  .  &4RSECUETIME! 


This  important  new  service 
begins  with  the  publication’s 
September  1981  issue.  For 
over  90  years,  LHJ  has  been 
America’s  leading  home- 
service  magazine,  presenting 
timely  and  practical  articles 
for  the  whole  family.  Contact 
Special  Features  for  details  on 
availability/release  date  of 
individual  articles  and  contract 
rights  for  material  from  each 
month’s  issue.  Pictures /illus¬ 
trations  owned  by  LHJ  also 
available. 

Special  Features 

SYNDICATION  SALES  CORR 
200  Park  Ave.,  New  York,  NY  10166 
Eastern  Sales  (212)  972-1070.  Telex: 
640-198.  For  sales  west  of  the  Mississippi, 
and  in  the  Latin  American  and  the  Caribbean 
area,  contact  Paul  Finch,  Vice  President, 
West  Coast  Division,  6420  Wilshire  Blvd. 
(Suite  1100),  Los  Angeles,  CA  90048. 

(213)  852-1579.  Telex:  194-941. 
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24-hour  tv  news  service  started  NEWSBRIEFS 


The  City  of  Worcester  and  several  of  its 
suburbs  are  receiving  Central  New  Eng¬ 
land’s  first  24-hour  television  news  ser¬ 
vice.  INSTANT  NEWS  from  the 
Worcester  Telegram  &  Gazette  began 
July  7  on  cable  Channel  25. 

The  Telegram  &  Gazette  has  a  five- 
year  lease  for  exclusive  use  of  a  cable 
news  channel  with  Teleprompter  of 
Worcester.  Viewers  turning  to  Instant 
News  see  local,  national  and  internation¬ 
al  news,  plus  weather  updates. 

The  television  screen  shows  each  story 
in  seven  or  eight  lines  of  text.  Stories 
change  every  12  seconds.  Easy  listening 
music  from  the  company’s  radio  station, 
WTAG  is  played  24  hours. 

Instant  News  uses  national  and  inter¬ 
national  stories  from  United  Press  Inter¬ 
national.  Four  editors  condense  local 
news  stories  from  the  Worcester  Tele¬ 
gram  and  The  Evening  Gazette.  Viewers 
wanting  more  detailed  information  are  re¬ 
ferred  to  the  appropriate  edition  of  the 
originating  newspaper. 

Sharon  M.  Abbott,  coordinator  of  tele¬ 
communications,  said  classified  advertis¬ 
ing  will  be  added  this  fall,  followed  by 
retail  and  national  advertising.  A  variety 
of  colors,  character  sizes,  graphics, 
edging  and  special  effects  are  beng  ex¬ 
perimented  with. 

Ms.  Abbott  said,  “Instant  News  pro¬ 
vides  a  third  dimension  (in  addition  to 


Sikeston  Daily  Standard,  a  southeast 
Missouri  newspaper,  was  sold  to  Thom¬ 
son  Newpapers  Inc.  of  Des  Plaines,  Ill. 

The  purchase  price  of  the  Daily  Stan¬ 
dard  was  not  disclosed.  St.  Clair 
McCabe,  president  of  the  Thomson  firm, 
said  that  no  immediate  change  in  editorial 
staff  or  policy  is  planned. 

The  Thomson  group  also  owns  the 
Carthage  Press  in  Missouri  and  the  Mt. 

36 


newspaper  and  radio)  to  the  Telegram  & 
Gazette’s  concept  of  total  news  coverage 
and  continues  a  tradition  of  pioneering 
new  technology.” 

Richard  C.  Steele,  president  and  pub¬ 
lisher,  said  the  company  wants  to  main¬ 
tain  as  many  avenues  of  communication 
with  the  public  as  possible. 

Steele  said  Instant  News  is  not  seen  as 
a  replacement  for  newspapers  and  may 
actuetlly  stimulate  readersfiip.  He  added, 
“As  long  as  newspapers  continue  to  fill 
the  needs  of  their  readers  and  stay  alert  to 
what  readers  want  and  need,”  they  will 
remain  in  demand. 

The  Telegram  &  Gazette  also  plans  to 
explore  projection  of  photographs  and 
moving  images  as  well  as  two-way  com¬ 
munication  between  viewers  and  Instant 
News. 

Waco  paper  puts 
news  on  cable 

Waco  (Tex.)  Tribune-Herald,  a  Cox 
Newspaper,  on  June  1  began  airing  five 
minutes  of  local  news,  sports,  and  other 
information  in  cooperation  with  Cablevi- 
sion  of  Waco. 

The  cable  news,  appearing  every  hour 
on  the  hour,  consists  of  stories  summa¬ 
rized  from  the  newspaper  and  transmitted 
via  a  terminal  to  Cablevision’s  computer. 


Vernon  Register-News  in  Illinois. 

The  Daily  Standard,  which  has  a  cir¬ 
culation  of  11,500,  was  founded  in'  1909 
and  bought  four  years  later  by  the  Charles 
Blanton  family. 

Charles  Blanton  III  will  remain  a  pub¬ 
lisher.  His  brother,  Allen  M.  Blanton,  re¬ 
linquishes  his  title  as  co-publisher  to  be¬ 
come  owner  of  the  newspaper’s  commer¬ 
cial  printing  business. 


The  National  Newspaper  Association 
shows  signs  that  it  is  on  the  road  to  finan¬ 
cial  recovery. 

W.  Melvin  Street,  executive  vicepresi¬ 
dent,  said  the  association  had  net  income 
of  $558,020  and  expenses  of  $317,405  for 
a  surplus  of  $240,615  at  the  end  of  the  first 
six  months  of  1981. 

By  comparison,  NNA’s  income  for  the 
first  six  months  of  1980  was  $438,869  and 
expenses  of  $439,415  for  a  deficit  of  $546. 
In  1979  income  was  $406,189  and  ex¬ 
penses  of  $381,061  for  a  surplus  of 
$25,128. 

Cash  on  hand  is  in  the  amount  of 
$165,000,  Street  said,  with  most  of  it  earn¬ 
ing  17%  interest.  Accounts  receivable 
amounted  to  $40, 000  for  a  total  of 
$205,000.  Accounts  payable  are  $8,425, 
he  said. 

At  this  time  last  year.  Street  said  cash 
on  had  was  $20,665  and  accounts  receiv¬ 
able  were  $36,779  for  a  total  of  $57,444. 
Accounts  payable  were  $107,723  for  a 
negative  cash  position  of  $50,279. 

*  *  tif 

A  request  for  camera  coverage  of  the 
trial  of  Wayne  B.  Williams,  the  freelance 
cameraman  charged  in  two  of  a  string  of 
28  slayings  of  young  blacks  in  Atlanta, 
Ga.,  will  be  submitted  by  the  Atlanta 
Press  Club  to  Superior  Court  Judge  Clar¬ 
ence  Cooper,  who  will  preside  at  the  trial. 

Eric  Gordon,  an  attorney  for  the  press 
club,  said  the  tentative  plan  will  be  similar 
to  arrangements  at  the  1979  murder  trial 
of  Theodore  Bundy.  Gordon  ,said  that 
trial  showed  that  camera's  could  be  placed 
inconspicuously  in  a  courtroom. 

Ken  Boswell,  information  officer  for 
Fulton  County,  was  appointed  by  Judge 
Cooper,  to  handle  the  press  inquiries  ab¬ 
out  the  upcoming  trial.  Boswell  said  he 
would  field  questions  about  seating 
arrangements,  hearings  on  special  mo¬ 
tions  and  other  matters  related  to  the 
trial,  which  is  expected  to  start  this  fall. 
No  exact  date  had  been  set. 

«  *  ♦ 

National  League  baseball  team  owners 
approved  the  sale  of  the  Chicago  Cubs  to 
Tribune  Co.,  owner  of  the  Chicago  Tri¬ 
bune,  for  $20.5  million. 

The  Cubs  said  the  team  will  post  an 
operating  loss  of  $2. 1  million  for  the  year 
ending  October  31. 

The  National  League  club  said  in  a  pro¬ 
xy  statement  to  shareholders  that  it  has 
had  $2.8  million  in  net  operating  losses 
since  1976,  and  because  of  the  nature  of 
the  sport,  doesn’t  foresee  a  turnaround 
soon  in  the  club’s  financial  position. 

*  *  * 

Fran  Zell  has  resigned  a$  restaurant 
critic  and  food  writer  for  the  Chicago  Tri¬ 
bune  to  complete  work  on  a  novel  that 
takes  an  inside  look  at  the  restaurant 
world. 
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NEWSPAPER  SOLD — Completing  final  arrangements  for  the  sale  of  the 
Sikeston  (AAo.)  Daily  Standard  to  Thomson  Newspapers  Inc.,  of  Des  Plaines, 
III.,  in  July  were:  From  left,  Hugh  Hollister,  assistant  general  manager  of 
Thomson;  Robert  Bolitho,  president  of  Krehbiel-Bolitho  Newspaper  Service 
Inc.,  broker  in  the  transaction;  Allen  AA.  Blanton,  former  owner  and  co¬ 
publisher;  St.  Clair  McCabe,  president  of  the  Thomson  group;  Charles  L. 
Blanton  III,  former  owner  and  co-publisher,  and  Frank  Miles,  senior  vicepresi¬ 
dent  and  general  manager  of  Thomson.  (Daily  Standard  photo  by  Bruce 
Shaner) 

Thomson  acquires  Missouri  daiiy 


BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  20  NEW  YORK,  N.Y 
Postage  will  be  paid  by 

Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York.  N.Y.  10022 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


HUMOR 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 

BUSINESS 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  selt- 
empli^ed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 

GARDENING 

AWARD-WINNING  gardening  weekly  attracts 
readers,  advertisers,  year  around!  Details,  Box 
66,  Needham  MA  02192. 

GENERAL 

ASTOUNDING  OFFER!  Truly  unique  stories, 
ridiculously  low  prices.  P.E.P.,  Box  8453, 
Riverside  CA  92515. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

NEW,  exclusive  features-specific  topics. 
Lowest  prices-samples  available.  Contact:  Bill 
Gruver,  Two  Market  St,  Paterson  NJ  07024. 

A  division  of  Zolla  Publishing 

SQUARE  DANCING:  32  years  of  research  and 
expertise.  Weekly  columns;  magazine  articles. 
Harriet  Miles,  3115  S  Val  Vista  No.  269,  Mesa 
CA. 

VINYL  VAGABOND  covers  record/tape  all  cate¬ 
gories  sales  column  in  down  to  earth  language. 
Weekly  nationally  published  author/critic.  WR- 
B,  5113Wissioming  Rd,  Bethesda  MD  20016. 

HUMOR 

HARDLY-ABLE  ACRES— You  will  laugh  at  this 
popular  central  Florida  column.  Everybody  else 
does.  8th  year.  $6  each  or  4  for  $20.  Free 
samples.  Box  J,  Ft  McCoy  FL  32637. 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 


MONEY 


MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Mmoles,  Mike  LeFan.  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  (^rt.  Middle- 
town  NY  10940;  (914)  692-4572. 


MUSIC 


WHERE  ARE  THEY  NOW:  Weekly  profiles  on 
Rock  n'  Roll  Jazz,  Blues  and  Soul  ledgends. 
Samples.  Almost  Slim,  4213  Perrier,  New 
Orleans  LA  70115. 


PUZZLES 


BE  A  HERO!  Give j^r  readers  TIGO  PUZZLES. 
Unique.  Proven.  Guaranteed.  Stimulating  and 
educational  forages  12-100.  Free  details.  Box 
2941,  Spartanburg  SC  29304. 


REAL  ESTATE 


HOUSE  CALLS— National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  teacher,  broker,  journalist.  240 
Hemingway,  Rochester  NY  14620;  (716)  271 
6230. 


REUGION 


evangelical  look  at  news  in  A  CHRISTIAN 
PERSPECTIVE.  Jim  Merkel,  123  S  4th  St, 
Lewisburg  PA  17837. 


WEEKLY 


umn  for  readers  troubled  by  our  inapt  enern 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 

(212)  752-7050  _ 


ANNOUNCEMENTS  | 

BUSINESS  OPPORTUNITIES 

START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership,  | 
loan  depreciation  and  insurance  purposes.  | 
Sensible  fees.  Brochure.  Marion  R  Krehbiel,  | 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER  1 

On  file  over  100  active  qualified  buyers  for  | 
daily,  top  weekly  or  shopper  oublications.  i 
Ridge  R(L  Hardwick  MA  OlOSTi  (413)  477- 
60(39. 

Appraisals,  Mergers.  Sales.  i 

No  Charge  for  Cmsultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  ^rchase  of  a  property,  you  should  call 
(813)  733-8053  dajrtime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

National  Press  Building 

Washington  DC  20045 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  A^ociates 
'Newspaper  Brokers 
'Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drav^  12428,  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 
'Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) _ 

NEWSPAPERS  FOR  SALE 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


NORTHERN  CALIFORNIA  SHOPPER  with 
strong  growth  record,  sales  $625,000,  profit¬ 
able  with  excellent  potential.  Box  2784,  Editor 
&  Publisher. 


NEW  YORK  weekly  for  sale.  1980  gross  over 
$170,000  and  rising.  Terms  available.  Reply 
Box  28i2,  Editor  &  Publisher. 


RESTAURANT  GUIDE.  Zone  8.  Established, 
excellent  growth.  $70,000  gross.  Price 
$75,000,  down,  owner  finatKing.  J  Bon- 
neau.  Box  13266,  Albuquerque  NM  87192; 
(505)  299-1553. 


SMALL  COMMUNITY  SHOPPER,  established 
1931.  Long  history  of  profitability.  Lovely  city 
in  upper  Zone  5.  $190,000  gross.  Box  2^0, 
Editor  &  Publisher. 


TWO  award-winning  weeklies  in  boomtown 
area.  Zone  9. 1980  gross,  $252,000.  Priced  to 
move  at  $175,000.  Reply  tex  2834,  Editor  & 
Publisher. 


ATTENTION 

ADVERTISERS 

Due  to  the  Labor  Day  Holiday, 

Editor  &  Publisher  will  be  CLOSED 
on  Monday,  September  7,  1981. 

We  would  appreciate  it  if  you  would  submit 
your  copy  early! 

Thank-You 

E&P  CLASSIFIEDS 
(212)  752-7050 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE  \ 


ARIZONA  WEEKLY,  WIDE  AREA,  underde¬ 
veloped,  needs  man/wife  team  with  ad  know¬ 
how.  Asking  $125,000,  near  gross.  Must  have 
$40,000  cash  or  no  reply. 
HORSE-ORIENTED  MAGAZINE,  national 
appeal,  needs  experienced  magazine  owner, 
real  chance  for  expansion.  Priced  at  gross  of 
$250,000,  made  $37,000  last  year. 

KANSAS  EXCLUSIVE  WEEKLY,  one  of  best  in 
state,  $240,000  on  $193,000  gross; 
$67,500  cash  down  or  nor  reply. 

KANSAS  WEEKLY,  big  area,  $100,000  gross, 
$100,000  price.  Owner  taking  $26,000;  must 
have  $25,000  cash  or  no  reply. 

MICHIGAN  WEEKLY  at  gross.  Near  lake,  gross 
$301K,  price  $300K,  owner's  "take"  near 
$35K.  Must  have  $75K  or  no  reply. 

NEW  MEXICO  WEEKLY,  alone  in  big  country, 
gross  of  $60K  way  too  low,  should  do  over 
ilOOK.  Asking  $120,000  including  $80,000 
building  or  $60,000  without,  above  average 
equipment.  $20K  cash  or  no  reply. 

OHIO  WEEKLY,  NO  COMPETITION,  town  of 
over  6000  population,  only  2600  circulation, 
so  woefully  underdeveloped.  Could  do 
$250,000  but  does  only  $135,000;  result  ag¬ 
ing  publisher.  $325,000  with  building,  or 
$170,000  without.  High  appreciation  poten¬ 
tial. 

Marion  R  Krehbiel 
Box  88 

Norton  KS  67654. 

TRAVEL  PUBLICATION.  Zone  1.  No  direct 
competition.  Growing  monthly  tabloid  seeks 
co-owner  who  is  willing  to  invest  a  total  of 
$25,000  into  a  publication  that  deals  with  the 
finer  sides  of  travel.  Excellent  opportunity.  Call 
(413)  256-0756. 

WEEKLY  WITH  SHOPPER.  Midwest  near,  ma- 
jor  city,  gross  200M  plus  last  year  and  growing 
fast.  Absentee  owner  has  other  interest — sell 
for  gross — $50M  down  includes  receivable. 
Box  2854,  Editor  &  Publisher. 

WELL-ESTABLISHED  Anglo-Jewish  weekly 
with  excellent  earning  record.  Potential  unli¬ 
mited.  $2.2  million.  Box  2889,  Editor  &  Pub¬ 
lisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ZONE  6  WEEKLY  established  8  years.  12,000 
circulation  mostly  free  with  $172,0(X)  gross. 
No  press.  $250,000  includes  typesetting  and 
camera.  High  net.  Box  2883,  Editor  &  Pub¬ 
lisher. 

THREE  WEEKLIES  in  Zone  3  to  trade  for  one 
daily  or  stock  interest  in  large  daily.  No  brokers. 
Box  2835,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential.  ^ 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

YOUNG  COUPLE  seeks  small  weekly  in  Zones  2 
or  3.  Not  afraid  of  challenge.  Net  must  provide 
wage  and  payments.  Box  2952,  Editor  &  Pub¬ 
lisher. 

PUBUCATIONS  FOR  SALE 

LIVE  AND  WORK  in  sunny  coastal  Florida.  Own 
all  or  part  of  weekly  magazine.  Readership 
120,000.  Call  Miller  (904)  456-9749,  455- 
9643. 

SPECIAL  regional  monthly  publication.  Covers 
several  Southeastern  states.  Well  established 
with  unlimited  potential.  Ideal  for  weekly  paper 
with  extra  time  and  production  facilities  or  cou¬ 
ple  with  newspaper  and  ad  experience. 
$120,000  firm  $45,000  down.  Balance  over 
20  years  at  10%.  Box  2876,  Editor  &  Pub¬ 
lisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue 

3  weeks — $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Utfr  A  PwbllsiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  a  SUPPLIES 
PHOTOTYPESETTING 


INDUSTRY 

SERVICES 


CONSULTANTS 


PROFIT  IS  THE  BOTTOM  LINE! 
Practical  consultant  in  all  areas  of  newspaper 
production. 

noductivity  analysis  or  existing  systems  and 
wocedures  in  established  firms. 

Expert  advice  for  turn-key  operations  to  include 
building  design  and  layout,  equipment  speci¬ 
fications  and  operating  procedures  encompas¬ 
sing  dispatch  through  mailroom. 

BEN  MARK 

Newspaper  Production  Consultants 
4018  Goldenrod  Dr 
Colorado  Springs  CO  80907 
(303)  598-2087 


EDITORIAL  SERVICES 


STRINGER,  long  experience,  forChicago/vicin- 
ity  trade  shows;  report  fully  or  limited  to  fit 
readership.  Call/write  for  rates,  samples. 
FRANK  MARKS,  4940  East  End  Av.  Chicago  IL 
60615.  (312)  684-3124. 


FINANCIAL 


ASSOCIATED  with  newspapers  since  1957,  Al 
Bassett,  CPA,  Newspaper  Financial  Consul¬ 
tant,  Suite  600,  Texas  Commerce  Bank  Bid, 
Amarillo  TX  79109;  (806)  352-0601. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CT0000790949. 
Call  for  details.  Ink  Recovery  Sendee  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  sp^ification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


SMALL  NEWSPAPER  DESIGN  CONSULTANT. 
Bill  Meyer  Graphics,  3796  Bainbridge  Rd, 
Cleveland  Hts  OH  44118;  (216)  932-0256. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501 ; 
(816)  279-8567. 


REPRESENTATIVES 


REPRESENTATION  AVAILABLE— Tampa,  St 
Petersburg  and  Clearwater,  Florida.  Experi¬ 
enced  company.  PK  Anthony  Enterprises,  PO 
Drawer  Q,  St  Petersburg  FL  33731. 


STARTING  A  TMC  PROGRAM? 
DO  IT  RIGHT  THE  FIRST  TIME! 

Torget  Marketing  CommurVeations 
will  arxilyze  your  nxjiket,  recommend 
the  most  cost-efficient  dellvety  and 
show  you  how  to  do  it  ...  Right 
the  Hrst  Time! 

Save  valuable  time  arx]  money. 

Coll  the  TMC  Professionats  today 
at  Target  Marketing  Communicatiorrs. 
Stan  Cheren  -  (714)  556-4460. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  «  DARKROOM 

KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

LOG-E-FLO  LD-24BQ  24"  processor.  In  excel¬ 
lent  shape.  IW  years  old.  Not  in  use  last  6 
months  because  of  Profax  system.  $8(XX).  Box 
2895,  Editor  &  Publisher. 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 

New,  super  designs  surpass  all 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  char^,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 

ACCOUNTS  RECEIVABLE  SYSTEM 
Developed  by  a  multi-faceted  publisher  to 
handle  all  typ^  of  receivables  from  invoicing  to 
statement  generation.  Fully  capable  with  our 
general  ledger,  payroll  and  accounts  payable 
programs.  Sales  analysis,  aging  and  senrice 
charge  calculations  are  all  supported.  Requires 
radio  shack  model  to  equipment.  Programs  can 
be  modified  to  meet  your  needs  and  size  re¬ 
quirements.  For  further  information  contact 
Bob  Melcher,  1303  Mary  Jane,  Memphis  TN 
38116;  (901)  396-1444. 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,0(X)  to  lOO.OCX).  Call  collect 
for  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

SMALL  DAILIES  AND  WEEKLIES 

Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,(X)0  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 

Display  Receivables 

Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
COS,  Inc.  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

COMPUTERS 

IBM  S/32  Computer  for  sale,  24K,  14  mega¬ 
bytes  disk.  120  CPS  printer  with  accounts  re¬ 
ceivable  and  ABC  circulation  programs.  $20M. 
On  IBM  maintanence  contract.  FOB  (iailup. 
(505)  863-6811  Bob  Zollinger. 

MAILROOM 

AVAILABLE  IMMEDIATELY 

251  Sta-Hi  (Xiunter  Stacker,  extra  set  of  prog¬ 
ram  cards  and  spare  parts.  Sheridan  fold  first 
delivery  beds.  Will  fit  all  models  old  or  new.  Box 
2805,  Editor  &  Publisher. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


W*  mev*  machliMry! 
RAP  CLASSIFIEDS 
(212)  7S2-70S3 


EQUIPMENT  A  SUPPLIES 


MAILROOM 


ADDRESSOGRAPH  EQUIPMENT.  Includes  ; 
addresser,  platemaker,  frames,  plates,  rib-  | 
bons,  large  frame  file  cabinet.  3  small 
cabinets.  Excellent  condition.  Maintained 
underserviceagreement.  $1400,  orbestoffer.  ! 
Carteret  OxinW  News-Times,  Morehead  City  \ 
NC;  (919)  726-7081. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Oabtree  convert  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CHESIRE  for  newspapers  and  magazines. 
Addressograph  and  Elliot  machines.  2  Iteks  ' 
18x24and  20x24.  ATF chief  17V4X22V4.  Cur-  I 
tis,  (202)  628-5696. _  j 

MULLER  AND  MARTINI  Model  227E,  2  into  1  ! 
inserter  for  sale.  Excellent  condition.  New  cost  : 
$47,500,  your  cost  $29,950.  For  information  | 
call  Obie  Lee  (713)  526-2693.  | 

SHERIDAN  48P  INSERTER  with  complete  ; 
conveyor  connection.  Excellent  condition.  ' 
Available  immediately.Spare  parts  included.  \ 
2  Sta-Hi  257  counter  stackers  In  excellent  con-  i 
dition,  4  years  old.  Available  immediately.  I 
Sta-Hi  251  counter  stacker  with  spare  parts.  ! 
Sheridan  24P  inserter  with  handfly  table.  i 
Guilmont  quarter-folder.  Excellent  condition,  i 
Graphic  Management  Associates  Inc. 

1 1  Main  St,  Southboro  MA  01772  I 
(617)  481-8562  I 


MISCELLANEOUS 


ELECTRONIC  NEWSPAPER— Less  than  ; 
$5000  starts  your  newspaper  in  electronic  ! 
journalism  with  local  cable  tv  company.  For  i 
information  write  VISCOM,  PO  Box  1470,  Pitt¬ 
sfield  MA  01202.  \ 


PROTECT  AGAINST  WATER  DAMAGE.  Light¬ 
weight  plastic  newsprint  pallets  for  storage  of 
40-42  inch  diameter  rolls.  Designed  for  ease  of 
movement  and  storage — 6000  pound  capac¬ 
ity.  Will  send  for  $30  each.  200  available.  Call 
Don  Skaggs  (309)  829-9411. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes  | 
BEHRENS  Pulp  &  Paper  Corp  I 

3305  W  Warner,  Santa  Ana  CA  92704  \ 

(714)  556-7130  | 


NEWSPRINT — Specialties-colors-converting.  I 
David  F  Hoy-Paj^  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230,  I 
(602)  297-9976;  New  York  (2 1 2)  752-0558.  j 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  &  ! 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL  | 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


NEWSPRINT — Quick  delivery  special  pricing. 
We  can  supply  your  fill-in  requirements. 
Philadelphia  Papers  Inc  (215)  649-5400. 


PHOTOTYPESETTING 


SWITCHING  to  8600.  Have  three  editwriter 
7500s,  2  high  range,  1  low  range.  One  high 
range  for  immediate  possession,  others  avail¬ 
able  October  1981.  (505)  265-6401. 


FOR  SALE 

TWO  BRAND  NEW  APS^IOO’s 

ONE  WITH  MAG  TAPE  DRIVE 

NEVER  USED  IN  PRODUCTION 

PRICE  FOR  BOTH 
APS-5-100'sAND 
MAG  TAPE  DRIVE 

’200,000 

CALL  FOR  INDIVIDUAL  PRICES 
DICK  WALLACE  (714)  953-7705 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


FOR  SALE — 2  brand  new  APS-5-lOO’s.  1  with 
mag  tape  drive.  Never  used  in  production.  Price 
for  both  APS-5-lOO's  and  mag  tape  drive 
$2(X),000.  Call  for  individual  prices:  Dick  Wal¬ 
lace  (714)  953-7705. 


HARRIS  FOTOTRONIC  7AOO  phototypesetter. 
On-line  processor  dryer;  dual  disc  drive;  on-line 
interface;  expanded  font  storage.  Jerome 
Smith  or  Shawn  Harms.  Castle  Communica¬ 
tions  (815)  758-5484. 


3  MDT  350’s  with  format  option  and  MDR- 
works  on  any  (Xj  Photo  Unit  with  tape  input. 
Call  or  write  Graph-X,  Inc,  17  Bucknell  Ct, 
Bethlehem  PA  18015;  (215)  867-2002. 


MERGER  of  two  weekly  newspaper  groups 
makes  this  Systems  Integrators  news/display/ 
classified  advertising  front-end  system  sur¬ 
plus.  Sll  system  22  includes  twoCKj'sand  two 
veu's  for  complete  redundancy,  and  Texas  In¬ 
struments  printer  for  reports  and  classified  bil¬ 
lings;  20  terminals  and  4  Teleram  PIB^  re¬ 
mote  terminals.  Purchased  in  June  1979  and 
updated  with  2  new  80  megabyte  drives  in  June 
1981.  Oiginal  cost  $3()0,000,  can  be  had 
now  for  %n0,000.  Can  be  seen  in  operation 
during  the  next  2  weeks.  Also  for  sale.  Compug- 
raphic  IV  TG  (Xjmpuwriter,  S/N  4824  with 
cards;  Compugraphic  RCPIOI  processor.  S/N 
910690,  model  58197;  Compugraphic  2750 
editing  terminal,  S/N  03202;  (lompugraphic 
7900  terminal;  Harris  1256  Microster,  1 
megabyte,  S/N  ME0009;  Harris  multi-ptexer 
interface,  S/N  MU00561;  Compugraphic 
2961  typesetter;  2  Compugraphic  7200  head¬ 
liners;  2  Photon  Mark  II  type^tters.  Beacon- 
Minute  Man  Corp.  Acton  MA.  Please  call  (617) 
263-3761  and  ask  for  Joseph  Stuart  or  Lou 
McGrew. 


ONE  SYSTEMS— Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 


PHOTOTYPESETTING  EQUIPMENT.  Buy  & 
Sell.  10%  commission — our  only  fee.  Jeff  or 
Bob  Weber  (216)  729-2858. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 
PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  tor 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


GOSS  SUBURBAN— Urbanite  roll  stand.  4- 
positkm,  2  high.  Brass  bushing  style.  $50(X). 
Call  Sid  Simon  (215)  365-1155. 


GOSS  SC  COMMUNITY 
6  units,  SC  Vs  /  Vx  folder,  40  HP,  new  1969. 
Operating  now;  available  September  1.  ONE/ 
Atlantic  (404)  321-3992. 


I  HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A.  6  units,  1973. 

Harris  V-15A,  add-on  units.  1977. 

Harris  845,  6  units.  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25.  W  and  Vs  folder. 

Goss  (Xxnmunity  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vk  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vk”,  45  VS". 

I  Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 
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EQUIPMENT  &  SUPPLIES 


2lVf!"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VISA. 

1  Gregg  imprinter. 

SunitVlSA. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 

GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


THE  WEB  SPECIALIST 

Goss  Community,  4  units,  1972. 

Goss  CXtmmumty  units,  1968-69-70-71. 

(kiss  Urbanite,  6  units,  2  3/C's. 

Harris  V25,  8  units,  2  JF25's,  1977. 

Harris  V22,  4  units,  JFl,  2  MEG 
autosplicers,  1969. 

Harris  VISA,  6  units,  JF7,  1978. 

Color  King,  6  units,  KJ,  1978. 

Gre«  sheeter,  2  webs,  22V4". 

Butler  autosplicers,  3. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

1—8  UNIT  HOE  COLORMATIC,  2244"  cutoff, 
single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  (kilormatic,  224'4"  cutoff, 
double  3:2  folder. 

2— 18  unit  Hoe  Color  Convertible  presses, 
224'4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2 — 8  unit  (k>ss  Mark  I  presses,  22^4"  cutoff, 
automatic  pasters. 

1—6  unit  Goss  Mark  I  press,  22V4’'  cutoff, 
automatic  pasters.  In  warehouse — save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


GOSS  URBANITE 
AVAILABLE 
JANUARY  1982 

1 1  units  (5  stacked)  -  9  (2  arm)  auto¬ 
matic  reel  stands  (substructure)  - 
foider  -  upper  former  -  22^4' '  cutoff  - 
direct  print  couples  -  2  (150  HP) 
drive  motors  -  Vi  foider. 

May  be  seen  in  operation 
$2,000,000  U.S.  -  As  is,  where  is 
Edmonton  Sun 
9450  50th  St 

Edmonton,  Alberta,  CANADA 
I  (403)468-5111 

Al  Jack 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

INLAND  OF  KANSAS  CITY 
4  unit  Vanguard  web  offset  press. 

3  unit  V15A  web  offset  press  with  Vi  and 
Vk  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  reconditioned,  available  for 
immediate  delivery.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg.  1976,  available  Fall,  1981. 

4  unit  Goss  Community  web  offset  press. 

6  unit  Goss  Urbanite  web  offset  press,  SN 

U892,  Mfg.  1971,  available  now. 

6  unit  Goss  Urbanite  web  offset  press, 

SN  U640.  Mfg  1968,  used  to  produce 
15,0000  daily,  available  now. 

AUXILIARY  ITEMS 
1  MSI  counter  stacker. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 

LETTERPRESS'INK  Dentist  System,  40  units, 
good  condition.  Los  Angeles  T imes  (213)  972- 
5186. 

5  &  H  COMBO  FOLDER,  45V7  x  36-digest,  Vk 
fold,  tabloid  products,  up  to  4  webs.  1250 
FPM,  currently  on  Urbanite.  Len  Thomas  (313) 
921-4560. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press:  portable  ink  fountains:  2  Cline  reels  and 
pasters:  Goss  single  width  balloon:  104A  coun¬ 
ter  stacker:  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 

WANTED  TO  BUY 


HELP  WANTED. 


Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

HOPPER  LOADERS 
for  Sheridan  48P  or  72P  inserters. 
Contact  Box  2698,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER 
BUNN  TYING  MACHINE 
for  daily  newspaper  operation 
Reply  to  Box  2695,  Editor  &  Publisher 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER, 

NEED 

100  COIN  OPERATED  NEWS  RACKS 
GOOD  CONDITION 

REPLY  BOX  2830,  EDITOR  &  PUBLISHER 
WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  1 3  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  ^rs,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pKk,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200, 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


WANTED  TO  BUY— Mergenthaler  303-TC24 
typesetter  in  operating  condition.  Contact  Tho¬ 
mas  J  Parry.  Production  Manager,  The  Daily 
News,  (717)  272-5611. 


JOURNALISM 

Regular  full-time  position  available  September 
1981  with  specialty  in  advertising  to  head  up 
advertising  sequence  with  goal  of  reaching 
accreditation  for  advertising  sequence. 
Teaching  assignment  will  include  12  hours  of 
courses  in  advertising  and  related  courses. 
Must  keep  abreast  of  scholarly  and  professional 
developments  and  incorporate  into  teaching 
Master's  degree  plus  30  semester  hours  ando 
yrars  experience  in  advertising  work  required. 
Rank  and  salary  dependent  upon  qualifica¬ 
tions.  Send  resume  to  Dr  Mark  Popovich,  Chair¬ 
man,  Department  of  Journalism,  Ball  State 
University,  Muncie  IN  47306.  Applications 
must  be  post  marked  by  August  26, 1981.  Ball 
State  University  practices  equal  opportunity  in 
education  and  employment. 

ADMINISTRATIVE 

CHIEF  EXECUTIVE  for  8000  daily  in  beautiful 
southeastern  Pennsylvania  owned  by  major 
group.  Tough  assignment,  good  pay.  Be  ready 
to  produce  results.  Write  PO  Box  71,  Ardmore 
PA  19003. _ 

GENERAL  MANAGER  for  5000  semi-weekly 
and  4000  weekly.  Zone  5.  Ad  background  and 
people  management  experience  a  must.  Ex¬ 
pected  to  double  as  ad  manager  and  handle  ad 
accounts,  (kimpensation  to  $35,000  and  stock 
ownership  possible.  Looking  for  stable  shirt¬ 
sleeves  entrepeneur  type  business  person  who 
want  himself/herself  and  his/her  net  worth  to 
grow  with  our  fast  growing  group.  Reply  in  con¬ 
fidence  to  Box  2912,  Editor  &  Publisher  with 
resume  and  salary  history. 

PROGRESSIVE  SOUTHEAST  publishing  firm 
looking  for  general  manager  candidates  from  ad 
manager  ranks.  We're  an  expanding  group  of 
shopping  guides  in  need  of  added  talent.  You'll 
have  bottom  line  responsibility  in  a  highly  com¬ 
petitive  environment.  Must  be  well  organized 
and  a  self  starter.  We  offer  healthy  base  pay. 
excellent  bonus,  car  allowance,  benefits.  Send 
full  details  of  yourself,  work  and  personal  his¬ 
tory  to  Box  2898,  Editor  &  Publisher  if  you 
thrive  on  hard  work,  join  us  in  the  Sunbelt. 

RURAL/SUBURBAN  newspaper  with  over 
100,000  circulation  in  Zone  5  is  looking  for  a 
growth  oriented  general  manager.  Must  be 
sharp  salesperson  with  ability  to  manage,  hire, 
train  and  develop  staff  of  14  covering  11  re- 

fional  sales  offices.  Please  send  resume  to  Box 
885,  Editor  &  Publisher. 

WANTED:  General  manager  with  strong  adver¬ 
tising  and  circulation  background  for  Zone  5 
daily,  circulation  under  7000.  We  offer  a  retire¬ 
ment  program  and  excellent  fringe  package. 
Salary  and  bonus  arrangements  will  be  discus¬ 
sed  upon  interview.  Write  to  Box  2894,  Editor 
&  Publisher. 

WE  NEED  A  GENERAL  MANAGER  for  a  Mid- 
west  daily  and  weekly  shopper,  under  10,000 
circulation. 

This  position  involves  the  total  management  of 
the  newspaper  and  requires  understanding  and 
experience  in  all  departments.  Previous  assis¬ 
tant  general  maneership  or  equivalent,  a  must. 
If  you  are  looking  for  an  excellent  opportunity  at 
a  challenging  position  and  have  the  years  of 
experience  we  require,  please  apply  im- 
m^iately.  Send  resume  and  relevant  informa¬ 
tion  to  Box  2938,  Editor  &  Publisher. 


_ ADVERTISING _ 

AD  DIRECTOR  POSITION  available  at  Edmond 
(Oklahoma)  Evening  Sun.  Booming  growth  in 
upscale  Sunbelt  area.  Quality  newspaper  with 
modern  direction  in  beautiful,  friendly  town. 
Ed  Livermore,  Jr,  (405)  341-2121. 


_ ADVERTISING _ 

AD  SALES  PEOPLE  for  beautiful  valley  com¬ 
munity  in  Wyoming.  Award-winning  5000  cir¬ 
culation,  twice  weAly  will  have  two  openings  in 
August.  Send  resume  to  Mark  Raymond, 
Wyoming  State  Journal,  Box  J,  Lander  WY 
82520. 

ADVERTISING  SALES 

Small  daily-TMC/shopper.  2-4  years  experi¬ 
ence  preferred.  Good  base  plus  commission  for 
mid-teens  earnings.  Apply  JW  Nelson,  Ad 
Director,  Daily  Gate  City,  1(J16  Main,  Keokuk 
lA  52632.  (319)  524-8300.  Call  toll  free  from 
Iowa,  (800)  472-6003,  from  states  touching 
Iowa  (800)  553-7082. 

ADVERTISING  MANAGER 
Upper  Midwestern  12,000  daily  with  TMC  is 
seeking  an  advertising  manager  to  lead  our  ad 
department  by  example  and  hands-on  lead¬ 
ership.  You  must  have  the  ability  to  motivate  a 
youthful  staff  in  a  competitive  market.  If  you 
have  management  experience  or  are  presently 
an  advertising  salesperson  with  a  minimum  of 
five  years  experience  and  ambition  to  soar  with 
a  growing  company,  send  your  resume  and  sal¬ 
ary  history  to  Box  2877,  Editor  &  Publisher 
today! 

ADVERTISING  SALES  REP  wanted  for  daily 
newspaper.  Applicants  must  show  3  years  ex¬ 
perience,  preferably  in  print  sales.  Send  re¬ 
sume  and  salary  r^uirements  to:  Personnel 
Manager,  Daily  Camera,  PO  Box  591,  Boulder 
CO  80306. 

ADVERTISING  SALES  JOB  open  in  Florida  for 
experienced  self-starter  with  lots  of  good  ideas. 
Salary  or  commission.  Send  full  resume  to  Box 
2896,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER  TRAINEE. 
The  Daily  World,  a  6  day  15,000  circulation 
daily,  in  Opelousas,  Louisiana  is  seeking  an 
experienced  advertising  sales  person/manage¬ 
ment  trainee.  Good  opportunity  for  advance¬ 
ment.  Full  benefits.  Send  resume  to  the  Daily 
World,  PO  Box  1179,  Opelousas  U  70570  or 
call  (318)  942-4971.  Will  Pitre,  Advertising 
Director. 

CLASSIFIED  TELEPHONE  SALES  MANAGER 
Join  a  growing  80,000  daily  with  career  oppor¬ 
tunity.  Manage  entire  phone  department, 
voluntary  and  contract.  Department  status  re¬ 
ports  directly  to  ad  director.  Must  be  creative, 
self-starter,  experienced  administrator,  moti¬ 
vator  and  trainer.  Excellent  salary,  bonuse 
plan,  all  fringes.  Department  to  be  expanded. 
Right  person  should  earn  mid  to  high  twenties 
and  more.  Send  resume  to  Box  2924,  Editor  & 
Publisher.  Include  background  experience  and 
qualifications. 

CLASSIFIED  MANAGER,  northern  Zone  9,  7 
paper  suburban  twice  weekly,  over  90,000  cir¬ 
culation.  Seeking  experienced  classified  man¬ 
ager  who  seeks  i^allenge,  loves  a  competitive 
market,  goal  oriented,  born  achiever  with  track 
record  of  success.  Person  who  can  assemble, 
train,  motivate  a  result  oriented  sales  team. 
Your  abilities  with  our  tremendous  growth 
situation  makes  an  excellent  opportunity  for 
the  right  person.  Box  2928,  Editor  &  Publisher. 

DISPLAY  SALES  MANAGER  for  expanding 
TMC  weekly  shopper  (Zone  3).  Applicants  must 
have  demonstrated  ability  in  salestraining,  em¬ 
ployee  motivation  and  proven  track  record  in  a 
competitive  market.  Major  company  affiliation 
and  benefits.  Forward  resume  including  salary 
requirements  in  confidence  to  Box  2926,  Edi¬ 
tor  &  Publisher. 

DISPLAY  AD  SALES  POSITION  available  on 
19,000  daily  circulation  newspaper  in  central 
Pennsylvania.  Salary  and  commission.  Write 
Box  2942,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

For  40,000  combination  Am-PM  daily  and  Sunday 
in  excellent  market. 

Qualifications 

•  Advertising  Experience 

•  People  Management 

•  Relocate  into  Top  Management 

•  Promotion  and  Market  Knowledge 

Send  resume  to  Publisher,  The  News  &  Advance, 
PO  Box  10129,  Lynchburg  VA  24506. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  sales  consultant  for  community 
newspaper  in  New  Hampshire.  Commuting  dis¬ 
tance  to  all  sports  and  cultural  activities.  Must 
have  proven  record  in  sales.  We've  won  awards 
and  we  re  Rowing.  Send  a  complete  resume. 
Compensation  open  tor  discussion.  Write  Box 
2932,  Editor  &  Publisher. 

ADVERTISING 

SALES 

MANAGER 

Weekly  California  newspaper  chain  seeks  dyna¬ 
mic  sales  manager  to  lead  staff  of  12  in  com¬ 
petitive  market.  Strong  in  sales  and  sales  man¬ 
agement.  Excellent  salary  plus  bonuses,  liberal 
benefit  package  including  profit  sharing.  Send 
resume  including  salary  history  to  Box  2937, 
Editor  &  Publisher. 

ADVERTISING  MANAGER 
We're  an  award-winning  daily  in  a  recession- 
resistant  Midwestern  community.  We're  seek¬ 
ing  new  top  management  for  our  advertising 
department.  We  want  someone  who  can  edu¬ 
cate,  motivate  or  terminate — whatever  the  indi¬ 
vidual  situations  require — members  of  an  staff 
who  have  become  complacent  under  their  cur¬ 
rent  leadership.  Our  ownership  of  other  media 
and  properties  offers  unusual  possibilities  in 
the  future  for  the  person  selected  for  this  job. 
Tell  us  succinctly  why  you're  the  one  for  us. 
Send  your  references  and  salary  history,  in  con¬ 
fidence,  with  your  reply  to  Box  2939,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  for  S-weekly  group. 
Circulation  up  55%  since  1980.  Need  go- 
getter  to  lead  staff  of  5  to  similar  ad  record.  H 
Meserve,  Publisher,  Taconic  Press,  PO  Box 
316,  Millbrook  NY  12545:  (914)  677-8241. 

ADVERTISING  DIRECTOR 
Outstanding  opportunity  in  Zone  4  over  20,000 
circulation  independent  daily  for  polished  pro¬ 
fessional  advertising  sales  manager.  Require 
minimum  of  5  years  overall  advertising  sales 
experience  in  publishing  industry  with  at  least 
2  years  in  management  function.  Ideal  candi¬ 
dates  will  be  self-starting,  creative  and  enjoy 
participating  in  a  team  atmosphere  that  will 
provide  a  challenge.  Please  send  resume  in 
confidence  to  Consultants  to  Management, 
1800  St  James  PI,  Suite  216,  Houston  T)( 
77056  or  call  collect  (713)  621-0474. 

ADVERTISING  SALES 

Retail  and  classified  sales  positions  available 
in  dynamic  northern  New  Jersey  daily  newspap¬ 
er.  Advertising  sales  experience  required.  Ex¬ 
ceptional  salary,  benefits,  incentive  program. 
C^ii  Richard  Cook,  Daily  Journal,  Elizabeth  NJ, 
(201)  354-5000. 

ADVERTISING  MANAGER— Immediate  open¬ 
ing  in  sunny  southern  California.  Individual 
must  be  aggressive,  innovative  leader  able  to 
direct  sales  staff  of  2  dailies  and  4  weeklies  in 
competitive  market.  Excellent  compensation 
package.  Call  collect  (213)  244-1130. 

REAL  ESTATE  SPECIALIST 
Wyoming's  largest  newspaper  has  an  opening 
in  display  advertising  sales  for  an  aggressive, 
self-starting  individual  with  experience  in  sell¬ 
ing  ads  to  real  estate  companies.  Growth  mar¬ 
ket.  Great  company  benefits.  Pay-commission 
plus  special  bonuses.  Contact  Bob  Marshall, 
Casper  Star  Tribune,  PO  Box  80,  Casper  WY 
82602;  (307)  237-8451. 

RETAIL  ADVERTISING  MANAGER  tor  The  Dai- 
ly  Texan — student  newspaper  of  The  University 
of  Texas  at  Austin.  The  successrul  applicant 
will  be  capable  of  management  of  a  display 
advertising  student-staff  (comprised  of  up  to 
20  persons),  including  training  and  sales 
motivation.  Newspaper  advertising  sales  ex¬ 
perience  and  bachelor's  degree  required .  Start¬ 
ing  salary  from  $14,424  to  $18,864,  depend¬ 
ing  upon  experience  and  qualifications.  Posi¬ 
tion  available  October  1.  Apply  at  Office  of 
Personnel  Services  and  Employee  Relations, 
The  University  of  Texas  at  Austin,  PO  Box  V, 
Austin  TX  78712;  (512)  471-3656.  An  equal 
opporunity/affirmative  action  employer. 

SALESPERSON  needed  tor  independently 
owned  northern  Ohio  group.  Our  employees 
know  of  this  ad.  Apply  by  resume  to  Box  2958, 
Editor  &  Publisher. 

THE  YPSILANTI  PRESS,  a  Harte-Hanks  Com- 
munications  newspaper  located  25  miles  west 
of  Detroit,  has  an  immediate  opening  for  a  retail 
advertising  manager.  The  person  hired  will  su¬ 
pervise  a  highly  experienced  professional  staff 
of  9,  putting  out  a  i7,(X)0,  7-day  paper,  a  TMC 
and  a  tv  magazine.  Previous  experience  in 
advertising  sales  and  management  necessary 
and  exposure  to  a  competitive  market  a  plus. 
Contact  Lou  Alexander,  (313)  482-20(>0  or 
send  a  resume  to  The  Press,  20  E  Michigan, 
Ypsilanti  Ml  48197. 


HELP  WANTED 


CIRCULATION 


CIRCULATION 

The  Port  Arthur  News,  a  division  of  Ojx  Enter¬ 
prises,  is  seeking  a  city  circulation  manager.  As 
part  of  a  young  mana^ment  team,  you  will  be 
responsible  for  managing  one  half  of  the  cir¬ 
culation  department.  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Competitive  salary  and  benefits  plus  a  good 
career  opportunity.  Send  resume  to:  Michael 
Laosa,  PO  Box  789,  Port  Arthur  TX  77640. 

CIRCULATION  MANAGER 
30,0(X)  central  Zone  5  7-day  AM  and  PM.  Be  a 
part  of  total  re-organization  with  news  circula¬ 
tion  computers.  Excellent  opportunity  with  a 
qualtiy  newspaper.  This  position  reports  to  cir¬ 
culation  director.  Send  resume  and  cover  letter 
to  Box  2796,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  small  newspaper 
group  in  Zone  6.  south  of  Houston.  5-day  AM 
daily,  3  weeklies,  2  shoppers.  Good  salary, 
bonuses,  fringe  benefits,  ^nd  resume,  with 
references,  to  The  Citizen,  PO  Box  57907, 
Webster  TX  77598. 

CIRCULATION  MANAGER  for  Monday-Friday 
daily  65  miles  south  of  St  Louis.  Beautiful  area. 
Member  Scripps  League  Newspapers.  Phone 
(314)  431-2()10  for  John  Shields.  Write  Box  A, 
Flat  River  MO  63601. 

CIRCULATION  DIRECTOR 
Outstanding  opportunity  in  Zone  4  over  20,000 
circulation  independent  daily  for  aggressive 
professional.  Require  minimum  of  5  years  cir¬ 
culation  experience  with  at  least  2  years  in 
management  function.  Ideal  candidates  will  be 
self-starting,  innovative  and  enjoy  participation 
in  a  team  atmosphere  that  will  provide  chal¬ 
lenge.  Please  send  resume  in  confidence  to 
Consultants  to  Management,  1800  St  James 
PI,  Suite  216,  Houston  TX  77056  or  call  col¬ 
lect  (713)  621-0475. 

CIRCULATION  MANAGER  for  7  day,  10,000 
circulation  paper  in  Illinois.  Experience  in  sales 
contests,  crewing  and  motor  routes  necessary. 
Good  salary,  bonus  and  benefits.  Send  letter 
and  resume  to  Box  2950,  Editor  &  Publisher. 


DIVISION  CIRCULATION  MANAGER 
The  ^lumbus,  Ohio  Dispatch  has  an  opening 
for  a  division  circulation  manager  to  direct  and 
supenrise  the  day  to  day  operations  of  district 
managers  within  a  city  division  zone.  Position 
has  responsibility  for  sales,  sen/ice,  and  collec¬ 
tion  within  the  division  area.  We  are  looking  for 
an  individual  with  excellent  communication 
skills  and  good  analytical/problem-solving  abi¬ 
lities,  as  well  as  five  years  circulation  experi¬ 
ence,  preferably  at  the  district  or  division  man¬ 
ager  level.  Prefer  supenrisory  experience  in  a 
union  environment.  Equivalent  combination  of 
education,  training  and  experience  will  be  con¬ 
sidered.  The  Columbus  Dispatch  is  a  progres¬ 
sive,  growing  organization  that  offers  an  excel¬ 
lent  starting  salary  and  an  outstanding  benefits 
package.  Please  submit  resume,  references, 
and  salary  history  in  confidence  to  P  Krivda, 
The  Dispatch  Printing  Co,  Department  of  Em¬ 
ployee  and  Labor  Relations,  34  S  Third  St, 
Columbus  OH  43216. 

EXPERIENCED  CIRCULATION  MANAGER 
wanted  by  4000-circulation  5  day  daily  in 
Arkansas.  (Xintact  Orville  Richolson,  Daily  In¬ 
dependent,  Newport  AR  72112;  phone  (501) 
523-5855. 


DATA  PROCESSING 

SYSTEMS  MANAGER— Western  Colorado  daily 
in  growing  market  has  a  newly  created  opening 
for  a  systems  manager  experienced  in  circula¬ 
tion,  business  and  production.  Position  re¬ 
quires  ability  to  communicate  at  various  tech¬ 
nical  and  professional  levels.  DEC  experience 
desired.  Excellent  benefits  with  salary  com¬ 
mensurate  with  experience.  Send  resume,  in¬ 
clude  salary  requirements  to  Box  2913,  Editor 
&  Publisher. 


ASSISTANT  NEWS  (layout)  editor  by  competi¬ 
tive  Florida  metro.  Must  be  strong  on  editing, 
visual  packaging/layout,  graphics  use.  Experi¬ 
ence  required.  Send  tearsheets,  resume,  refer¬ 
ences  to  Box  2920,  Editor  &  Publisher. 

COPY  EDITOR  to  27,000  daily  in  heart  of 
Texas.  Prefer  someone  from  Zone  6.  Emphasis 
on  good  spelling  and  interest  in  national/re¬ 
gional  news.  Also  have  opening  for  experienced 
reporter.  Contact  Dave  Hardin,  TEMPLE  DAILY 
TELEGRAM,  PO  Box  868,  Temple  TX  76503; 
(817)  778-4444. 


HELP  WANTED 


ASSOCIATE  EDITOR-HEALTH 
Fast  growing  national  health  magazine  group 
based  in  Southeast  needs  a  solid,  creative  edi¬ 
tor  to  conceptualize,  assign,  and  edit  freelance 
material  for  health  and  family-centered  pub¬ 
lications.  Seeking  either  health  specialist  or 
strong  generalist  with  health  interest.  Must 
have  three  to  four  years  editorial  experience 
and  ability  to  work  well  in  collaborative,  coop¬ 
erative  environment.  Competitive  salary  com¬ 
mensurate  with  experience.  Relocation  ex¬ 
penses  paid.  Send  resume  and  samples  in  con¬ 
fidence  to  13-30  Corp,  Box  2923,  Editor  & 
Publisher. 

ASSISTANT  MANAGING  EDITOR  for  suburban 
community  newspaper  in  rapid  growth  quality 
living  area.  Zone  8.  Management,  layout,  writ¬ 
ing  ^ills,  VDT  experience.  Good  future,  salary, 
and  fresh  start  with  a  people  company.  Send 
resume  to  Box  2870,  Editor  &  Publisher. 

COPY  EDITOR— The  Times-Picayune/The 
States-ltem  in  New  Orleans  is  seeking  an  ex¬ 
perienced  copy  editor  who  is  a  skillful  and  liter¬ 
ate  editor,  a  writer  of  lively  and  accurate  head¬ 
lines  and  familiar  with  VDT's.  A  minimum  of 
two  years  experience  is  preferred.  Send  full 
resume  to  Personnel  Director,  The  Times- 
Picayune  Publishing  Corp,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  opportunity 
employer  M/F. 


COPY  EDITORS  i 

Tough  editors  for  Gulf  Coast  Florida  daily  (cir-  { 
culation  40,(X)0).  La^t  experience  prefer¬ 
red.  Resume  to  Paul  Carty,  301  S  Myrtle  Av,  I 
Clearwater  FL  33517.  | 

COPY  EDITOR-  Proven  professional  with  excel¬ 
lent  layout  and  language  skills.  We  offer  re-  I 
warding  opportunity  on  30,  (XX)  circulation  dai-  I 
ly  in  frienty  university  town  in  Zone  4.  Send 
resume  to  Box  2882,  Editor  &  Publisher. 


COPY  EDITOR  I 

Newport  Beach,  California 

Registered  Representative,  the  only  national 
magazine  for  stockbrokers,  seeks  copy  editor  to 
edit  stories  and  interviews.  Opportunity  to  also 
do  some  original  articles.  Ideal  candidate  is  top 
journalism  grad  with  one  or  two  years  newspap¬ 
er  or  magazine  experience.  Send  resume  and 
samples  of  work  in  strictest  confidence  to: 

Plaza  Publishing  Company 
4320  Campus  Drive 
Newport  Beach  CA  92660 

COPY  EDITOR/REPORTER— Wolfe  Publica- 
tions  Inc  a  group  of  7  weekly  newspapers  serv¬ 
ing  Monroe  (tounty.  New  York  is  looking  for  a 
copy  editor  who  wants  to  do  some  writing  in 
addition  to  editing  copy  and  writing  headlines. 

1  to  2  years  experience  reporting/editing  neces¬ 
sary.  Send  resume  and  3  clips  to  Personnel 
Director,  Wolfe  Publications  Inc,  4  S  Main  St, 
Pittsford  NY  14534. 

COPY  EDITOR  for  East  Coast  medium  sized 
daily.  Editing,  headline  writing,  good  layouts 
required.  D^  experience  manadatory.  Write 
Box  2955,  Editor  &  Publisher. 

COPY  EDITOR 

Zone  4  daily  seeking  competent  copy  editor. 
Editing,  page  layout/design,  and  reporting  ex¬ 
perience  essential.  VDT  experience  preferred. 
Send  resume  and  salary  requirements  to  Box 
2956,  Editor  &  Publisher. 


HELP  WANTED 


COPY  EDITOR 


Immediate  opening  on  quality-conscious  daily. 
"Universal  desk"  organization.  VDT  system. 
Requires  degree  and  one  year  experience  (paid 
internships  and  school  publication  experience 
may  be  included).  Position  requires  an  orga¬ 
nized  person  who  will  use  demonstrated  lay^ 
and  copy  editing  skills  to  flourish  in  a  fast 
paces,  challenging  environment.  To  apply  send 
resume  and  sample  to  Jane  Walker.  Empicm 
Services  Manager.  Telegraph  Herald.  PO  Box 
688,  Debuque  lA  52001. 

ENTRY-LEVEL  REPORTER/salesperson 
trainee  needed  for  Zone  5  community  news¬ 
paper.  If  you  can  spell,  type,  write  with  high 
competence  and  hawabilitotorisetotopman- 
aeeiTient,  we'd  like  to  hear  from  you.  Write  Box 
2737,  Editor  &  Publisher. 

EDITOR  wanted  for  award-winning  weekly  (The 
Catholic  Bulletin,  founded  1911.  official  paper 
ofthe  Archdiocese  of  Saint  Paul  and  Minneapo¬ 
lis),  weekly  circulation  56,000,  position  avail¬ 
able  August  6.  1982.  Send  resume,  clips,  sal¬ 
ary  history  to: 

Rev  Thomas  E  Ctomber,  CSP,  Publisher,  1201 
5th  St.  SE.  Minneapolis  MN  55414. 

EDITORIAL  WRITER  for  mid-size  7-day  AM 
with  moderate  views.  Attract  maximum  read¬ 
ership  with  concise  editorials  and  attractive 
page  layout.  Abreast  of  current  events,  concern 
about  community  problems.  Imaginative  and 
outgoing.  Salary  open.  Send  resume  to  The 
Johnstown  Tribune-Democrat,  Personnel  Man¬ 
ager.  425  Locust  St.  Johnstown  PA  15901. 

EDITOR  wanted  for  diocesan  weekly.  Must 
know  pulse  of  contemporary  Catholic  church 
and  have  trainingand  experience  in  journalism. 
Send  resume  to:  The  North  Carolina  Catholic. 

I  300  Cardinal  Gibbons  Dr.  Raliegh  NC  27606. 

EDITOR/WRITER  with  strong  background  in  fi¬ 
nance  and  economics  sought  as  assistant  edi¬ 
tor  of  International  Monetary  Fund's  twice- 
monthly  IMF  Survey.  At  least  5  years'  experi¬ 
ence  r^uired;  training  in  economics,  know¬ 
ledge  of  French  or  Spanish  desirable,  in  arldi- 
tion  to  fluent  English  skills.  Opening  available 
October  1 .  Salary  depends  on  experience.  Rep¬ 
ly  to  Luc  Van  der  Veken,  Room  6-401,  Interna¬ 
tional  Monetary  Fund,  Washington  DC  20431. 

E-YECUTIVE  EDITOR  to  take  charK  of  news- 
rrom  operations  at  60,000  Zone  2  daily/Sun- 
day.  (tompetitive  market  requires  man/woman 
with  10  years  experience  of  serving  the  reader. 
Box  2919,  Editor  &  Publisher. 


COMMUNICATIONS 

PROFESSIONAL 

WANTED:  Communications 
professional  with  at  least  2 
years  news  writing  experience 
for  high-technology  New  Eng¬ 
land  company.  Job  includes 
product  publicity,  press  rela¬ 
tions,  article  writing.  Know¬ 
ledge  of  computers  and  data 
processing  industry  a  plus. 
Send  resume,  writing  samples 
and  salary  requirements  to: 
Box  2945,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity 
employer  m/f. 


PITTSBURGH 

BUSINESS 

JOURNAL 

Is  now  interviewing  for  staff  posi¬ 
tions.  We  seek  expterienced  pro¬ 
fessional  business  writers  and  edi¬ 
tors.  We  also  seek  advertising 
s|3ace  sales  pteople  who  have  ex¬ 
perience  in  print  media  space 
sales,  and  we  need  offset  produc¬ 
tion  and  typesetting  personnel. 
We  will  commence  interviewing 
for  these  openings  the  week  of 
August  10  in  Pittsburgh  as  our 
office  ofjens.  Pittsburgh  Business 
journal  has  recently  been  ac¬ 
quired  by  Cordovan  Corporation, 
publishers  of  business  journals  in 
10  U.S.  cities.  We  are  a  subsidi¬ 
ary  of  The  E.W.  Scripps  Com¬ 
pany.  Resumes  may  be  sent  in 
confidence  to  Cordovan  Recruit¬ 
ing,  5314  Bingle  Road,  Houston 
TX  77092  or  you  may  call  Hous¬ 
ton  (713)  688-8811,  for  an  adv¬ 
ance  apf)ointment  to  be  inter¬ 
viewed  in  Pittsburgh.  Talk  to  Mike 
Weingart,  Billie  Funderburke,  or 
Nell  Gray. 
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HELP  WANTED 


ENERGETIC  REPORTER/PHOTOGRAPHER 
willing  to  work  up  to  responsibilities  of  editor. 
We  publish  3  issues  per  week  plus  free  shop¬ 
per.  Inquire  of  Gene  Gobczynski,  Times- 
Commoner,  120S  Broadway,  Salem  IL62881. 

EXPERIENCED  GOLF  WRITER  with  ability  to 
head  editorial  department  of  fast  growing  week¬ 
ly  industry  leader.  Florida.  Box  2953,  Editor  & 
Publisher. 

FEATURE  WRITER,  strong  on  lifestyle,  some 
editing  experience  helpful.  Send  samples  and 
resume  to  Editor.  Box  0,  Manchester  Herald, 
Manchester  CT  06040. 

FINANCIAL  EDITOR  to  head  staff  of  four,  on 
100,000  AM  daily.  More  than  ‘nuts  and  bolts' 
coverage  of  local  business  community.  Must  be 
strong  manager/administrator  as  well  as  good 
writer,  business  analyst.  Salary  negotiable,  but 
we're  looking  for  someone  who  can  ‘hit  the  floor 
running.'  Send  resume,  references  to  Ed  Hen- 
ninger.  The  Journal  Herald,  37  S  Ludlow  St, 
Da^on  OH  45401.  No  calls  please. 

GROWING,  quality-oriented  Zone  8  daily  needs 
a  well-organized  swing  copy  editor  who  can 
sharpen  local  copy,  produce  quality,  contem¬ 
porary  layouts,  write  bright,  informative  head¬ 
lines  and  help  train  a  young  writing  staff.  Send 
resume,  work  samples,  references  and  salary 
history  to  Box  2843,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  reporter,  night  shift, 
and  copy  editor,  day  or  night  shift,  needed  by 
top-quality,  medium-sized  Zone  5  daily.  Re¬ 
porting  job  requires  1-2  years  of  reporting  ex¬ 
perience.  with  strength  in  hard  news  coverage. 
Copy  editing  position  requires  experience  with 
VDT  system,  excellent  command  of  the  English 
language.  Reply  to  Box  2918,  Editor  &  Pub¬ 
lisher. 

HIGHLY  COMPETENT  editorial  manager  to  run 
office  of  private,  business-oriented  Zone  5  wire 
network.  Must  be  able  to  increase  client  list 
through  outside  selling,  handle  clients'  news 
releases  quickly  and  accurately.  Wire  senrice, 
VDT  background  and  pr  knowledge  extremely 
desirable.  Unique  growth  situation.  Salary 
commensurate  with  experience.  Reply  Box 
2803,  Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR  needed  im- 
mediately  for  100,000  daily.  Must  be  able  to 
move  quickly  into  slot  on  universal  desk,  hand¬ 
ling  local,  wire,  biz,  editorial,  feature  and 
sports  copy.  Send  resume,  references  to  Dave 
Wohifarth,  The  Journal  Herald,  37  S  Ludlow  St, 
Dayton  OH  45401.  No  calls  please. 

EDITOR 

Unusual  opportunity  for  top  position  on  signifi¬ 
cant  professional  magazine  senring  the  medical 
field.  Knowledge  of  and  experience  with  phar¬ 
maceutical  and  laboratory  areas  helpful. 
Opportunity  for  a  present  assistant  or  managing 
editor  to  move  up  to  this  number  one  position. 
Write  in  confidence.  Box  2925,  Editor  &  Pub¬ 
lisher. 


WANTED: 

I  MAGAZINE  EDITOR 

Experienced  journalist  who  is  con¬ 
cerned  about  media  issues  to  be¬ 
come  editor  of  The  Quill,  30,000- 
circulation  monthly  publication  of 
The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  Chica¬ 
go-based  editor  will  be  responsi¬ 
ble  for  total  editorial  product; 
must  be  able  to  write,  edit  copy, 
generate  ideas,  develop 
graphics,  recruit  authors,  under¬ 
stand  deadlines,  production  and 
budget.  Salary  commensurate 
with  experience.  Send  resume,  re¬ 
cent  work  samples,  references  to: 
Search  Committee,  Society  of 
Professional  Journalists,  840  N 
Lake  Shore  Dr,  Suite  801 ,  Chica¬ 
go  IL  60611.  Application  dead¬ 
line  is  September  11,  1981. 


HELP  WANTED 


IMMEDIATE  OPENING  fo  experienced  copy 
editor.  Send  resume,  references,  tearsheets 
and  salary  history  to  Ben  Wood,  ManagingEdi- 
tor  for  news.  Colorado  Springs  Gazette  Tele¬ 
graph,  PO  Box  1779,  Colorado  Springs  CO 


MAJOR  ROCKY  MOUNTAIN  DAILY.  Updating 
active  prospects  file  for  future  newsroom  open¬ 
ings.  Minimum  five  years  experience.  Send  re¬ 
sume,  salary  history,  references.  Box  2845, 
Editor  &  Publisher. 

MID-SIZED  Zone  5  daily  and  Sunday  seeks  No. 

2  supenrisor  for  city-regional  staff.  Will  assist 
city-regional  editor  in  planning,  coordinating, 
directing  reporter  and  bureau  coverage  of  prin¬ 
cipal  city  and  large  multi-county  zoned  area. 
Bachelor's  degree  and  reporting,  editing  and 
superv'^iory  experience  preferred.  Send  re¬ 
sume,  clips  and  salary  history  to  Box  2934, 
Editor  &  Publisher. 

MANAGING  EDITOR— 10,000  Zone  7  daily 
seeks  hard-nose  leader  and  teacher.  Individual 
must  anticipate  news  and  know  your  newspaper 
real  strength  is  lively,  local  news.  Send  resume, 
clips,  salary  to  Box  2935,  Editor  &  Publisher. 

MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced,  conservative  newsperson,  qualified 
to  manage 'a  22,000  plus  newspaper  in  its 
second  century,  although  modern  in  every  re¬ 
spect.  Would  be  expected  to  manage  and  direct 
staff  of  approximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Applications  to  John  E  Scott,  Editor, 
The  Anderson  Herald,  Box  1090,  Anderson  IN 
46016. 

MAJOR  NEWSPAPER  ASSOCIATION  seeks 
managing  executive  to  handle  editorial  and 
public  relations  fuctions.  Major  responsibilities 
include  planning,  writing,  editing  and  coordi¬ 
nating  association  magazines,  newsletters  and 
manuals.  Another  primary  responsibility  is  de¬ 
veloping  and  coordinating  public  relations 
programs.  Applicants  should  be  proven  self¬ 
starters,  detail  oriented,  with  strong  people 
skills.  Some  travel  involved  as  association  rep¬ 
resentative  but  no  relocation  necessary.  Excel¬ 
lent  compensation  and  benefits.  Send  resume 
to  Box  2941,  Editor  &  Publisher. 

REPORTER/SPORTSWRITER  wanted  to  till 
position  on  growing  Utah  semi-weekly.  General 
photography  skills  needed.  Would  have  plenty 
of  room  for  advancement.  Send  resume,  clips 
and  expected  salary  range  to  Sun  Advocate,  TO 
Box  X,  Price  UT  84501. 

STRINGERS  WANTED 
PART-TIME 

New  York  state  only.  Local  government  cover¬ 
age  for  major  bi-weekly.  Must  handle  camera, 
be  available  for  feature  assignments.  Send  re¬ 
sume,  territory  you  cover.  Box  2846,  Editor  & 
Publisher. 

SPORTS  EDITOR  for  award-winning  semi¬ 
weekly  newspaper  on  Texas  Gulf  Coast.  Photo¬ 
graphy,  layout  and  VDT  experience  helpful. 
Contact  Chris  Barbee  (713)  543-3363. 


HELP  WANTED 


NEW  EDTOR  sought  by  6-day,  14,000  PM.  Key 
position  entails  layout,  assignments,  some 
writing.  Opportunity  for  creative,  aggressive 
person.  Experience  mandatory.  Send  resume, 
salary  history,  samples  to:  Timothy  Zgonina, 
Daily  News,  Effingham  IL  62401.  | 

NORTHWEST  NEW  JERSEY  DAILY  seeks  per- 
son  with  supervisory  technical  experience  for 
second  in  command  position.  Good  news  judg¬ 
ment  a  must.  Send  resume,  salary  require¬ 
ments  to  Carol  Talley,  PO  Box  30,  Dover  NJ 
07801.  ! 

NEWS  EDITOR— We're  looking  for  someone  to 
guide  our  6-person  local  and  regional  staff. 
Good  layout  skills  required.  We  are  an  18,000 
PM  daily  serving  northwest  Illinois.  Send  re¬ 
sume  to  Saul  Shapiro,  Freeport  Journal- 
Standard,  PO  Box  330,  Freeport  IL  61032. 

NEWS  EDITOR — Take  charge  type  for  county 
seat  weekly.  Circulation  4000.  Write  Pub¬ 
lisher,  TO  Box  449,  Bay  Springs  MS  39422. 

NEWS  EDITOR  with  some  experience  for  5-day 
daily.  $11,440  to  start.  Vinita  Journal,  Vinita 
OK  74301. 

PHOTO  EDITOR — Experienced  photographer 
with  good  news  judgment  for  40,000  daily  in 
Zone  9.  Three  years  daily  newspaper  experi¬ 
ence,  able  to  work  well  with  staff  and  capable  of 
running  and  building  photo  department.  Send 
resume  and  references  to  Box  2936,  Editor  & 
Publisher. 

PRIZE-WINNING  PM  and  Sunday  daily,  9000 
circulation,  has  opening  for  wire  editor.  Jour¬ 
nalism  degree,  desk  experience  desired. 
Friendly  Mississippi  Delta  community.  Good 
hunting.  Good  fishing.  Good  living.  Contact: 
John  Emmerich,  (601)  453-5312,  Greenwood 
Commonwealth,  TO  Box  549,  Greenwood  MS 
38930. 


SPORTS  REPORTER  for  suburban  zoned  edi¬ 
tions  for  Pacific  Northwest  daily.  Minimum 
three  years  daily  experience  required.  Salary, 
benefits  and  working  conditions  are  among  the 
best  in  the  business.  Apply  to  Box  2880,  Editor 
&  Publisher. 

SPORTSWRITER— For  growing  eastern  Ohio 
weekly.  Dedicated  hard-working  individual 
needed.  Photo  skills  necessary.  Good  benefits. 
You  will  work  with  young  editor  and  congenial 
staff.  Send  clips  and  resume  to  Box  2900, 
Editor  &  Publisher. 

SUNBELT  DAILY  will  have  opening  soon  for 
quality  oriented  managing  editor.  $390  per 
week.  Box  2911,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA 
Morning-evening  combination  needs  gifted  fe¬ 
ature  writer  with  strong  reporting  background 
and  demonstrated  flair  for  writing  for  3  times 
weekly  Sidelight  section — everthing  to  do  with 
pmple  and  how  they  live.  Contemporary  profes¬ 
sional  daily  newspaper  experience  required. 
Send  full  resume,  ample  writing  samples  first 
letter.  Norman  A  Cherniss,  Executive  Editor, 
The  Press-Enterprise  Co,  Box  792,  Riverside 
CA  92502. 


HELP  WANTED 


REPORTER 

Immediate  opening  at  The  Los  Angeles  Daily 
Journal,  the  nation's  largest  daily  legal  affairs 
newspaper,  for  reporter  with  strong  experience 
in  law  and  journalism.  Send  resume  and  clip¬ 
pings  to  Editorial  Department,  Los  Angeles  Dai- 
^Journal,  210  S  Spring  St,  Los  Angeles  CA 

TWO  EDITORS  NEEDED— We  are  an  award¬ 
winning,  bO.OOO  circulation  PM  in  a  highly 
competitive  market.  Our  presses  begin  rolling 
at  9am,  so  we  produce  a  lot  of  overnight  copy. 
We're  restructuring  our  5pm  to  1 :30am  opera¬ 
tion  and  need  a  layout/news  editor  and  a  copy 
editor  to  join  a  3-editor  desk.  The  job:  copy 
editing,  head  writing,  and  layout  for  business 
page,  tv  page,  entertainment  page  and  local 
news  pages.  The  requirements:  minimum  3 
years  experience  in  desk  work,  ability  to  copy 
edit  well  and  write  above  average  heads,  and 
package  stories  well,  plus  VDT  experience. 
Send  resume,  salary  history,  wide  selection  of 
tearsheets  to  William  M  Dowd,  Managing  Edi¬ 
tor,  Knickerbocker  News,  Box  13-627,  Albany 
NY  12212.  Absolutely  no  phone  calls  ex¬ 
cepted. 

THE  EUGENE  OREGON  REGISTER-GUARD,  a 
70,000  evening  daily  in  Eugene,  Oregon,  has 
an  opening  for  a  business  reporter. 

Requires  a  four  year  college  degree  and  five 
years  responsible  reporting  experience — 2 
years  covering  business  and  economics. 

Salary  based  on  experience.  Send  complete 
resume  with  detailed  and  informative  personal 
letter  to  Business  Reporter,  Personnel  Depart¬ 
ment,  Eugene  Register-Guard,  PO  Box  10188, 
Eugene  OR  97440. 

Application  deadline  is  August  24.  1981.  No 
telephone  inquiries  please. 

The  Register-Guard  is  an  equal  opportunity  em¬ 
ployer. 

WE'RE  LOOKING  FOR  Sunday  editor  to  bring 
new  ideas  and  direction  to  what  is  already  a 
good  product  with  26,000  circulation.  Must  be 
experienced  in  editing,  writing,  planning, 
makeup  and  design  and  directing  staff  mem¬ 
bers.  This  is  an  excellent  opportunity  for  some¬ 
one  who  wants  a  challenge  and  a  good  future  in 
a  40,000  population  university  city.  Send  re¬ 
sume  and  references  to  Leonard  Cowery,  PO 
Box  nil,  Hattiesburg  MS  38401. 

WE  ARE  LOCATED  in  Arizona's  White  Moun¬ 
tains  and  we  need  a  weekly  newspaper  editor 
and  sports  editor  in  this  resort  area  for  our 
award-winning  newspapers.  Applicants  should 
be  recreation  minded,  community-oriented. 
Good  pay  and  benefits.  Write:  Stan  Usinowicz, 
Editor  and  General  Manager,  White  Mountain 
Publishing  Co,  PO  Box  678,  Show  Low  AZ 
85901.  No  calls. 

_ FREELANCE _ 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers — also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  across  the  country.  Bonus:  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
envelope  to:  Freelancer's  Newsletter;  Dept  N 
307  Westlake  Dr,  Austin  TX  78746. 


FOUNDATION  STAFF  WRITER 


Communications-related  foundation  in  Zone  2  seeks 
writer  for  publications,  news  releases,  videotapes,  etc. 
Bachelor’s  degree,  preferably  in  journalism  sequence, 
and  one  to  three  years  experience  in  newspaper,  broad¬ 
cast  public  relations  or  advertising  work  required.  Appli¬ 
cant  must  have  excellent  writing  and  Siting  skills; 
videotape  production  experience  desirable.  Competitive 
salary;  excellent  fringe  benefits.  Send  resume,  work 
samples  with  letter  of  application.  Confidentiality  assured. 

Equal  opportunity  employer. 

Box  2922 
Editor  &  Publisher 


I  MAILROOM  FOREMAN 

Two  daily  newspapers  and  several  weeklies. 
Zone  5.  (Jversee  large  mailroom  staff,  assistant 
foreman,  and  delivery  trucks.  Modern  counter 
stackers  amd  Signode  strappers.  Position  re¬ 
ports  to  circulation  director.  Send  resume,  cov- 
;  er  letter  to  Box  2797,  Editor  &  Publisher. 

NEEDED  IMMEDIATELY,  experienced  oper¬ 
ator  for  48-P  Sheridan  inserter.  Salary  based  on 
I  ability.  Ideal  community,  full  benefits  pack¬ 

age.  Send  resume  to  Don  Nunn,  PO  Box  580, 
Centralia  WA  98531,  phone  (206)  736-3311. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  who  can  cover  any  kind  of 
event  with  enthusiasm.  Small  daily  emphasizes 
stro.ig  local  picture  coverage.  Send  letter,  sam¬ 
ples,  resume  to  Steve  Wolfrom,  Review  Times, 
Drawer  C,  Fostoria  OH  44830. 


PRESSROOM 


GROWING  14,000  PM,  Midwest  paper  looking 
for  experienced  press  foreman  to  supervise  4- 
person  crew.  Must  be  preventative  mainte¬ 
nance  minded  and  can  easily  train  others.  We 
have  a  8-unit  Goss  Community  with  3  stacked 
color  units.  Experience  with  small  job  press 
_ I  helpful.  Box  2888,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  August  15,  1981 


HELP  WANTED 


PRESSROOU 


NIGHT  PRESS  FOREMAN— East  Tennessee, 
four-unit  Goss  metro  newspaper  looking  for  in¬ 
dividual  with  supervisory  and  web  offset  experi¬ 
ence  to  lead  young  crew.  Experience  should 
include  maintenance  and  training  ability  of 
personnel.  Send  resume  to  MC  Adams,  Kings¬ 
port  Times-News,  Box  479,  Kingsport  TN 
37662.  All  replies  strictly  confidential.  No 
phone  calls  please. 


NEEDED  IMMEDIATELY  experienced  press- 
person  for  SC  Community,  8  units.  Process 
color  required.  Salary  based  on  ability.  Ideal 
community,  full  benefits  package.  Send  re¬ 
sume  to 'Don  Nunn,  PO  Box  580,  Centralia  WA 
98531,  phone  (206)  736-3311. 


PRESSPERSONS 

Immediate  openings  exist  for  experienced 
presspersons.  Individual  must  have  completed 
4  yrars  apprenticeship  and  have  previous  ex¬ 
perience  on  double-wide  web-fed  letter  press  or 
offset.  Excellent  salary  and  benefits.  For  furth¬ 
er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 


PRESSPERSON,  experienced  on  Harris  1650 
a  plus.  Excellent  benefits.  Comparatively  new 
West  Coast  plant.  Send  resume  to  Box  2893, 
Editor  &  Publisher. 


JOURNEYMAN  or  knowledgeable  advanced 
apprentice  offset  pressperson  for  4  unit  Goss 
Metro  operation .  Previous  experience  or  aspira¬ 
tion  for  supervisory  position  desirable.  Mecha¬ 
nical  or  electrical  capabilities  a  plus.  Zone  3, 
33,000  daily.  Reply  to  Box  2954,  Editor  & 
Publisher.  Equal  opportunity  employer. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER  for  PM 
daily  Zone  5.  Leadership  experience  very  vital. 
Knowledge  of  typesetting  computers,  offset 
press,  and  camera  a  must.  Salary  commensu¬ 
rate  with  ability.  Excellent  community.  Send 
resumes  with  references,  in  confidence  to  Box 
2949,  Editor  &  Publisher. 


PRODUCTION  SUPERINTENDENT  for 
45,000  suburban  AMs  in  mid-Atlantic  region. 
Demonstrated  leadership  a  must,  plus  experi¬ 
ence  with  front-end  systems.  Knowledge  of 
offset  presses  important,  but  not  crucial  for 
right  person.  This  is  a  lean  production  opera¬ 
tion  with  current  1 .9  hours  per  page,  but  a  goal 
of  1.5  for  all  composing  room  functions  up  to 
platemaking.  Excellent  salary,  benefits  in  di¬ 
verse  community  that  offers  rural  or  cito  living. 
Send  resume  with  references  to  Box  2828,  Edi¬ 
tor  &  Publisher. 


PRINTING  DIVISION  MANAGER  for 
$2,500,000  company,  3-shift,  non-heat  set 
offset  operation,  (imposition,  piate,  camera, 
press,  bindery  (McCain),  and  mailroom.  40% 
of  work  generated  by  parent  publishing  com¬ 
pany,  60%  outside  commercial,  45  full-time 
and  20  part-time  people.  Prerequisites:  No. 
1-Experience  and  technical  knowledge  of  this 
type  of  printing:  No.  2-good  organizational  abil- 
i^  and  communications  skills  proven  by  expe¬ 
rience;  No.  3-desire  and  capability  to  run  it  as  if 
were  their  own  business.  Liberal  salary  and 
bonus  arrangement.  Zone  1.  Box  2793,  Editor 
&  Publisher. 


PRODUCTION  MANAGER,  32,000  daily  in  the 
heart  of  oil  shale  country  offers  challenge  and 
opportuni^  for  the  production  manager  who  is 
pitople-oriented  and  knowledgeable  in  all  areas 
or  production,  budgeting  and  cost  control. 
Must  posess  the  ability  to  plan  and  follow 
through  during  future  decade  of  unpresidented 
growth.  If  you  desire  a  challenging  position 
where  your  skill  and  imagination  will  be 
appreciated  plus  enjoy  excellent  salary  and  be¬ 
nefits,  we  would  like  to  talk  to  you.  Send  com¬ 
plete  resume  to  Box  2881,  Editor  &  Publisher. 


WE  HAVE  SEVERAL  OPENINGS  tor  bright  indi¬ 
viduals  to  maintain,  repair  and  operate  compu¬ 
ter  and  peripheral  equipment,  (tomputer  tech¬ 
nology,  digital  logic,  analog  circutry  and  a  good 
background  in  trouble  shooting  a  must.  Associ¬ 
ate  degree  in  electronics  desirable.  A  good 
starting  salary  is  offered  plus  excellent  be¬ 
nefits.  Send  resume  to  Box  2884,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  COORDINATOR— For 
national  professional  educational  organization 
in  Philadelphia  area.  Five  years  minimum  ex¬ 
perience.  Research  and  writing  ability  plus  pro¬ 
ject  management  required.  Salary  open.  Ed 
Harvey,  American  Institute,  Providence  Rd, 
Malvern  PA  19355. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

CONTROLLER/ACCOUNTING  MANAGER— 
Manager  for  large  metro  daily  wants  to  relocate, 
seeks  responsible  position,  with  New  York  City 
area  publisher.  Possesses  CPA,  experienced  in 
EDP,  audit,  tax  arid  SEC.  Box  2783,  Editor  & 
Publisher. 

DAILY  PUBLISHER  with  extensive  experience 
in  all  phases  of  newspaper  operations  including 
weekly  and  TMC  available  for  corporate  super¬ 
visor  in  Zone  5.  Reply  Box  2946,  Editor  & 
Publisher. 

EXPERIENCED.  AWARD-WINNING  editor  with 
12  years  on  daily,  twice-a-week  paid  and  sub¬ 
urban  group  ready  for  challenging  publications 
or  public  relations  management  position  in  (Col¬ 
orado.  Box  2897,  Editor  &  Publisher. 

SUCCESSFUL  MANAGER  of  both  weekly  and 
daily  newspapers  can  improve  your  bottom  line 
and  is  available  now.  Complete  knowledge  of 
the  game.  Great  asset  to  publisher  who  seeks 
some  relief.  Capable  of  fillingany  management 
position.  Box  2855,  Editor  &  Publisher. 

ADVERTISING 

AD  DIRECTOR — Experienced  pro  available. 
Top  revenue  producer  and  staff  trainer.  Strong 
on  oromotions!  Prefer  Zone  4,  6,  8.  9.  Box 
2930,  Editor  &  Publisher. 

AD  PRO— Heavy  newspaper,  agency  sales,  de¬ 
sires  position  in  competitive  market;  Califor¬ 
nia,  Nevada,  Arizona.  G  Ratner,  629  White 
Oak,  Thousand  Oaks  CA  91360. 

RESPONSIBLE  SLOT  in  quality  paper.  Zone  8 
or  9.  All  advertising  disciplines,  management, 
general  newspaper  experience.  (316)  321- 
2264  or  write  Box  2887,  Editor  &  Publisher. 

CARTOONIST 

CARTOONIST-ILLUSTRATOR  looking  tor  a 
position  on  newspaper  or  magazine  start.  Have 
been  freelancing  since  graduation  from 
Brigham  Young  University.  Ready  to  settle 
down  and  work  hard  for  one  emptoy^.  Samples 
of  work  and  resume  upon  request.  Willing  to 
locate  anywhere.  Write  to:  Gregory  Kearney, 
New  Sharon  ME  04955. 

EDITORIAL 

ADAPTABLE  feature  writer/copy  editor  wants  to 
move  to  Zone  1  or  2  market.  Write  for  resume 
and  free  samples.  Box  2833,  Editor  &  Pu6 
lisher. 

ALL-AROUND  REPORTER,  Missouri  grad,  3Vt! 
years  solid  reporting  and  editing,  self-starter, 
all  beats,  seeks  city  or  copy  desk  job  on 
15,000-plus  daily  in  Zones  1,  2.  (419)  MNT- 
P823  after  5. 

ARTICULATE.  AGGRESSIVE,  innovative  sport- 
swriter/deskman  with  1  years  experience  on 
medium  daily  seeks  position  on  sports  start  of 
60,0(X)-plus  daily  dedicated  to  excellence  in 
graphics  and  reporting.  Box  2850,  Editor  & 
Publisher. 

EDITOR — 1 5  years  experience  on  daily.  Strong 
layout,  graphics.  Able  to  handle  and  train 
young  staff.  Management  trained.  Proven 
award-winner.  VDT.  Reply  Box  2878,  Editor  & 
Publisher. 

To  answer  box  number  ads  In 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Pubiisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  mate¬ 
rial  which  can  be  forwarded 
in  a  large  manilla  envelope. 


POSITIONS  WANTED 

EDITORIAL 

NVESTIGATIVE  reporter/editor:  Experienced, 
creative.  Proven  record  of  heavy  exclusives,  top 
city.  Zone  2.  Strong  on  ideas,  issues  that  gener¬ 
ate  front-page  news.  Bright,  clear  writing. 
Seeks  challenging  work.  Zones  2  or  3.  Bm 
2829,  Editor  £  Publisher. 

INTERNATIONAL,  domestic  magazine,  news¬ 
paper  editor,  writer,  photo.  34.  6-7  years  ex¬ 
perience  seeks  challenging  position.  Salary 
and  location  negotiable.  Call  (415)  461-3112 
after  9  am  PST. 

MISSOURI  BJ,  1978,  with  7  years  experience. 
Seek  medium  to  large  daily  in  eastern  Iowa, 
western  Illinois.  Wire  and  local  desk  experi¬ 
ence,  editorial  writing,  pwe  design.  1  have  a 
job.  1  need  a  challenge.  Box  2809,  Editor  & 
Publisher. 

16  MONTHS  EXPERIENCE  as  sportswriter- 
editor-columnist-photographer  on  daily.  Pro¬ 
duced  6  page  sports  section  on  Sunday.  Seek¬ 
ing  similar  position.  Successful  freelance  wri¬ 
ter.  26  years  old.  (603)  542-6449. 

MANAGING  EDITOR— Currently  number  2 
man  in  newsroom  at  quality  mid-sized  South¬ 
ern  daily.  Looking  for  a  challenge  at  25,CKX)- 
75,0(X)  daily.  Box  2858,  Editor  &  Publisher. 

MANAGING  EDITOR  or  city  editor.  15  years  in 
business.  News  savvy  with  a  solid  photo  and 
computer  background.  Extensive  knowledge  of 
cable  possibilities  in  news.  Strong  editorial  and 
graphics.  A  community  oriented  newsman.  Box 
2892,  Editor  &  Publisher. 

MATURE,  professional  newspaperman,  repor¬ 
ter  to  managing  editor,  seeks  ^propriate  posi¬ 
tion  on  small-medium  daily.  Top  credentials, 
references.  (402)  463-1287. 

OFFBEAT  NEWS  FEATURES  my  specialty, 
people  my  inspiration.  Strong  writer.  Interest¬ 
ing  background.  Cityside  or  lifesWIe.  Prefer 
metro,  semi-metro  area.  Box  2875,  Editor  & 
Publi^er. 

AWARD-WINNING  editorial  writer,  columnist 
ready  for  new  challenge.  Conservative.  Forte  is 
local  issues.  Box  2927,  Editor  &  Publisher. 

AGGRESSIVE  SPORTSWRITER— 6  years 
sports  editor  experience,  creative  writer,  solid 
knowledge  of  all  sports,  layout,  seeks  challenge 
on  medium  or  large  daily.  Zone  9or  8  preferred. 
Phone  (805)  736-0502. 

BRITISH  REPORTER  with  10  years  experience 
in  the  Mid-East  seeks  position  in  the  US  where 
knowledge  of  Arab  political  and  economic 
affairs  can  be  used.  Also  knowledgeable  on  oil, 
OPEC  and  Middle  East  financial  matters.  1  have 
worked  with  top  international  dailies  and  a  US 
wire  a^cy  and  can  present  hipest  references 
on  abilities.  Also  good  clips.  Oners  of  freelance 
will  be  considered  but  secure  position  prefer¬ 
red.  Would  also  be  interested  in  contacting^em- 
ployers  with  general  reporting  jobs.  Box  2957, 
Editor  &  Publisher. 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741 
Phone  (512)  447-1887. 

COPY  DESK  CHIEF,  metro  AM,  looking  for  a 
change,  US  or  Europe.  Box  2874,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


PULITZER  PRIZE-WINNING  news  executive 
seeks  challenge.  Clean  operation  a  must.  A  free 
hand  would  be  nice  too.  Prefer  Northeast,  will 
consider  all.  Don't  reply  if  you  can't  afford  me. 
Box  2921,  Editor  &  ^blisher 


PUBLISHERS:  Need  an  editor?  No.  1  or  2  man 
in  your  newsroom?  Veteran  reporter?  Slotman? 
With  training,  experience? 

GOOD:  I  NEED  A  JOB! 

Dave  Hillsamer,  PO  Box  1264,  Marion  IN 
46952;  (317)  664-9447. 


REVIEWER:  Smart  but  not  snooty  pro;  10  di¬ 
verse  years  writing  and  editing  news  and  fea¬ 
tures  for  metro  dailies.  Know  books,  film, 
theater;  prefer  to  go  deeply  into  one  area  in 
competitive  market.  Box  2^2,  Editor  &  Pub¬ 
lisher. 


SPORTSWRITER,  24,  did  it  all  for  3  years  on 
small  dai|y  and  now  re^  to  move  up.  Prraand 
pro  experience.  Will  relocate.  Box  2853,  Editor 
&  Publisher. 


SPORTSWRITER:  J-school  grad  seeks  start 
with  small-medium  daily.  One  year  experience 
on  daily,  7  years  covering  preps,  colle^.  (^n 
do  news,  layout,  VDT.  Zones  1-6.  Box  2917, 
Editor  &  Publisher. 


SPORTSWRITER — I  spent  2  years  as  sports 
editor  on  quality  semi-weekly,  have  interned  for 
sports  promoters,  edited  college  newspaper 
and  written  local  and  national  pop  music  col¬ 
umns.  I  have  a  flair  for  off-be^  features  and 
hard  sports  news,  and  have  layout,  editing  and 
photopaphic  experience.  I'll  work  any  sports 
beat  on  any  daily  anywhere.  Dave  Sorter,  37 
Washington  Sq,  New  York  NY  10011;  (212) 
674-6279. 


SPORTSWRITER  with  small  daily  experience, 
looking  for  challenge  on  larger  ^ily.  College 
graduate.  Box  2933,  Editor  &  Publisher. 


SPORTS  DESK  PERSON— Veteran  sports  edi¬ 
tor  seeks  position  as  sports  desk  person.  Box 
2859,  Editor  &  Publisher. 


TALENTED,  blossoming  reporter  who  has  out¬ 
grown  present  job  seeks  general  assignment, 
government  or  political  reporting  job  with 
medium  or  large-size  daily.  Has  one  year  ex¬ 
perience  with  weekly,  two  with  daily.  As  lone 
reporter  with  weekly  and  chief  reporter  with 
daily,  has  covered  the  gamut.  Knows  what  it  is 
to  work  hard.  National  award-winner.  VDT  ex- 
I  perience.  Box  2947,  Editor  &  Publisher. 


PHOTOGRAPHER 


'  NEWS  PHOTOGRAPHER,  4  years  experience 
daily,  weekly.  Stringer  for  top  wire  service.  Ex¬ 
cellent  references,  portfolio.  Seeking  newspap¬ 
er  position,  will  relocate  anywhere.  Dennis 
Dunleavy,  3  Brookside  Av.  Newburgh  NY 
12550;  (914)  561-5191. 


PHOTOJOURNALISM 


INTUITIVE  AND  IMAGINATIVE  photojoumal- 
ist,  33  years  old  with  freelance  experieiKe  on 
newspapers  and  4  years  with  UPl  as  a  "strin¬ 
ger"  and  practical  experience.  National  Guard 
photography  officer.  Bachelor  of  Fine  Arts  with 
photography  degree.  Seeks  newspaper  posi¬ 
tion.  Will  relocate.  Dennis  Mosso,  Maple  St. 
Vintondale  PA  15961;  (814)  749-8257. 
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“There  are  no  maps  for  finding  good  stories  and  no  recipes  for 
writing  them.”— Linda  Kramer 


(Continued  from  page  14) 


Attribution 

Editors  demand  short  sentences.  Or  so 
they  say.  They  also  demand  constant 
attribution.  As  they  should.  The  reason 
news  sentences  are  too  long  is  simple. 
The  writer,  trying  to  avoid  constant  re- 
pitition  of  “he  said”  and  “according  to,” 
hangs  two  or  three  clauses  together  under 
a  single  attribution.  No  magic  solution 
exists  for  this  problem.  Each  situation  is 
different.  The  writer  can  use  a  blanket 
attribution,  like  this  one. 

“Police-quoted  witnesses  as  telling  this 
story: 

“Smith  was  behind  the  counter 
when  two  masked  gunmen  walked  in. 

“They  demanded  all  his  cash. 

“They  struck  him  on  the  head. 

“They  raato  a  waiting  car  and  sped 
off. 

“A  different  account  came  from  de¬ 
fense  attorneys,  who  said  ...” 

“Said”  is  a  perfectly  good  word,  far 
better  than  “declared,”  “pointed  out 
that”  or  “stated.”  But  other  words  of 
attribution  can  act  as  the  central  predi¬ 
cate,  rather  than  an  auxiliary. 

Instead  of  this:  “Police  said  the 
accident  was  caused  by  ice  on  the 
pavement.” 

Try  this:  “Police  blamed  the  acci¬ 
dent  on  the  icy  pavement.” 

Deciding  what  to  write 

By  Linda  Kramer 

Many  stories  in  today’s  newspapers 
would  never  make  it  into  print  if  editors 
and  reporters  stopped  to  ask  the  ques¬ 
tion,  “So  what?”  If  you  can’t  explain 
why  the  story  is  interesting,  how  can  you 
expect  your  readers  to  know? 

Not  everything  that  happens  is  worth 
writing  about.  The  process  of  deciding 
what  to  write  and  how  to  write  it  starts 
with  intuition  and  grows  with  experience. 

When  hunting  for  good  copy,  I  look  for 
a  topic  or  trend  that  has  stimulated  public 
debate.  I  look  for  the  pattern  behind 
events  and  try  to  put  the  pattern  into  pers¬ 
pective.  I  try  to  find  what  differentiates  a 
certain  group  of  people  from  the  main¬ 
stream.  I  want  to  describe  the  person  be¬ 
hind  the  office  holder  or  sports  champion. 
If  a  major  policy  or  program  is  not  work¬ 
ing,  I  want  to  find  out  why.  Statistics  will 
tell  if  there’s  a  drought.  But  reporting  will 
tell  how  the  drought  affects  city  dwellers, 
farmers,  resorts,  state  resources. 

The  next  step  is  delineation.  We  all 
have  word  limits  on  stories  and  in  the 
Associated  Press  those  limits  often  are 
tighter  than  on  daily  papers.  After  gather¬ 
ing  piles  of  material  for  a  story,  I  try  to 
weed  out  the  non-essential  copy.  I  want 
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to  choose  the  anecdote  that  best  reflects 
the  subject  and  highlights  what  I  want  to 
say.  In  writing  about  figure  skating  cham¬ 
pion  Linda  Fratianne,  I  led  with  a  de¬ 
scription  of  a  lucky  charm  she  pins  to  her 
costume  during  competition.  To  me,  this 
little  touch  of  superstitiousness  illus¬ 
trated  the  17-year-old  behind  the  star: 
Tucked  in  a  tiny  blue  pouch  pinned  to 
Linda  Fratianne’s  sequined  skating 
costume  are  two  four-leaf  clovers,  a 
small  piece  of  gold  foil  and  a  snip  of 
green  yarn. 

Tell  the  human  side 
Illustrating  the  human  side  of  any  situa¬ 
tion  is  going  to  provide  better  reading 
than  a  mere  chronicle.  After  five  years  of 
court-ordered  busing,  the  atmosphere  in 
San  Francisco  had  quieted  down.  There 
were  no  demonstrations  and  white  flight 
was  tapering  off.  Interviews  revealed  that' 
the  program  was  riddled  with  red  tape  and 
loopholes.  Most  parents  could  get  around 
busing.  I  led  the  story  with  one  woman 
talking  about  her  black  son  and  his 
Chinese  and  Hispanic  playmates — 
friends  he  had  made  through  busing.  This 
positive  reaction  added  a  special  dimen¬ 
sion  to  a  story  about  the  overall  failure  of 
the  program. 

If  the  people  element  can  liven  up  a 
complicated  story  on  busing  a  legal  con¬ 
troversy  can  liven  up  a  feature  on  home 
birth.  I  became  interested  in  the  renaiss¬ 
ance  of  home  birth  when  several  mid¬ 
wives  in  Santa  Cruz,  Caifornia,  were 
arrested  for  practicing  medicine  without  a 
license.  I  also  learned  about  efforts  by  a 
state  legislator  to  legalize  midwifery.  The 
story  led  with  a  description  of  one  home 
birth  in  a  redwood  cabin  in  rural  Califor¬ 
nia.  The  legal  controversy  stimulated  a 
lively  summary  of  the  pros  and  cons  of 
home  birth. 

Follow-ups 

This  spring  there  were  several  unsuc¬ 
cessful  searches  for  small  planes  in  Ore¬ 
gon.  We  reported  that  one  man  had 
vowed  to  keep  searching  on  his  own  after 
officials  suspended  their  search  for  his 
wife’s  plane.  I  believe  editors  and  repor¬ 
ters  always  should  keep  a  special  file  for 
stories  that  deserve  a  follow  up.  In  this 
case,  I  contacted  the  man  a  month  later 
and  learned  that  he,  too,  had  given  up.  A 
check  with  state  aeronautics  officials  dis¬ 
closed  that  seven  planes  disappeared  in 
Oregon  in  the  past  20  years  and  never 
were  found.  The  reasons  for  the  dis¬ 
appearances  varied,  but  officials  agreed 
that  Oregon’s  dense  and  rugged  forests 
were  the  key  obstacle  to  their  recovery. 
The  story  combined  the  one  man’s 
tragedy  with  the  pattern  of  lost  planes  in 
the  state. 

A  profile  of  any  person  in  the  spotlight 
can  make  good  reading.  Sometimes  it 


might  be  a  story  about  someone  who  is  in 
the  public  eye  because  of  what  he  has 
done.  Stories  about  persons  who  have 
inadvertently  stumbled  into  the  spotlight 
also  provide  good  copy. 

When  a  sheriff  goes  to  jail  on  a  con¬ 
tempt  of  court  charge,  the  story  is  page 
one.  In  the  case  of  Richard  Hongisto,  his 
unusual  aproach  to  law  enforcement  re¬ 
sulted  in  many  page  one  stories  during  his 
term  in  San  Francisco  I  wanted  to  take 
time  out  from  these  spot  stories  to  write  a 
profile  of  Hongisto.  I  spent  a  day  walking 
about  the  county  jail  with  him.  His  rap¬ 
port  with  inmates  and  pride  in  jail  im¬ 
provements  showed  the  man  in  his  ele¬ 
ment. 

SAN  FRANCISCO  (AP>— At  a  desk, 
he  checks  the  .38-caliber  revolver  he 
wears  in  a  holster  at  the  waist  of  his 
dapper,  pin-stripped  suit  and  enters  the 
county  prison  for  an  inspection  tour. 

“Hey,  sheriff,”  an  inmate  sings  out, 
“we  hear  you  was  in  jail.” 

“Yeah,”  sheriff  Richard  Hongisto 
replies,  “you  mind  being  seen  with  a 
criminal?” 

Laughing,  he  saunters  past.  The  in¬ 
mate  looks  after  him,  admiringly. 
“He’s  different  than  most  sheriffs,”  he 
says.  “Sometimes  I  doubt  if  he’s  a  sher¬ 
iff  at  all.” 

Others  have  been  similarly  bemused 
since  Hongisto,  a  former  city  cop,  took 
office  in  1971  and  began  shaking  up 
traditional  notions  of  how  sheriffs 
should  act. 

Before  writing  about  Hongisto,  I  had 
time  to  read  years  of  clips  on  his  doings 
and  to  interview  people  about  him. 

There  also  have  been  stories  I  started 
to  research  and  then  filed  in  the  wastebas¬ 
ket.  Sometimes  you  can’t  tell  until  you’ve 
poked  around  whether  a  story  is  worth 
pursuing.  It  doesn’t  matter  how  many 
crumpled  pieces  of  paper  end  up  on  the 
floor  or  how  many  stories  get  blitzed  into 
video  display  terminal  oblivion.  There 
are  no  maps  for  finding  good  stories  and 
no  recipes  for  writing  them. 
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E&P... 

THE  PUBLICATION 
OF  RECORD. 

It  takes  a  lot  of  numbers  to  get 
to  the  bottom  line 

The  newspaper  business,  like  any  other  business,  lives  on  data 
and  statistics.  Facts  about  newspapers  are  grist  for  the  mills  of  news¬ 
paper  executives,  advertisers,  agency  marketing  people,  analysts, 
and  countless  other  interested  in  our  field. 

The  one  bond  that  binds  so  many  people  with  such  dissimilar 
interests  together  is  an  interest  in  newspapers,  and  the  fact  that  they 
read  EDITOR  &  PUBLISHER.  Officials  of  ANPA  and  INAME,  for 
instance,  have  been  reminding  newspapers  about  the  importance  of 
regular,  accurate  collection  of  linage  information,  point  out  that  it  is 
necessary  information  for  agencies  and  marketing  men  to  plan 
competitive  advertising  programs. 

That's  just  why  E&P  has  become  the  publication  of  record, 
either  acquiring  linage  data  from  outside  sources,  or  sending  its 
own  questionnaires,  to  provide  the  industry  with  as  complete  and 
up-to-date  information  as  can  be  obtained. 

And  that's  why  E&P  provides  such  an  outstanding  editorial 
environment  tor  your  newspaper's  promotional  advertising.  Our 
5,000  readers  among  advertisers  and  agencies  need  a  publication 
of  record.  Your  advertising  should  come  along  too,  for  the  record. 

Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


National  advertisers  are  taking  a 
new  look  at  Pittsburgh,  the 
13th  largest  mart^ 

It  makes  sense.  When  you're  third  in  vested  capital,  you  command  attention, 
corporate  headquarters,  third  in  research  Take  a  new  look  at  Pittsburgh — and  the 
and  development,  second  in  control  of  in-  newspapers  that  deliver  it. 

The  Pittsburgh  Press  Plttaburgl)  ^oat-lOiascttr 

A  Scripps-Howard  Newspaper 

Represented  by  Story  &  Kelly-Smith.  Inc 
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